Vol. 421 PRETORIA, 13 JUM% 2000 No. 21352

AIDS

HEWPUNE
0800 012 322

DEPARTMENT OF HEALTH

Prevention is the cure

00027371—A 21352—1



2 No. 21352 GOVERNMENT GAZETTE, 13 JULY 2000

CONTENTS - INHOUD

; : Page Gazette
No. : No. No.
GOVERNMENT NOTICE
Transport, Department of
Government Notice el 3 2}
R. 685 The South African National Roads Agency Limited and National Roads Act (7/1998): Regulations on advertising on
or visible from national roads.......cccevarmiveseneens R s P R TR R 3 21352




STAATSKOERANT, 13 JULIE 2000, No. 21352 i

- GOVERNMENT NOTICE

DEPARTMENT OF TRANSPORT : :
No. R. 685 . 13 July 2000

THE SOUTH AFRICAN NATIONAL ROADS AGENCY LIMITED
AND NATIONAL ROADS ACT, 1998 (ACT NO. 7 OF 1998)

REGULATIONS ON ADVERTISING ON OR VISIBLE FROM
" NATIONAL ROADS

The Minister of Transport has, undef section 50 read with section 58 of the South
African National Roads Agency Limited and National Roads Act 1998 (Act No. 7 of
1998), made the regulations in the Schedule. '

SCHEDULE
Contents
PART A: INTRODUCTORY PROVISIONS

Definitions

Scope of these regulations

Areas in relation to categories of advertisements

Designation of areas _
“Rcgulations not applicable in some municipal urban areas -

il B

PART B: PROVISIONS APPLICABLE TO ALL ADVERTISEMENTS

6 Road safety and traffic consnderatlons

7 Amenity and decency

8. Advertisements to be concise

9. Design and construction

10.  Glass

11. - Electrical

12.  Maintenance :

13.  Position of advcrtlsements

14.  Hlumination and electronic advertlsements
15.  Floodlighting '

PART C: TYPES OF ADVERT]SEMENTS AND REGULATION AND CONTROL
- OF THEIR ERECTION OR DISPLAY

16.  Large electromc blllboards
17.  Large billboards
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18.
19.
20.
71,
22.
23.
24.
25.
26.
5,
28.
29.
30.
31.
32.
33,
34,
35.
36.
37.
38.
39.

Small billboards and tower structures

Large posters and advertising on street furmture
Banners and flags

Suburban advertisements

Estate agents’ boards

Advertisements for sale of goods or livestock

‘Sidewalk posters and notices

Project boards

Street name advertisements

Security advertisements =~ :
Product replicas and three—dlmcnswnal advertasements
Balcony and under awning advernsements

Forecourt advertisements ;

Residential or community advertisements
On-premises business advertisement -

Tower, bridge and pylon advertisements

Construction site advertisements

Advertisements for sponsored road traffic projects
Service facility advertisements

Tourism advertisements

Functional public advertisements

Aerial advertisements

PART D: GENERAL PROVISIONS

40.
41.
42.

Approval by Agency
Transitional provisions -
Short title

--000000—

PART A: INTRODUCTORY PROVISIONS

1.

In these regulations, a meaning that has been assigned to a word or expression in the
Act shall bear that meaning and, unless the context indicates otherwise—

“advertisement for sale of goods or livestock” means an advertisement announcing
such a sale on land or premises not normally used for commercial purposes and may
include an advertisement announcing auctions of household goods on remdennal

Definitions

properties, or livestock or game on farms;

“advertisement for sponsored road traffic projects” means an advertisement relating to
the sponsoring of a specific project aimed at the provision of road services, the
promotion of road safety or the management and ,conservation of roadside

environments;
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“advertising structure” 'means any physical. structure erected to display an
advertisement; g st : T S

“advertiser” means the person or organisation whose product or service is being
advertised, or whose name or image is mentioned or promoted in ‘an advertisement;
i z

“‘aerial advertisement” means. an advertisement painted on, attached to or produced by
an aircraft, including a captive balloon, kite, unmanned free balloon, moored airship,
parasailing craft, hang glider, model or radio controlled aircraft, an aircraft towed
behind a vehicle or sailing vessel for the purpose of flight, and an anrcraft towing
banners or producmg smoke S1gnals . :

ammated” rheans that the v1s1b111ty or message of an advertisement is enhanced by
means of moving units, flashing lights or s1m11ar dev:ces or that an advertlsement
contains a varlable message i : S

“areas of maximum control’ means natural areas, rural areas and urban areas of
maximum control

“balcony or under awning advertisement” means an advertisement— .

(a) . affixed flat onto or painted on a parapet wall, balustrade or ra1lmg,
~(b) affixed flat onto or painted on a fascia;
(¢) affixed flat or painted on the fascia of a roof structure WIthOl.lt walls
(d) affixed to or painted on a: pillar, column or post supportmg a roof
' structure without walls; : T :
(e) pamted or prmted on the fabnc of a blind;

‘banners and ﬂags mcludes flags attached to a smgle ﬂagstaff projectlng verncally,
horizontally or at an angle from street furniture, and excludes— ;

~(a) national flags that do not carry any advertisement or subject matter
_ additional to the design of the flag or flagstaff, and : G oS -
.(b) banners and ﬂags carried as part ofa processwn

“brt” means the basw unit for measunng the length of advertzsmg messages and may
consist of letters, digits, symbols, logos, graphics or abbreviations. For the purposes of
these regulatlons blt values sha]l be calculated as: follows

Words of up to eight letters mcluswe | : - |LO bt o
Words of more than eight lett_ers : _ , "y 0 bit. .-
Numbers of up to four digits, inclusive: ; - 10,5 bit
Numbers of five to eight digits: . 1,0 bit
Symbol or abbreviation: e e e w05 bit
Large logos and graphics Lo gl St 7o) 20 bt



6 No. 21352 GOVERNMENT GAZETTE, 13 JULY 2000

“candela” means a unit of luminance as determined from time to time by the
International Commission on Illumination;

"clear height" means the distance from the ground, road or surface level to the lowest
point of an advertisement; :

-“-combination advertisement” means an advertisement comprising a number of
smaller, individual advertisements, usually displaying different products or services,
placed next to each other on a single structure specrally desrgned to accommodate
more than one advertisement;

“construction site advertisement” means an advertisement affixed flat against or on
top of a fence or wall forming the boundary of a construction site;

“electronic billboard” means a billboard which has an electronically controlled,
illuminated display surface which allows the advert:sement to be changed, animated
or 1llummated in dlfferent ways; !

“engineer” means an engineer registered in terms of the Engineering Profession of
South Africa Act, 1990 (Act No. 114 of 1990);

“entertainment area” means an area the main purpose of which is to be used as a park; -
sports ﬁeld barbecue area or for other recreational purposes;

“erf” means an erf stand ot plot agneultural holdmg or similar land enttty
- registered in a deeds registry; - :

“estate agents’ board” means an advertisement that are temporarily displayed to
advertise the fact that land, prem1ses development or other forms of ﬁxed property
are for sale or to let; :

“forecourt” means an outdoor area forming a functional part of a building housing an
enterprise, and may include the area of a filling station where the pumps are situated,
or a terrace in front of a restaurant, enclosing fences, walls, screens or similar
structures, excluding sidewalk areas in front of business premises intended for
pedestrian circulation; :

“forecourt advertisement” means an advertissment on a forecourt of business
premises, being an advertisement displayed in such forecourt to draw attention to
commercial services, goods for sale or other services available at the premises, but
does not include a combination advertisement at a filling station or roadside service
area; : , . :

“freeway means a national road that has been desrgnated as a freeway by an
approprlate road trafﬁc s1gn in terms of the Road T rafﬁe Act;

“functional publrc 'advertlsement . means an advertlsement ‘displayed only for
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announcement or direction of the functions of municipalities or parastatal bodles that
cannot be dlsplayed under any other class of advertisement; . :

“gore” means the area 1mmedlately beyond the dlvergenee of two. roadways bounded
by the edges of those roadways; : e

“illuminated” in relation to an advertisement means that it has been installed with
electrical or other power for the purpose of 111ummat1ng it; either eontmuously or
intermittently; _

“large billboard” means an advertisement larger than 18 square metres in area, also
known as a “custom-made billboard” or “spectacular” which may be. paper-posted,
sign written, posted with vinyl or covered, posted or written by a combination of such
methods and may feature special effects such as internal illumination, specialist.
character cut-outs or three-dimensional presentations and may include vanable or’
animated messages; : - =

“large electromc btllboard” means an advertisement that is an electromc blllboard
larger than 18 square metres in area; - ; :

“large poster” means an advertisement that is a self-supportmg poster of between 1 5
and 2,2 square metres in area; i : o :

“light not mtended for 111um1nat10n means a ﬂashmg, ﬁ1cker1ng or continuous hght
source, beam of light or a number of such sources or beams, aimed or moved in such a
manner as to attract attention, without bemg primarily for the purpose of illuminating .
an area or object; : :

“Iocallty bound” means an advertlsement dlsplayed on a Speelﬁc erf or premises and
referring to an activity, product, service or attraction located, rendered or prov1ded on
that erf or those premxses or 1n31de that. bulldmg,

“m” means metre,
“ﬁnn”_. means millimet-re; |

“natural area” means an area of the rural or non-urban environment which is in an
unspoilt natural state or is of high scenic value, and includes, but is not limited to,
national parks, game reserves, nature reserves, marine reserves, wilderness areas,
areas of extensive agriculture and scenic areas; :

on-prem1ses busmess advertlsement” means an advertlsement a1med at 1dent1fymg
and locating business enterprises and mdustnes and excludes a res:dentlal or
commumty advertlsement - s ety A B :

“owner” in relation to an advertisement means the person who owns the advertising
structure, or will own the structure once. it has been erected, or any person who has a
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right to or share in the ownership of the advertising structure.

“product replica or three-dimensional advertisement” is a replica or device used for
advertising that may be free-standing or attached to a structure, and includes an
inflatable object that is not an aerial advertisement; :

“project board” means an advertisement displaying the involvement of a contractor or
consultant in a construction project or an advertisement describing the typc of
development being carried out on a site;

“relevant municipality” means the municipality in whose area of jurisdiction an
advertisement is erected or displayed, and in the case of Category B and C
municipalities contemplated in section 155(1)(b) and (c) of the Constitution of the
Republic of South Africa, 1996 (Act No. 108 of 1996), both such municipalities;

“residential or community advertisements” includes a variety of small notices and
advertisements displayed on premises used for residential-orientated purposes and for
community services, and include advertisements in urban areas and also on places of
residence in natural and rural areas, but are lmnted to— ~

(a) 1dent1ﬁcatlon direction and warning signs with rcga.rd to residences, for
example—

(i) names of houses, flat complexes, farms and smallholdings;
- (i) 31gns such as ‘bewa.re of the dog”, “no parking” a.nd “close the
' - gate”; ' :

(iii) signs indicating the nature of or main activity on farms and

smallholdmgs

(b)  signs showing the name or nature of thc business, practice or enterprise
or the owners or practitioners on small businesses, enterprises and
practices in urban residential premises and buildings constructed or used
for community purposes  or premises on urban, but not rural,
smallholdings;

(c)  signs showing the name and nature of the facility or of the proprietor or
partners, on small scale accommodation facilities;

(d)  signs showing the name and nature of the institution, the names of
practitioners and nature and extent of services on community services
and institutions, such as religious, cultural, educational and recreational
institutions and medical institutions related to those purposes;

“road island” means. an area demarcated on a roadway by means of painted lines,
stones, kerbs or by other means with the intention of preventmg vehicles from

standing or bemg operated in that area;

“road median” means the area separating traffic lanes on a roadway; -
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"road reserve" means the full width of a national road, and includes roadways,
shoulders and sidewalks and the air space above such roadways, shoulders and
sidewalks and all other areas within the road reserve boundary;

"road teserve boundary" means the proclaimed boundary forming the outer edge of
‘the road reserve; ’

“roadside service area” means an area with direct access from a national road in which
facilities and services such as petrol and diesel sales, restaurants, fast food outlets,
toilets, playgrounds and picnic spots may be provided for motorists;

“Road Traffic Act” means the Road Traffic Act, 1989 (Act No. 29 of 1989);
“road traffic sign” means a road traffic sign as defined in the Road Traffic Act;

“roadway” means a roadway as defined in the Road Traffic Act as it relates to a
national road;

“rural area” means an area forming a transition between urban areas and unspoilt
natural areas and includes intensive agriculture, subsistence agriculture and peri-urban
smallholdings of a predominantly rural nature and with relatively low population
densities;

“security advertisement” means an outdoor advertisement for neighbourhood watch,
farm watch and similar schemes, and an advertisement containing the name, address
and telephone number of a security company contracted to protect the premises on
which the advertisement is displayed; '

“service facility advertisement” means a combination advertisement at a filling station
or roadside rest and service area; :

“shoulder” means the shoulder of a national road as defined in the Road Traffic Act;
“sidewalk” means a sidewalk of a national road as defined in the Road Traffic Act;

“sidewalk poster or notice” means a temporary advertisement attached to an electrical
light standard within a road reserve to advertise public and charitable events,
functions, occasions, meetings or campaigns of a religious, educational, cultural,
political, social, sporting or recreational nature, and includes a poster displayed for an
election or referendum campaign;

“small billboard” means an advertisement that is a billboard smaller than 18 square
metres in area;

“street furniture” means public facilities and structures which are not intended
primarily for advertising and includes seating benches, planters, sidewalk litter bins,
pole mounted bins, bus shelters, sidewalk clocks and drinking fountains, but excludes

00027371—B
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road signs, traffic lights, street l1ghts or any other road-related structures,

“street name advertlsement” means a pole—mounted advertlsement that may be
illuminated, that is displayed in combination with a street name si gn,

“streetscaping” or “streetscape” means the coherence between street furniture and
other features on a national road;

“suburban advertisement” means a pole mounted location advertisement at the
entrance to a town or suburb that carries an advertising sign beneath the road traﬂ'lc
sign bearing the name of the town or suburb;

“the Act” means the South African National Roads Agency Limited and Natlonal
Roads Act, 1998 (Act No. 7 of 1998);

“tourism sign” means a road traffic sign having a trapezmdal shape and white on
brown colour, the main objective of whxch is to inform and guide tourists in the final
stages of their journeys;

“tower, bridge and pylon advertisement” means an advertisement affixed to or painted
on a tower, bridge or pylon that is not used primarily for advertising purposes;

“tower structure” means-a structure used for advertising in a parking area of a
shopping centre and at an important transport node such as an airport, railway station
or bus or taxi station;

“traffic sign” means a road traffic sign or signal cont'emplated in the Road Traffic Act
or a rail traffic sign or signal; _ '

“urban areas of maximum control”, subject to regulation 4(1)(b), include, but are not
limited to, natural open spaces and urban conservation areas, interface of natural
landscape with built-up areas, bodies of water, rivers, ridges, forests, open recreational
areas, characteristic vistas, heritage sites or buildings, special tourist areas, skylines,
residential areas of lower density, and visual zones along freeways in urban areas,
unless the Agency after obtaining a strategic environmental assessment designates
areas along such freeways as urban areas of partial or minimal control;

“urban areas of minimal control”, subject to regulation 4(1)(b), are areas which
require minimal control such as areas of concentrated economic activity where

- business is the main focus, commercial districts, central shoppmg centres, central
office precincts, commercial enclaves and shopping centres in industrial areas and
industrial parks, entertainment districts or complexes and prominent transport nodes
excluding nodes of an exceptional historical or architectural value.

“urban areas of partial control”, subject to regulation 4(1)(b), are areas characterised
by a greater degree of integration and complexity of land use which require a lesser
degree of control, such as high density mixed residential areas, medium density areas
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in transition and residential areas where office and commercial encroachment has
taken place and low density suburbs, small commercial enclaves in residential areas,
suburban shopping centres and office parks, ribbon development along main streets,
educational institutions, sports fields or stadia, commercialised squares, government
enclaves and smallholdmgs of an urban nature with a h1gher pOpulatlon dens1ty than
rural:smallholdings; SO L

v‘eh'lc'l-e means a motor vehlcle as deﬁned in the Road Trafﬁc Act

| wsual zone" means the road reserve of a national road and any area that is visible

from any spot on such road reserve, but does not include an area situated at a distance
of more than 250 metres from the road reserve boundary of a freeway in an urban
area.. - i B4 % - :

2. Scope of these regulations

(1) - These regulations are designed to regulate advertising on or visible from
~ 'national roads, within the scope of section 50 of the Act, and apply only to
national roads, as defined in the Act; mcludmg freeways.

(2) - Unless these regulatlons provxde specifically that the approval of the Agency is
required for a particular advertisement, such approval is not required, but all of
‘the" conditions of these regulations apphcable to that type of advertlsement

-+ must be complied with. :

3. -Areas in relation to categories of a'dvertisements -

(1) For the purpose of determmmg ‘the places where advertlsements may be
displayed, the Agency may designate areas in which national roads are situated
+in accordance with the categories described in regulatlon 4, sub_]ect to sub-
--regulatlon (4) of this regulatlon B T d gy T

(2) For the purpose of detenmnmg the nature, content and size of advertlsements,
=g they are dmded into the categones defined in regulatlons 16 to 39

(3’) T he advertlsements which may be dlsplayed on or so as to be visible from
: national roads in the various categones of areas, are regulated in regulatlons 16
to 39, subject to the general provisions in Part B. SRR

(4): - These regulatlo_ns shall_ not apply to areas outside of visual zones. JEr

(5) - Despite these regulations, the Agency may, by notice in the Governmenr
-Gazette, designate areas along national roads, either individually or in respect
‘of a class or type of such roads, where the erection or- dlsplay of advemsements
- shall not be permxtted - e _ ;
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4.

1

2

®)

(1)

)

‘Designation of areas

T‘he Agency may, sﬁbject to sub-rclgulation (2) of this regulation and sub-
regulations (4) and (5) of regulation 3— _

- (a) designate areas outside of urban areas in which national roads are '

situated as either natural areas or rural areas;

(b) in urban areas, in consultation with relevant municipalities, designate

areas in which national roads are situated as—
(i)  urban areas of maximum control; .

(i1)  urban areas of partial control; =

~ (iii)  urban areas of minimal control, . -

provided that where a relevant municipality has already designated an area as
one of such categories, the Agency must designate it as such.

Where a national rda_d fallg within an area which has not been designated intoa
particular category under sub-regulation (1), the area in which it falls shall be
deemed to be an area of maximum control.

The Agency must make details of a designation under sub-regulation (1), with
appropriate maps or diagrams, available for inspection by the public during the
Agency’s office hours at the Head Office and the relevant regional office of the
Agency.

Regulations not appliéable in some municipal urban areas

Subject to sub-regulation (2) and in the spirit of section 156, read with Part B
of Schedule 5, and Chapter 3 of the Constitution of the Republic of South
Africa Act 108 of 1996, these regulations shall not apply in an urban area
where the relevant municipality has promulgated a by-law—

. (a)  dealing substantially with the matters covered by these regulations, and.
~(b) that is applicable to national roads in that area,

or in any urban area where the relevant municipality and the Agenby- have so
agreed, and notice of such agreement, with a description of the area, has been
published in the Government Gazette. :

Where in terms of sub-regulation (1) these regulations do not apply, the
municipality, when considering any application for an advertisement larger
than six square metres which will face a national road, must make its approval
conditional upon the applicant also obtaining the approval of the Agency, and

~ the Agency in considering such an application must consider only road traffic,

road traffic sign and safety considerations.
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PART B: PROVISIONS APPLICABLE TO ALL ADVERTISEMENTS

"6,

0

@ -

“Road safety and traffic consrderatlons

Desprte the other provisions of these regulatlons no advertlsement may—-—-

(a)

o
©
@
©

® -
(g

(b)

@

o’)_

(k)

constitute a danger to persons or property, . -
be so placed as to distract, or contain an element which distracts, the
attention of drivers of VehJcles in a manner- 11ke1y to lead to unsafe

~ driving conditions;
* be illuminated to the extent that it causes dlscomfort toor mhlblts the
'vision of approaching pedestrians or drivers of vehicles;
~ be attached to traffic signs, combined with = traffic signs (unless
- specifically authorised by the Road Traffic Act), obscure traffic signs,

create confusion with traffic signs, interfere with the functioning of

- traffic signs or create road safety hazards; -

obscure the view of pedestrians or dnvers or obscure road or rail
vehicles and road, railway or sidewalk feamres such as Junctlons bends
and changes in width; g

project over pedestrian or cycle crreulatron routes lmless the clear
~ height of the advertisement exceeds 2,4 metres; -
- obstruct fire escapes or the means of egress to fire escapes;

be placed closer than the minimum clearance w1th regard to overhead
power lines as prescribed by any law;

be erected in the vicinity of a signalised mtersectrons which display the

colours red, yellow or green if such colours will oonstltute a road safety

* hazard;

have light sources that are wsrble to vehicles travellmg in  either
direction; /

‘be erected without approval where such approval is requrred by the Act

or these regulations or any other law.

In considering applications for approval for.advertisements that will face a
national road, the Agency must evaluate whether, according to road traffic sign
standards published under applicable road traffic 1eg1slatlon prevarlmg traffic

(@

(b)

: (c).

condltlons and the road31de environment—

the size of the advertisement, together with other advertisements in the
area, if any, will affect the conspicuousness of road traffic srgns by
virtue of potential visual clutter;

the size of the advertisement, or any portion thereof by way of i rts colour
letter size, symbol, logo, graphics or illumination, will result in the
advertisement having a distracting effect on the attention of drivers of
vehicles to the task of driving and lead to unsafe driving conditions;

the number of road traffic. signs and advertisements in any area
constitute a driving' hazard, due to the attention of drivers of vehicles
being deviated from the task of driving and leading to unsafe driving
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(d

©

®

(®
()

2
0

k)

o

(m)

conditions;

the colour, or combmatmn of colours, eontamed in the advertnsement
correspond with the colours or combinations of colours specified for
road traffic signs in the regulatrons promulgated under the Road Trafﬁe

Act;

the speed limit, and the measure of the trafﬁcs adherence thereto the
traffic volume, the average following headway and accident history of

~ the road demand more stringent control of outdoor advertising; -
- the amount of information contained in the advertlsement measured in

bits, is within prescribed limits;
the advertisement is suitably positioned and orientated;

“the position of the advertisement will negatively affect the v131b111ty of,’
. sight dlstance to or efﬁcwncy of any road traffic sign, or serles of such

signs;’
the advertisement eould be mrstaken to represent a road traffic sign;
the illumination of advertisements is likely to distract drivers’ attentlon

from road traffic signs which are not illuminated;

the position of an advertisement would disrupt the flow of information

from road traffic signs to drivers who encounter a series of road traffic

signs intended for traffic regulation, warning or guidance, in cases

where the applicable speed limit on the road exceeds 60 km per hour;

the position of any advertisement would potentially distract drivers'
attention at places where traffic turns, negotiates curves, merges or .
diverges, or in the area of intersections or interchanges, or where

_ drivers’ uninterrupted attention to the drwmg task is important for road
- safety;

the distance of any advertisement before any road traffic sign, an

advertisement's position in between road traffic signs or an

advertisement's distance behind any road traffic sign is of such a nature
as to distract a driver's attention from any road trafﬁc si gn.

(3) The Agency may increase the minimum spacmg between advertisements, or
" place further restrictions on the position, size and content of any advertisement
it considers necessary, in the interests of road safety..

7.  Amenity and decency

Despite the other provisions of these regulations, no advertisement may—

__(a)-

®)

© -

be detrimental to the environment or to the amenity of a human living

. -environment by reason of size, colour, texture, intensity of illumination,

quallty of design or materials or for any other reason;

be in its content objectionable, indecent, offensive or suggestive of
indecency or prejudicial to public morals or be in conflict with the
guidelines or standards laid down from time to time by the South

- African Outdoor Advertising Association;
. obscure, partially or wholly, an advertisement owned by another person
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that has been erected previously and legally displayed.
8. . jo Advertisement to -be:concise

An advertisement positioned on or next to a national road and visible from a national
road must be concise and legible and comply with the following requirements:

(@) - No advertisement displaying a single message may exceed six bits of
information in a visual zone and 10 bits on a road other than a freeway;

- (b)  No combination sign, or any other advertisement displaying more than
one advertisement or message, may contain more than six bits of
information per enterprise, service or property, or per individual
advertisement or message displayed on a combination sign;

(¢)  Numbers longer than eight digits are not allowed;

(d) A street number indicating sPeo1ﬁc premises must have a minimum size
of 150 millimetres and a maximum size of 350 millimetres;

(¢)  Nomessage may be spread across more than one advertisement.

9. Design and construction
(I)  Any advertisement must—

(@8  be neatly and properly constructed according to generally accepted
' design and construction standards;

(b) not be detrimental to or have a negative aesthetic impact on the

; streetscape or character of the surroundmg area by way of the design of
the structure or device;

(¢)  have a neat appearance and consist of durable materials suited to the
function, nature and permanence of the advertisement, and materials
such as cloth, canvas, cardboard, paper or synthetic cardboard may be
used only when essential to the nature and function of a particular

: advertisement;

(d) have a neat appearance in terms of advertisement content and 31g11
writing, and may not contain untidy handwritten messages;

(¢)  not deface building facades with electrical services provisions and other

- accessories;

(f)  berigidly and securely attached, supported or anchored in a safe manner
so that unwanted movement in any direction is prevented,

(8) be capable of effectively securing, supporting and maintaining not less
than twice its mass with the addition of any force to which the
advertisement may be subjected, including wind pressure;

(h)  wherever necessary in accordance with the nature of the advertisement

' and when attached to brickwork, masonry or concrete, be securely and
effectively attached thereto by means of bolts securely embedded in
such brickwork, masonry or concrete or passing through the same and
secured on the opposite side;

(i)  not be secured by water soluble adhesive, adhesive tape or- similar
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)

10.

()

2)

11.

- material to display the advertisement;

i)
®)

have all exposed metalwork painted or otherwme treated to prevent
corrosion and all timber treated to prevent decay; .

have measures taken to prevent entry of water into and the accumulatlon
of water or moisture on or in the advertisement or any part of its
supporting framework, brackets or other members.

No advertisement may—

(2)

(b)

Glass

obstruct any window or opening provided for the ventilation of a
building or obstruct any stairway or doorway or other means of exit
from a building or prevent the movement of persons from one part of a
roof to another part;

be painted on any fence or boundary wall in an area of maximum
control.

All glass used in an advertisement, other than glass tubing used in a neon and
similar advertisement, must be safety glass at least three millimetres thick.

Glass panels used in an advertisement must not exceed 0,9 square metres in
area, each panel being securely fixed in the body of the advertisement, structure
or device independently of all other panels. '

Electrical

Every illuminated advertisement and every advertisement in which electricity is used,
must—

12.

(1

(a) have power cables and conduit containing electrical conductors
positioned and fixed so that they are not unsightly;

(b)  be constructed of material that is not combustible;

(¢)  be provided with an external switch in an accessible position and at a
height of at least three metres from the ground whereby the electrncﬁy
supply to the advertisement may be switched off;

(d) be wired and constructed in accordance with and subject to the
provisions of all applicable laws.

Maintenance

An advertisement must—

(a)
(b)
(c)

be located at a height that discourages vandalism;
be serviced on a regular basis;
be maintained in good repair and in a safe condition.
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Any person who displays an advertisement or permits it to be displayed shall

. be responsible for the maintenance in a safe and proper condition of the

advertisement and the repainting thereof, and be liable for the consequences of

. not doing so, and must undertake at least one annual inspection of the
. advertisement with a view to satisfying himself or herself of the safety thereof.

Position of advertisements

An - advertisement shall not, except where specifically authorised by these
regu]atwns— )

14.

(1

@)

3)

C)

(a) cause any obstruction to a motorist’s view of the roadway or ‘its
- approaches, regardless of the direction the motorist is travellmg,

(b)  be positioned on a road island or road median;

(c)  be suspended across a national road,;

(d)  be erected within or suspended above a visual zone;

(¢)  be permitted at urban street corners.

Ilumination and electronic advertisement
L . o

Ilumination is pérmitted on an advertisement only if it does not lead to unsafe

~driving conditions.

The luminance level on any advertisement where illumination is permitted, and

where the applicable speed limit on the national road is higher than 60 km per
hour, shall not exceed the following:

INluminated area Maximum luminance

Less than 0,5 square metres 1000 candela per square metre
0,5 to 2,0 square metres 800 candela per square metre
2,0 to 10 square metres : 600 candela per square metre
10 or more square metres in visual zones 350 candela per square metre
10 or more square metres in other areas. 400 candela per square metre

In a visual zone an advertisement may not be illuminated unless the freeway, or
other national road if the speed limit applicable thereto exceeds 80 km per
hour, is lit by overhead lighting over the full distance within which the
advertisement is visible from the freeway or:such national road and the source
of the illumination is concealed from oncoming traffic.

A variable or animated messagc shall not exceed the followmg frame update
limits:

Speed limit 60 km per hour or less Full video

Speed limit more than 60 km per hour One single complete frame that changes every
' 30 seconds as a maximum .
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(1)

(2

An electronic advertlsement may not inhibit the view of a drlver or pedestrian
or be in the direct hne of sxght of a traffic light.

1
An clectromc advertisement may not have subliminal flashes.
Light not intended for illumination may only be utilised if it is allowed for in
the environmental plans of the relevant municipality.

No person may display light not meant for illumination in a visual zone, or in a
natural area, or in an urban area of maximum control 1f it will be visible from a
national road. | -

| .
No person may display light not meant for illumination in a rural area of
economic activity visible from a national road, or in an urban area of partial or

 minimum control v131ble from a national road, without the wrltten approval of

the Agency. .

No light beam may be moved or directed in such a manner as to distract the
attention of drlvers of vehicles from the task of driving.

No iight source or beam of light not meant for illumination may be positioned
or aimed so as to shine directly onto, or at, a national road.

Floodlighting

Subject to regulation 14, a light source for an advertisement must be positioned
to ensure effective distribution and minimise light wastage or “spill”.

Any light source for an advertlsement must not be visible to traffic travelling in
either direction.

PART C: TYPES OF ADVERTISEMENTS AND REGULATION OF THEIR
 ERECTION OR DISPLAY

16.

(1)

Large electronic billboards

No person may erect a large electronic billboard in a visual zone and facing a
national road without first obtaining the written approval of the Agency. In
deciding whether to grant or refuse such approval, the Agency must have
regard to—

(a) the matter§ set out in regulation 6;
(b)  whether it is allowed for in environmental plans of the relevant
mumclpahty,
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..« (c): . aesthetic and ecological aspects; it B TP R
(d)  the nature of the proposed messages; i & il T B epldk
“(e)  other factors specified in the Act or these regulatlons or that the Agency
© ' regardsas relevant S :

(2) :: A large electronic bzllbcard must be dlsplayed perpendlcular tc oncommg
'trafﬁc - , :

3) -Nc_ large eleCtrcnic billboard may be erected closer than five kilcmetres to
-~ another large electronic billboard on the same side of a national road, unless the
relevant municipality allows for this.

4 . A large - electronic billboard may nct be erected wrthm a radlus cf 50 metres
- from the centre of an intersection on a natlcnal road where the speed limit on
- the national road is less than or equal to 60 kilometres per hour, or within a
radius of 100 metres from the centre of an intersection or from a ramp gore at
~ an interchange on a national road where the speed limit exceeds 60 kilometres
~per hour but does not exceed 100 kilometres per hour, or within a radius of
200m from the centre of any intersection or from any ramp gore at an
interchange on any portion of a freeway where the speed lrmlt exceeds 100

- kilometres per hour. ‘- : o s - :

(S) - The apprcval contemplated in sub-regulatrcn (1) must be granted for a
- specified pertod ; '

1% .'-L.ar_g__e billboards

(1) No person may erect a large billboard that exceeds 36 square metres in areaina
- visual zone, or facing a national road where the applicable speed limit exceeds
80 km per hour, without first obtaining the written approval of the Agency. In
deciding whether to grant or refuse such approval, the Agency must have
regard to— ' -

(a) the matters set out in regulation 6; &
(b)  whether it is allowed for in emnronmental plans cf the relevant
- municipality; : o : :
- . (c)  aesthetic and eeologlcal aspeets _
. _(d)_, other factors specified in the Act or these regulatrcns or that the Agency
- . .regards as relevant. : - T

2 The clear height of a large brllboard shall be not less than 2,4 metres

(3) .Large brllboards must be spaced as fcllows
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On a national road where a speed
limit of more than 80 km/hour
has been imposed

‘when in view of each other or of such product replica or

At least 250 metres apart and at least 250 metres from
any product replica or three dimensional advertisement

three dimensional advertisement and on the same side
of the national road, and at least 200m from any road

sign.

On a national road where a speed
limit of more than 60 and up to
80 km/hour has been imposed

At least 200 metres apart and at least 200 metres from
any product replica or three dimensional advertisement
when in view of each other or of such product replica or
three dimensional advertisement and on the same side
of the national road, and at least 100m from any road

sign.

‘| limit of 60 km/hour or less has

On a national road where a speed

been imposed

At least 120 metres apart and at least 120 metres from
any product replica or three dimensional advertisement
when in view of each other or of such product replica or

three dimensional advertisement and on the same side
of the national road, and at least 50m from any road

sign

!

A large billboard may not be erected within a radius of 50 metres from the
centre of an intersection on a national road where the speed limit on the
national road is less than or equal to 60 kilometres per hour, or within a radius
of 100 metres from the centre of an intersection or from a ramp gore at an
interchange on a national road where the speed limit exceeds 60 kilometres per
hour but does not exceed 100 kilometres per hour, or within a radius of 200m
from the centre of any intersection or from any ramp gore at an interchange on

- any portion of a freeway where the speed limit exceeds 100 kilometres per

hour.

The approval contemplated in sub-regulation (1) must be granted for a
specified period. '

Small bﬂlbc’mrds and tower structures

Small billboards may not exceed 18 square metres in area and 3,5m in height,
and must have a clear height of not less than 1,5m. They may be pole-mounted

 units of not more than four panels. No panel or board on a tower structure may

exceed 4,5 square metres. The clear height of a tower structure may not be less
than 2,4m, while the maximum height shall not exceed five metres.

No person may erect a small billboard or tower structure in a visual zone in an
area other than an urban area of partial and minimal control.

No one may erect a small billboard or tower structure on a road where the
applicable speed limit exceeds 80 km per hour, without first obtaining the
written approval of the Agency. In deciding whether to grant or refuse such
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% approval the Agency must have regard to—

: (a)' ] =the matters set out in regulatron 6 ’
~'(b)  aesthetic and ecological aspects; : :
~ (¢)  the consideration that tower mounted advemsements must be “internally
oriented” and not be aimed at road users outsrde the sh0ppmg centre or
.1 transport node;
(d)  the consideration that tower structures must be of a high v1sual standard
- .and harmonize with buildings and streetscapes; - ol
(e)  other factors specified in the Act or these regulatlons or that the Agency
' regards as relevant.

(4) .The approval contemplated in. sub-regulatlon (3) must be granted for a
- specified penod e 4 oy . _ N

19. "'."Large posters and advertlsing on street furmture G

1 A ]arge poster, other than a bus or taxi shelter mcorporatmg posters that are 1,2
- x 1,8 metres in size or smaller-—— i Y . _ _ :

(a) is not allowed ina natu:ral and rural area, i _
(b) may not be used for the pnmary purpose of du'ectmg or guldmg
- travellers;
(c)  isnot allowed on or next to a freeway,
(d)  may not be closer than 1800 millimetres from the edge of a roadway and
- not less than 300 mm from the edge of a cycle path; and -
(¢)  may not be closer than 120m to another large poster;
- ()» “may not be placed so as to obstruct pedestnan movement on a national
¢ .road,":" -

(2)  The side of a large poster and advertising on street furniture facing in any one
 direction may not exceed 2,2 square metres in area. A poster structure and
street furniture carrying an advertisement shall not exceed three metres in
height, except that a maximum height of four metres will be allowed where the
structure serves as a Vlsual focal pomt and is of a hlgh visual qualrty

: (3)-' A large poster and advemsmg on street fumrture shall not be 1llummated or
~ animated in an urban area of maximum control, but may be illuminated or
ammated in an urban area of partral or m1n1ma1 oont:rol
20. Banners and ﬂags
(1) A banner or flag may be used oﬁl_y for—
(a) " locality-bound ~advertising of functions or events' conducted for °

- religious, educational, social, welfare, animal welfare, sporting; civic or
- cultural purposes or functions or events relating to mumerpal provincial
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- or parllamentary elections or referenda; - B '
(b) - locahty-bound displaying of the name, corporate symbol and nature of
enterpnses
(c) streetscaping urban areas such as pedestrian malls and gateways.

- A banner or flag is not permitted in a natural area.

‘No one ‘may display a banner or flag in a rural area or an urban area of

maximum or partial control without first obtaining the written approval of the

Agency.

No banner or flag may be larger than five square metres in a rural area or urban
area of maximum control and six square metres in an urban area of partial or
minimal control. The total area of the advertisement per event, function or
enterprise may not exceed ten square metres in a rural area and an urban area of
maximum control and 15 square metres in an urban area of partial and mmlmal
control.

A banner or ﬂag' must be attached to or supported between poles or other
supports on the site or agamst the building where the ﬁ.mctlon or event is to be

- held or where the enterpnse is located.

&

A banner or ﬂag may not be attached in such a manner as to mterfere with or
constitute a danger to passmg pedestnans or traffic.

Suburban advert;nsements

A suburban advertisement shall be permitted only in an urban area 'Wliere the
applicable speed limit on the road in question does not exceed 80 km per hour,
but not on or next to a freeway. '

Sub]ect to sub-regulatnon (1), no persen may erect a suburban advertisement
facing a natlonal road without first obtaining the written approval of the

Agency.

A suburban advertisement must be rectangular, and must be not ‘more than 0,4
metres in height and not wider than the suburb name sign. It must be less

conspicuous than the suburb name sign.

A suburban advert}sement may not bear colours that may cause confusion with
road traffic signs and may not be illuminated or animated.

Estate agents’ bo_ards

“An estate agents’ board may not contain information other than the words “for

ki (11

sale”, “to let” or “sold” and the name, logo, and telephone number of the

_sellmg or letting agent
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(2)  An estate agents’ board is permissible in any area, but not more than one such
- board per estate agent may be erected on any erf and not more than three agents
may chsplay their boards sunultaneously on the same crf

(3) An ostatc agents’ boa.rd may only be a smgle board or two dupllcato boards
joined together.

(4)  The maximum size of an estate agent’s board shall be—

Nétural and rural areas:; .2,0 square metres for single boards or 2,3 square .r'netrcs
in total for two joined boards

Urban areas of maximum or|0,55 square metres for single boards or a total area of

| partial control : 0,65 square metres for two joined boards
Urban areas of minimal|2,8 square metres for single boards or 3 2 square metres

control ' for two joined boards

(5)  An estate agents’ board must be attached to the boundary fence of the property
concerned or displayed within the boundaries of premlses but not on a fence
- along a road reserve boundary.

(6) An estate agents’ board must be removed not later than 14 days after
conclusion of a contract of sale or lease for the property in question.

(7)  Not more than 10 direction boards indicating the position of a property (known
as “trail blazer boards”), are permitted per erf, if allowed by the relevant
municipality, but not on or along freeways, and such boards may not show
more than direction arrows and the name and logo of the estate agent

23.  Advertisements for sale of goods or livestock

(1).  Only one advertisement for sale of goods or livestock per sale shall be allowed
facing a natlonal road.

(2) The size of such an advertisement may not exceed two square metres in a
natural or rural area or an urban area of maximum or partial control, and 2,8
square metres in an urban area of minimal control, and no part of the
advertisement shall be higher than three metres above the ground.

(3) Such an advertisement may be displayed only on the premises or property
where the advertised sale is to take place, or be attached to the boundary fence
of such a property or premises, but may not be attached to a road reserve fence
or wall on a freeway.

(4) No illumination or animation of such an advertisement shall be allowed.

(5) Suchan advertisement may be erected no earlier than one day before the sale in
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question and must be removed not later than one day after such sale and
advertisements of p permanent nature are not allowed.

|

!
Sidewalk posters and notices
A sidewalk posteréor notice may be displayed only in an urban area of partial or
minimal control. |

No person may elrcct a sidewalk poster or notice without first obtaining the.

written approval of the relevant municipality.

A sidewalk poster or notice may be displayed only on an electric light standard
or other structure which is provided for the express purpose of pasting or
affixing the posten or notice, and may not be attached or affixed to a road traffic
sign or a signal, Wall column or post of a veranda or balcony, electricity box
tree or bridge. | -

A sidewalk poste& or notice may not cover municipal markings or painted
stripes on lampposts.

A sidewalk posteréor notice may not be illuminated or animated.
A sidewalk poster or notice must be fixed by means of suitable cords
acceptable to the relevant municipality, and metal clamps or wire may not be
used. ;

| :
No person may advertise commercial products, services or events by means of
a sidewalk poster or notice.

|

| ;
Only one sidewalk notice or poster may be displayed per post or standard,
except that in the case of election or referendum campaigns, not more than

three posters per post or standard shall be allowed.
|

The name of the 1Tnstituticm body or organisation, the date of the function or
event and the venue thereof must appear on each sidewalk notice or poster in
letters not smaller than 50 millimetres in height.

|

: | . : .

A sidewalk poster or notice may not exceed 0,55 square metres in area and
must be at least two metres below any light fixture.

|
A sidewalk poster or notice, except for an election or referendum poster, may
not be erected more than 14 days before the relevant event and must be
removed not later\ii:han seven days thereafter.

A parliamentary, ﬁrovincial or municipal election or referendum poster may not
be erected beforc the date on which the notice or proclamation in the
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‘Government Gazette or provincial gazette announcing the election or
referendum is published and must be removed not later than 14 days after the
date of the election or referendum.

(13) A sidewalk poster or notice, except for an election or referendum poster, must
bear an official stamp or sticker from the relevant municipality which displays
the expiry date prominently, and may not be displayed without such a stamp or
sticker.

25." .Project boards

(1) A project board must be approved by the relevant developer or employer, and
' may display only—

(@) a descrlptlon of the building or structure being erected or other work or
i activity being carried out;
(b) - the names and the company symbols or logos of the contractors or
- consultants; :
- (c) .- the branches of their 1ndustry or profession;
(d)  adescription of the development being carried out;
(e)  where relevant, details of the type of accommodation being provided,
floor space available and the name, address and telephone number of the
developer or the agent of the developer

(2-.) - In-anatural area—

(a) no person may erect a project board without first obtaining the written
: approval of the Agency;
(b)  only one advertisement per consultant or contractor per pl’O_]eCt shall be
allowed. .

(3)  Only one advertisement describing the type of development shall be allowed.

(49)  Only one advertisement per contractor or consultant shall be pemntted per
. street front of a site. : :

(5) A project board shall not exceed 1,5 square metres in area per consultant or
contractor, and, in the case of a combined board, may not advertise more than
six contractors or consultants. Where more than one consultant or contractor is
involved, a combined board must be erected, unless a board has already been
erected when the consultant or contractor was appointed.

(6) An advertisement describing a type of development may not exceed three
metres in height. It may not exceed 4,5 square metres in area in an area of

maximum control and six square metres in another area.

@) A project board may be erected on a road reserve, but not on a freeway, and
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only if there is| insufficient space on the development site, but a board
concerning road (izonstruction may be positioned in any road reserve.

A project board ﬂi]ay not be illuminated or animated.

A project board :may be displayed only while the relevant works are actually
taking place on t}re site.

Street name advgertisements

!
A street name advertlsement shall be perm1tted only in an urban area on a road
other than a frcedvay
A street name ’advertlsement which omits the street name shall not be
penmtted ‘

No one may erect a street name advertisement w1th0ut first obtaining the
written approval of the relevant municipality.

The advertising and street name sections of a street name advertisement must
both be rectangular in shape. The street name section must be below the
advertising section but not closer than 200 millimetres to it and not closer than
2,1 metres to the ground. The advertising section of the advertisement may not
exceed 1,64 square metres in area.

Where illuminated, the illuminated portion of the advertisement must be above
the level of standard pole-mounted traffic lights and may not extend over the
road surface. .

|

|
A street name adyertisement may be erected only at an intersection and may be
erected on a road reserve or road median. :

| ;
Ilumination on 2:1 street name advertisement must be static and the degree of
illumination of the advertising section may equal, but may not exceed, the
street name section. The advertisement may not be gnimated and may not flash.
The colour of t}:le street name and background must be determined by the
relevant municipf;ality..

|
Any street name on the advertising space of a street name advertisement must
be smaller and less conspicuous than the actual street name on the street name
panel, and the layout must be such that there is no confusion with the street
name on the street name panel.

Security advertisements

|
A security advertisement must refer only to the existence and operation of a
commercial secunty service, burglar alarm system, neighbourhood watch, farm
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. (2) A security advertisement may not exceed 0,35 square metres in area; ‘except a.
' farm advertisement, which may exceed that area but not exceed 1,5 metres in
arca. All such advertxsements may not be more than three metres above ground _
“level. ; & ;
(3) In an urban area in a visual zone only one secunty advertlsement per street
boundary of the premises may be erected and must be firmly affixed to the
- 'building, boundary wall, fence or gate on the street frontage or w1thm the__
boundarles of the erf : : . :

(4) A security advertise'ment on a farm must be displayed at the intersection of a
- national road and private access road or at the entrance to the property. Only
one advertisement per farm or holding shall be allowed. The advertisement
may be erected w1thm a road reserve other than a freeway, but not on a road

& 1sland or medlan "o B : TR :

(5) A secuity advertisemeht may not be illuminated or animated.
28. Product replleas and three-dlmensional advertisements

(1) A product rephca or three-dlmenswnal advertlsement is allowed only in an

’ urban area of partial or minimal control and then only in a shopping centre or

- other commercial area or in an entertainment or industrial ‘area. It shall be
allowed only if the pnor wntten approval of the Agency has been obtamed

@) The _highest" point of a 'free-s‘ta'ndmg product ‘replica” o'r .'three'-dl_mensmnal
advertisement above ground level shall not exceed three metres in an urban
- area of partial control and four metres in an urban area of minimal control.

(3) A product replica or three-dimensional advertisement aimed at road users must

~ be spaced at the following minimum distances when in view of another such

- replica or advertisement or of any large billboard and on the same side of a
natlonal road:

On a national road where ‘a|At least 250 metres from any other product replica, three
speed limit of more than 80 |dimensional advertisement or large billboard '
km/hour has been imposed _ . : A
On a national road where a|At least 200 metres from any other product replica, three
speed limit of more than 60 and | dimensional advertisement or large billboard = = °

up to 80 km/hour has been| = e, T RS 0w 08
imposed

On a national road where a|At least 120 metre_s from any other product rel:tlica; .three..
| speed limit of ‘60 km/hour or | dimensional advertisement or large billboard '
| less has been imposed - .-~ G Gl D et DR - S 8 B
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Balcony or under awning advertisements

A balcony or under awning advertisement may be erected only on premises.
used for commercial office, industrial or entertainment purposes.

ln the case of an advertzsement contemplated in paragraph (a), (b) or. (c) of the
deﬁmtxon of “balcony or under awning advertisement”—

(a) mno advertiSement may project at any point more than 100 millimetres
- from the surface to which it is affixed;
(b) no advertisement may exceed a vertical dimension of 750 mm and a
- horizontal dimension of 2400 mm; : -
(c) - . no advertisement may extend above or below or beyond any extremlty
- of a parapet wall, balustrade, railing, beam or fascia;. :
(d) not more than one advertisement per facade per enterprise shall be
- allowed, unless the facade exceeds 20m in length, where more than one
advertisement is allowed if they are spaced at a minimum of 6m
intervals and the total horizontal advertisement length does not exceed
4000 mm.

In the case of an advemsement contemplated mn paragraph (d) of the deﬁmtlon
of “balcony or under awning advertisement”™— .

(a) the adverttsement must be pamted on or affixed flat onto the supporting

~ -column, pillar or post;

(b)  a projecting advertisement may be afﬁxed only to a column, pillar or
- post supporting a roof over fuel pumps at a filling station or roadside
“service area, and may not exceed one square metre per sign face or two

square metres in total area;

(¢) an advertisement affixed flat onto a supportmg cqumn plllar or post

may not project more than 50 mm from the surface to which it is
. affixed;

(d no advemsement may extend beyond any extremity of the column, pillar

or post;

(e)- an advertisement affixed flat onto a non-rectangular supportmg structure

must be curved to fit the form of such a structure; -

~(f) - onlyone advertisement per column, pillar or post is allowed;

(g) no poster or placard may be pasted onto a supportmg column, pillar or
post.

A balcony or under awning advertisement may be suspended above a sidewalk
or road reserve. :

No illuminated advertisement or advertisement designed to reflect light may be
attached to or dlsplayed on a splayed or rounded corner of a balcony at:a street .
intersection, unless the bottom of the advertisement is at least six metres above
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the street immediately below it.
30. Forecourt advertisements

(1) A forecourt advertisement may bé displayed only in an urban area. In any
"~ other area, it may only be displayed in a centre of economic -acti'vit'y.' o

(2)  An individual, free standmg forecourt advertisement may not exceed 1,7 square
. metres in area for single sided advemsement and 3,4 square metres for a
double-31ded advertlsement - S )

(3)  The total area of all free-standing forecourt advertisements may rot exceed 5,0

- square metres on each forecourt frontage, except in the case of filling stations

and roadside service areas, where it may not exceed 8,0 square metres. In the

case of filling stations and roadside service areas, additional non-free standing
advertisements with a maximum area of 0,15 square metres per advertisement .

shall be allowed if attached to fuel pumps, vending machmes and other non-

advemsmg structures.

- (4) A forecourt advertisement must be free-standing, except for an advertisement
- attached to a fuel pump, vending machme or other non-advertlsmg structure in
_ a filling station or roads1de serv1ce area. ' - :

S A forecourt advertlsement may not be- dlsplayed m a road reserve and may not
- interfere with pedestrian circulation.

(6) A forecourt advertisement may not be animated.
31. Residential or community advertisements

(1) A residential or community advertisement may be affixed flat or painted on a
~ gate or wall, or on a pole mounted advertisement or an advertisement with
) supportmg structures form.mg a v1sual structure around the 31g11 panel

(2) A direction or warmng sign may not exceed 0,5 square metres in total area per
premises, except where there is more than one entrance to the same premises
on different road frontages, where a total sign area of 1,0 square metre and 0,5 -
square metres per frontage is permltted

(3) *  In the case of an advertisement showing the name and nature of an enterprise or
place of residence or the' name of a proprietor or practitioner, one advertisement
per premises is allowed, that may not exceed 1,5 square metrés in area per
premises, but where there is more than one entrance to the same premises on
different road frontages, two advertisements with a total sign area of 1,5 square

~ metres each may be dlsplayed each on a dlfferent frontage

“4 Desprte sub-regulatlons 2) and 3), where the advertisement has a solid
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supporting structure other than a framework, the maximum area per
advertisement may be 3,0 square metres. . i

(5) Where more than one enterprise or property is involved, a combination
' advertisement must be prowded with not more than 1,0 square metre per
premxses Or per property : - -

(6)  The highest point of a free standing advertisemént may not exceed 3,0 metres
above ground level, except for a combination sign, where the highest pomt of
the sign shall not exceed 4,0 metres above ground level.

(7) In the case of a r'esidential or community advertisement, a name or logo of a
. sponsor of the advertisement may not be dlsplayed except on the name of a
farm or smallholdmg .
® A residential or. community advertisement may be displayed only on the
__premises to whlch it refers, or on the boundary wall, fence or gate of such
premises.

(9) A farm or smallholding name sign must be displayed next to the entrance of the
-access road thereto or affixed to the gate at the entrance of such access road.
Where more than one farm or smallholding share an unnumbered or private
access road, a collective board or combination sign must be erected in place of
separate signs, except that separate. signs indicating only property numbers
shall be allowed. However, such a sign will not be allowed where a road traffic
sign is displayed at the entrance concerned.

(10) A free standing r6'51dentlal or commumty advertisement is allowed only where
it is not aesthetically or practically acceptable to attach a sign to a building or
boundary wall, fence or gate, and may not be erected in a road reserve.

(11) . A residential or community advert-iselﬁent may'nOt be animated, and may be
illuminated only in an urban area. It must harmonise with the buildings and
other structures on the premises as to materials, colour, texture, form style and
character. i

| .
32, On-p'remises business advertisements
(1)  An on-premises business adverti'sement must be 'locality bound and may
_provide information only of the name and nature of the enterprise, the nature of
goods sold or services provided and the name of the proprietor(s) or
practltloner(s) ' : :

2) An'on-premlses business advertisement may not be displayed unless—

(@)  the building .houS'mg the enterprise is situated in relation to the road
. -which it faces such that passing pedestrians or motorists may have
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. difficulty noticing advertisements affixed to the building;
(b) it is not structurally possible or visually feasible to affix appropriate
advertisements to a building;
(c)  the advertisement is needed to locate the entrance to business premises
©© or the private access road to a business; o 2
(d)  there are no tourism road traffic signs reducing the need for such
advertisements,

(3)  No one may erect or display an on-premises business advertisement facing a
~ national road without first obtaining the written approval of the Agency. In
deciding whether to grant or refuse such approval, the Agency must have
regard to the manner and type of illumination of the advertisement, if

- applicable, and the consideration that— '

(@) a proliferation of advertisements must be prevented and that
combination advertisements must be promoted. |

(b)  the design of combination advertisements must harmonise with the
architecture of shopping centres or other buildings or structures;

(c)  messages on individual panels of combination advertisements must be

ea concise and legible; :

(d)  advertisements at access roads to farms and smallholdings must be co-
ordinated with residential and community advertisements to form
combination advertisements; '

(¢)  combination advertisements must be harmonious in terms of form, letter

- types and colour.

(4)  Only one on-premises business advertisement shall be allowed per enterprise,
unless there is more than one entrance on different road frontages, where two
- will be allowed, one per frontage.. '

(5)  On-premises business advertisements affixed to non-advertising structures may
not occupy more than 50% of the vertical area of such structure and may not
- extend above or beyond any extremity of such structure.
(6) -An on-premises business advertisement in a natural or rural area or urban area
of maximum control shall be limited to the following areas:

(@  An advertisement at a farm stall or access road to a smallholding may
not exceed 2,0 square metres, but where a self-standing structure is used,
the maximum area may be 4,0 square metres, subject to sub-regulation
(5); .

(b)  Where an advertisement contemplated in paragraph (a) is incorporated
in a combination advertisement at an access road, the area of any one

- advertisement may not exceed 1,5 square metres; '

(c)  All other advertisements may not exceed 4,5 square metres, subject to

; sub-regulation (5), but where a self-standing structure is used, the area
of the advertisement may not exceed 9,0 square metres, subject to sub-
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(7)

®)

®

(10) -

(11)

(12)

(13)

regulation (5), : :

(d)  Where an advertisement contemplated in paragraph (c) is mcorporated
in a combmatlon advertisement at an access road, the area’ of the
advemsement forming a portion of the combination advemsement may
not exceed 3,0 square metres.

An on-premises busmess advertisement in an urban area of partial and minimal

control is llnnted to the following sizes:-

(a) No advertlsement may exceed 6,0 square metres in area, subject to sub-
regulation (S) but where a self-standing structure is used, the maximum
area may be 12,0 square metres, subject to sub-regulation (5).

(b)  Where an 'advernsement contemplated in paragraph (a) is incorporated
in a combination advertisement, the area of the advertisement forming a
portion of the combination advertisement may not exceed 4,5 square
metres per panel.

In a natural or rural area and an urban area of maximum control, an on-
premises business advertisement at a farm stall or farm access road may not
exceed 3,0 metres in height above ground level in the case of a single, free-
standing adverti:sement, and 4,0 metres in. the case of a combination
advertisement. In an urban area of partial or minimal control, all such
advertisements may not exceed 4,0 metres in height in the case of single, free
standing adverti;sem_ent, and 10 metres in the case of combination
advertisement. |

In the case of a!n on-premises business advertisement situated at a farm or
smallholding access, the name or logo of the sponsor of the advertisement may

ot occupy more than one third of the total area of the advertisement.
|

An on-premises business advertisement may not have letters, figures or
symbols or similar features that exceed 0,35m in height in a natural or rural
area and an urban area of maximum control, and 0,75m in an urban area of
partial or mlmma[l control.

An advertisemem't indicating a roadside enterprise that has direct access to a
national road, may not be closer than five metres from the road reserve
boundary. |

!
An on-premises| business advertisement may be illuminated, subject to

regulation 14, bu‘;t may not be animated.

An on-premises business advertisement may refer only to the name and nature
of the business on the premises, the brand name and nature of goods for sale or
produced or the nature of the service provided and the name of the person(s) or

- firm(s) who own .the busmess or provide the goods or services.
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33. Tower, bridge and pylon advertisements

(1)  No person may erect or display a tower, bridge or pylon advertisement in a
- visual zone in a natural or rural area, or an urban area of maximum control, or
over a freeway in any area. No one may erect or display such an advertisement
in an urban area of partial or minimal control without first obtaining the written
-approval of the Agency, which must consider the matters set out in regulation
40(16) and whether such advertisements are allowed for in the environmental -
plans of the relevant municipality.

(2)  Not more than two advertisements per tower, bridge or pylon may be erected
and the maximum area of such advertisements per structure shall not exceed 36
square metres. :

(3)  Advertisements may not be affixed or painted on pylons unless the pylon,
excluding the advertisement, is such that the entire assembly can be wholly
contained within a notional, vertical, cylindrical figure with a diameter of six
metres and a height of 12,0m. No protruding part of a pylon advertisement may
be less than 2,4m above the highest point of the existing ground level
immediately below the pylon or advertisement.

(4)  No person may erect or display a tower, bridge or pylon advertisement that is
illuminated or animated except in an urban area of minimal or partial control,
subject to regulation 14, and then only if—

(a)  itisnot a safety hazard,;
(b) it does not cause undue disturbance; and
(c)  the source of the illumination is concealed from oncoming traffic.

(5) No person may attach an advertisement to a pylon unless the pylon is

~ independently supported without the aid of guys, stays, brackets or other

restraining devices, and is properly secured to an adequate foundation in the
ground. ! -

34.  Construction site advertisements
(1)  No person may erect or display a construction site advertisement without first
obtaining the written approval of the Agency, unless the advertisement does not

exceed 6,0 square metres in size.

(2)  Construction site advertisements may be erected only for the duration of the
relevant construction works.

(4)  Construction site advertisements may not exceed a vertical dimension of 3,0
metres and a total area of 18 square metres.
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(6)

Advertisements for sponsored road traffic projects -
An advertisement may not be combined with or attached to a road traffic sign.
|
No road traffic sign, or symbol used in any road traffic 31gn, may be used in an
advertisement.

An advertisement for sponsored road traffic projects may be displayed in a road
reserve, but not on a road island.

An advertisement for sponsored road traffic projects may not be animated.
Service facility fadvertisements

A service facility advertisement may refer only to the name or logo of a
business providing a service, and the type of service provided.

A service facilify advertisement must be locality-bound and may be erected or
displayed only in service facilities adjacent to and directly accessible from a
national road at which the advertisement is directed. Only one such
advertisement per direction of traffic flow will be allowed.

No one may erect or display a service facility advertisement without first
obtaining the written approval of the Agency. An applicant for such approval
must submit with the application a location plan, detailed drawings of the
advertisement and a certificate issued by an engineer verifying that it was
designed by such engineer.

Each service facﬂlty advertlsement-panel may not exceed the followmg
dimensions:

Natural areas and urban |6 square metres
freeways ! '

|
Other urban areas 4,5 square metres
Rural areas i 18 square metres

Not more than éight panels shall be allowed per service facility advertisement,
with only one enterprise allowed to advertise per panel. No combination
advertisement may exceed the following dimensions:

Natural areas and urban freeways 10m in height and 3m in width
Other urban areas’ 7m in height and 2m in width
Rural areas ' : 20m in height and 6m in width

The Agency may, in the ‘approval referred to in sub-regulation (3), stipulate
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requirements for the positioning of the advertisement. -

@A service facility - advertisement may- not be -animated, and 'lllunljﬁation is
Bt "allowed only wh11ethe services concemed are bemg provrded ; '

(8- No adverttsement shall be allowed ina roadsnle service area except a service

facility advertisement permitted under this regulation, ‘or a  tourism

- advertisement permitted under regulation 37, unless used for internal dlrectlon
~.-and orientated and aimed at motorists w1thu1 the fa0111ty -

2

Ly _ Tourism Signs

(n - No person may erect or dlsplay a tounsm s1gn unless 1t is approved by the

(2) = A tourism srgn may be erected only in a road reserve and must be desrgned in
-+ . accordance with Schedule 3 of the Road Trafﬁc Regulatlons prescnbed in
e terms of the Road Trafﬁc Act. 2 i, e

(_3):' In demdmg whether to grant or refuse such approval the Agency must have
regard to the followmg

o (a) Tounsm s1gns should be. promoted to. allev1ate the need for other less

- appropriate or less acceptable sign types, to ach1eve a less complex and
more functional system of information transfer;

(b) The standard and quahty of tourist facilities and serv1ces should be

- considered. : o

(4) If approved a tourism s1gn must be erected by the Agency, .unless the Agency
: authonses another person in writing to erect it. : . s e

(5) s _Regulatlon 23 shall not prevent the drsplay of tourlsm s1gns mdxcatmg
- temporary events that are othemrse _permissible. R

38. Functlonal publlc advertlsements '

(I) : _No person may erect or dlsplay a functlonal pubhc advcrtlsement for
) '__--commerc1al or competitive advertlsmg - :

(2) v functlonal publrc advertisement may not exceed 0,55 square "metres 1in area,
~buta larger advertisement may be allowed with the. prior wntten consent of the
-relevant mumclpahty : :

(3) .. -A functlonal pubhc advertlsement may be dlsplayed ina road reserve, but not
. -.ona freeway - e b r e B -
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Aerial advertlsements-

No persons may dlsplay an aerial advertlsement in a natural area. In an urban
area, no one may do so in a visual zone. In a rural area, an aerial advertisement
may not be dtsplayed where the applicable speed limit on the road concerned
exceeds 80 km per hour, without the written approval of the Agency having
been obtained.

Where an aerial |advertlsement is towed behind an alrcraﬁ the a1rcraft may not
take off or land on a national road.

An aenal advertlsement may not be 1llummated or animated, except that an
4 a1rsh1p may be lllummated

With the excegtion of a moored .airship, an aerial advertisement may be
displayed only in daylight hours. ;

PART D: GENERAL lPROVTSIONS

40’

(D)

@)

3)

' to time.

-Approval by Agency

.Any apphcatlon for approval requlred by these regulatlons must be made by
~ completing the 'appl1cat1on form prescribed in Annexure A and lodging the

completed form with the application fee determmed by the Agency from time

The Agency maéy refuse to consider an application where the relevant form has

~not been completed properly or the relevant fee has not been paid.

An apphcatlon m terms of sub-regulation (1) must be signed by the owner of
the proposed advertisement and by the owner of the land on which it is to be
erected or d1splayed or by the agent of such persons authonsed in wntmg, and
must be accompamed by—- :

B (a)  ablock plan of the site on which the advertzsement is to be erected or

dlsplayed drawn to a scale of not less than 1:500, showing all buildings
on the site and the dimensional position of the advertisement in relation
to the bopndanes of the site and the location of the streets abutting the
site; |

(b)  elevations to a scale of not less than 1:500 showing the posmon of the

" proposed advertisement and its relationship to any architectural or
natural features, as well as any existing advertisements on the site within
250 metres, in all directions, of the proposed advertisement,

* alternatively photographs showing both traffic directions of not less than
200 x 250 mm with the proposed advertisement superimposed thereon

: .approxim:ately to scale; | o .
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(c) - if required by the Agency, an electrical certificate signed by a licensed
- electrical engi‘neer or by an inspector duly authorised by a municipality
stating that the wiring of the advertisement will be done accordlng to
i generally accepted standards; :
7 (d)y if required by the Agency, additional drawmgs calculatrons and other
~~  information and a certificate by an engineer giving details to the
Agency’s satisfaction to enable it to establish the adequacy of the
“proposed means of securing, fixing or supporting the advertisement, to
resist all loads and forces to which the advertisement may be exposed
and the sufficiency of the margin of safety against failure to comply
- with the provisions of the national building regulations contemplated in
~ section 17 of the National Building Regulations and Burldmg Standards
. Act, 1977 (Act No. 103 of 1977);
(e) any additional information or documents requested by the Agency

(4)  The Agency may, in respect of road safety -consrderatlons- and before granting
approval, require the applicant to submit letter sizes and length of the proposed
message, and may impose the condition that the message may not be changed
-without the prior approval of the Agency = :

(5) The Agency, when granting approval for any advertisement in an urban area,
must make its approval conditional on the apphcant also obtammg the approval
- of the re]evant mumcrpahty ' :

(6) The Agency may refuse to consider an apphcatlon for approval unless or until a
strategic environmental management plan has been prepared by the relevant
munlclpallty, and is avallable i

(7)  The Agency may grant approval sub_]ect to conditions, whrch must be comphed

with by the owner of the advertisement, the person or persons who erect or

~ -display it, the owner of the land on which it is dlsplayed or erected and any
occupier or other person in charge of such land.

(8) The Agency may invite apphcatlons for approval to erect non locality-bound
~ advertisements on or visible from a particular national road or portion thereof,
by public notice within a period specified in the notice, and hold all
applications received in respect of such road or portion in abeyance until expiry

of that period. e

9) Where the Agency has granted approval for the erection or display of an .
~advertisement, the advertisement may not be moved or re-erected nor shall any
alteration be made to the electric wiring system thereof, except for the purpose
of renovation or maintenance, without first obtammg the further written
-approval of the Agency ;

(10) The Agency must reglster every advertisement approved by it and allocate to it
a registration number, which must be displayed on the advertisement in a
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(11)

f clearly v151ble pomtlon by the owner of the advertisement, and, if so dlrected by
- the Agency, in more than one place on the advertisement, in a manner so

directed and i in a manner which will ensure that the number is not removed or
obscured. The name and address of the advertiser must also appear on the
advertisement in the manner directed by the Agency, in lettets that confenn

~ with the sizes stlpulated by the Agency

Approvals granted in terms of these regulations may. be renewed after expiry of
the period for whlch the approval was granted by—

-:_'(a)-J--- maklng appllcatlon for. such renewal to the Agency on the form

(12)
(13)

14)

(15)

(16)

.- provided by the Agency, and; :
(b) lodging the completed form with the renewal fee determined by the
- . Agency (whlch may include an inspection fee).
The. Agency may’ reject an application for renewa] of an approval that does not
comply with sub-regulatlon (11). : ;
Where an approval has SO lapsed apphcatlcn may be made afresh on
compllance with sub-regulatlons (1), (2) and (3)

The owner of the land on whlch an advemsement 1s erected or dlsplayed in
terms of an approval obtained under this regulation, must retain certified copies
of all documentation relating to the application and the approval issued by the

- Agency and any r_enewal thereof for as long as the advertisement is erected or:

displayed, and must present it to any person authorised by the Agency on
request. The owner of the advertisement, if not also the owner of the land, must
provide the owner of the land with certified copies of all relevant
documentatlon | : - :

Appro_va_ls graiited iby .th.e Age‘n‘e& in_ternis of the Act or these regulations shall
be additional to, and not in substitution of, consent or approval required by any

- other law. |

Where these regulations provide that the approval of the Agency will be
required for the erection or display of an advertisement, in the absence of other

.. specific crltena provxded the Agency must consider, where applicable in each

C&SG—

(a)  the matters set out.in regulatlon 6, road safety conmderatlons being the
-+ . most important and overriding factor;
(b) . the matters set out in regulation 7;

(c) . environmental considerations, Wthh must mc}ude aesthetic, ecological

and traffic safety aspects; '
(d)  the visual content of the advertisement, w1th regard to letter sizes and
- length of messages, colours, impact etc.;

~ (e)  whether the advertisement complies with the Act and these regulations
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= and with the requirements and standards of the Agency;
(f)  requirements and guidelines published by the South African Advertising
-~ Standards Authority or similar regulatory bodies established by the
industry.

(17) The Agency may withdraw any approval given under this regulation where the
relevant advertisement does not or ceases to comply with these regulations, or a
condition imposed in such approval has not been complied with.

(18) The Agency may set a fee as portion of the application fee which will be held
: in trust for the period of the approval and may use this amount to defray any
expenses it may incur as a result of the conditions of the approval, and these
- regulations, not being complied with. If not so used, the Agency must return
the amount, or what is left thereof, to the holder of the approval on termination

of the period of the approval.

41.  Transitional provisions

(1) = Subject to section 50 of the Act, any advertisement that was erected or
displayed on the date of commencement of these regulations that is prohibited
by these regulations, and is not an advertisement for which the Agency may
grant approval, must be removed within 90 days of such date of
commencement, i

(2) Where an advertisement has been erected or displayed on the date of
commencement of these regulations, which, in terms of these regulations, may
not be so erected or displayed without the approval of the Agency or another
authority, the owner of the advertisement must apply to the Agency or the other
authority, as the case may be, for such approval, within 90 days of such date of
commencement, failing which the advertisement must be removed forthwith.
No such application may be made in respect of an advertisement contemplated
in sub-regulation (1).

(3)  If approval for an advertisement contemplated in sub-regulation (2) has been
-+ refused, the owner must remove it within 30 days of receipt of notification of
such refusal. Where such a notification has been posted by registered post, the

- owner'will be deemed to have received it eight days after posting thereof.

@

42. Short title

These regulations shall be known as the Regulations on Advertising On or Visible
From National Roads, 2000.
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ANNEXURE A: AP}PLICATION FORM FOR APPROVAL OF AN ADVERTISEMENT

THE SOUTH AFRICAN NATIONAL ROADS AGENCY LIMITED
AND NATIONAL ROADS ACT, 1998 (ACT NO. 7 OF 1998)

APPLICATION FOR: APPROVAL OF AN ADVERTISEMENT IN TERMS OF
THE REGULATIONS ON ADVERTISING ON OR VISIBLE FROM
I NATIONAL ROADS, 2000

[Note: 1. This application must be accompanied by an application fee in the amount determined by the
Agency from:time to time.
2. The Agency may refuse to consider the application if this form has not been completed
properly or if the application fee has not been paid.]

Surname of applicant/name of company, corporation or other juristic person

First names (not more than 3)

Identity/registration numberfoth:;er identification number of applicant ...........cccocuviinniennns

Trade NAME (if BPPHCADIE) .......rovrrrerrrsesesesrressssosseesse s ssessressssesssssssssssesssssssassssees

Type of business

Postal address and code

Street address (if different from ?_postal-address)

Telephone number(s) l

Fax no. (if any)

E-Mail address (if any)

Representative (if any): If som;eone is representing you, supply his or her name, address and telephone no.

B T T T R R R e PR E TR

Full description 0f approval Tequired ...y ssssssoisiivoiamsinsessinissssiaiisisnsss

Reference number of regulation in terms of which the approval is required .............c......
Description of property on whjch:fadvertisement will be sitnated .

Description 0f AAVETHSEIMENt ..vv.byvercesrisessnmssemsssssremsnsssstsssasssnsserssnsssassanseasessrsssssasassssss '

Signed ot mmsanassa ferele DT rerereveeeeseeissssessesssssss s ssssses s s s st asses

Signature of owner of proposed advertisement

Signature of owner of land on Wthh the advertisement will be erected or displayed or the agent of such owner
[Note: This application must be :accompamed by the following (see regulation 40(3) of the Regulations):

(a) a block plan ofithe site on which the advertisement is to be erected or displayed, drawn to a
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- scale of not less than 1:500, showing all buildings on the site and the dimensional position of

the advertisement in relation to. the boundaries of the site and the location of the streets

© - ' abutting the site; T % - - ' - '

(b) elevations to a scale of not less than 1:500 showing the position of the proposed advertisement

and its relationship to any architectural or natural features, as well as any existing
advertisements on the site within 250 metres, in all directions, of the proposed advertisement,
alternatively photographs showing both traffic directions of not less than 200 x 250 mm with -
the proposed advertisement superimposed thereon approximately to scale.

If required by the "A;genésf; you will be requestéd to submit the following (see regulation 40(3) of the i
Regulations): - ' _ -

(c) an electrical certificate signed by a licensed electrical engineer or by an inspector duly
authorised by a municipality stating that the wiring of the advertisement will be done
- according to generally accepted standards; g £ : '
(d) additional drawings, calculations and other information and a certificate by an engineer giving
details to the Agency’s satisfaction to enable it to establish the adequacy of the proposed
- means of securing, fixing or supporting the advertisement, to resist all loads and forces to
- which the advertisement may be exposed and the sufficiency of the margin of safety against
- failure to comply with the provisions of the national building regulations contemplated in
- section 17 of the National Building Regulations and Building Standards Act, 1977 (Act No.
103 of 1977); SR '
(e) - any additional information or documents requested by the Agency.

Applications must -bé'sut_;mitted ‘to the address, or addresses published in the Gazette from time to time
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Looking for back copies and out of print doues

The State Library has them!

Let us make your day with the information you need ...

The State Library Reference and Information Service
PO Box 397

0001 PRETORIA |

Tel./Fax (012) 321-8931

E-mail: infodesk@statelib.pwv.gov.za

- Staateboerant enw Provinsiale Roerante?

Die Staatsbiblioteek het hulle!
‘Met ons hoef u nie te sukkel om inligting te bekom nie ...

Die Staatsbiblioteek Naslaan- en Inligtingdiens
Posbus 397

0001 PRETORIA

Tel./Faks (012) 321-8931

E-pos: infodesk@statelib.pwv.gov.za
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LEEF IN HARMONIE MET DIE NATUUR

= 5 A 'J..“."t‘!l'i‘ i
DIE WEERBURO: DEPARTEMENT VAN 7
OMGEWINGSAKE EN TOERISME
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DIE WEERBURO HELP BOERE OM
HULLE OES TE BEPLAN

' : GROND \V
: B 5OONTUIE. -

SONSKYNMETER

DIE WEERBURO: DEPARTEMENT VAN OMGEWINGSAKE EN TOERISME _
THE WEATHER BUREAU: DEPARTMENT OF ENVIRONMENTAL AFFAIRS & TOURISM
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I

Where is the largest amount of
meteorological information in the g
whole of South Africa available? *

Waar is die meeste weerkundige
mlzgtmg in die hele Suid-Afrika
 beskikbaar?

Depan‘ment of Enwronmentai Affairs and Tourism
Departement van Omgewmgsake en Toerisme




'STAATSKOEFEANT. 13 JULIE 2000 ' No.21352 47

THE WEATHER BUREAU: DEPARTMENT OF ENVIRONMENTAL g, SHRRtRrrecttt
: i . AFFAIRS AND TOURISM - .




48 No. 21352 © .  GOVERNMENT GAZETTE, 13 JULY 2000

Printed by and obtainable from the Government Printer, Bosman Street Private Bag XBS Pretoria, 0001
Publications: Tel: (012) 334-4508, 334-4509, 334-4510
Advertisements: Tel: (012) 334-4673, 334-4674, 334-4504
Subscriptions: Tel: (012) 334-4735, 334-4736, 334-4737
Cape Town Branch: Tel: (021) 465-7531

Gedruk deur en verkrygbaar by die Staatsdrukker, Bosmanstraat, Privaatsak X85, Pretoria, 0001
Publikasies: Tel: (012) 334-4508, 334-4509, 334-4510
Advertensies: Tel: (012) 334-4673, 334-4674, 334-4504
. Subskripsies: Tel: (012) 334-4735, 334-4736, 334-4737
Kaapstad-tak: Tel: (021) 465-7531

A
21352—1



