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GoOVERNMENT NOTICES
GOEWERMENTSKENNISGEWINGS

DEPARTMENT OF TRANSPORT
DEPARTEMENT VAN VERVOER

No. R. 1402 22 December 2000

THE SOUTH AFRICAN NATIONAL ROADS AGENCY LIMITED
AND NATIONAL ROADS ACT, 1998 (ACT NO. 7 OF 1998)

REPEAL OF CERTAIN REGULATIONS AND MAKING OF REGULATIONS
ON ADVERTISING ON OR VISIBLE FROM NATIONAL ROADS

I,-Abdulah Mohamed Omar, Minister of Transport, acting under section 58 of The
South African National Roads Agency Limited and National Roads Act, 1998, hereby

- (@) repeal the Regulations on Advertising on or Visible from National Roads,
published by Government Notice No. R. 6844 of 13 July 2000; and

(b)  make the regulations in the Schedule.

SCHEDULE |

Contents

PART A: INTRODUCTORY PROVISIONS : SRS

Definitions -

Scope of these regulations

Areas in relation to categories of advertisements
Designation of areas

Regulations not applicable in some municipal urban areas

ol

PART B: PROVISIONS APPLICABLE TO ALL ADVERTISEMENTS

6. Road safety and traffic considerations
T Amenity and decency

8. Advertisements to be concise

9. Design and construction

10. Glass

11.  Electrical

12. Maintenance
13.  Position of advertisements
14.  Illumination and electronic advertisements
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- 15. . Floodlighting

PART C: TYPES OF ADVERTISEMENTS AND REGULATION AND CONTROL
OF THEIR ERECTION OR DISPLAY ; _

16. Electronic blllboards

17.  Large billboards

18.  Small billboards and tower structures

19.  Large posters and advertising on street furniture
20.  Flags

21.  Suburban advertisements

22.  Estate agents’ boards

23.  Advertisements for sale of goods or livestock
24.  Sidewalk posters and notices

25.  Project boards

26.  Street name advertisements .

27.  Security advertisements .

28.  Product replicas and three-dimensional advertisements
29.  Balcony and under awning advertisements

30. Forecourt advertisements

31. Residential or community advertisements

32.  On-premises business advertisement

33. Tower, bridge and pylon advertisements

34,  Construction site advertisements

35.  Advertisements for sponsored road traffic projects
36.  Service facility advertisements

37. Banners

38.  Development advertlsements

39.  Aecrial advertisements

PART D: GENERAL PROVISIONS
40. Approval by Agency -

41.  Transitional provisions

42.  Short title

--000000-
' PART A: INTRODUCTORY PROVISIONS

1. Definitions

In these regulations, a meaning that has been assigned to a word or expression in the
Act shall bear that meaning and, unless the context indicates otherwise—

“advertisement for sale of goods or livestock” means an advertisement announcing
such a sale on land or premises not normally used for commercial purposes and may
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- include an advertisement announcing auctions of household goods on' residential
properties, or livestock or game on farms; & 3

“advertisement for sponsored road traffic projects” means an’ advertisement relating to
the sponsoring of a specific project aimed at the provision of road services, the
promotion of road safety or the management and consetvation of roadside
environments; sl o v

“advertising - structure” means “any ' physical structure - erected. to - display an
advertisement; o

“advertiser” means the person or organisation whose product or service is being
advertised, or whose name or image is mentioned or promoted in an advertisement; -

“aerial advertisement” means an advertisement painted on, attached to or produced by
an aircraft, including a captive balloon, kite, unmanned free balloon, moored airship,
parasailing craft, hang glider, model or radio controlled aircraft, an aircraft towed
behind a vehicle or sailing vessel for the purpose of flight, and an aircraft towing
banners or producing smoke signals; R I | =

“animated” means that the visibility or message ‘of an __'advertisément is enhanced by
means of moving units, flashing lights or similar devices, or that-an advertisement
contains a variable message; ' WA A T R U e

“area of advertisement” means the area in square metres of the smallest rectangle that
will encompass the extreme limits of the advertisement or ‘combined’ advertisement, -
together with any material or colour forming an integral part of the background of the
advertisement or used to differentiate the advertisement from the structure or building
against which it is placed; "t ' b '

“areas of maximum control” means natural areas, rural areas and urban areas of
maximum control; '

“balcony or under awning advertisement” means an advertisement—

(a) . affixed flat onto or painted on a parapet wall, balustrade or railing;

(b)  affixed flat onto or painted on a fascia; -

(c)  affixed flat or painted on the fascia of a roof structure without walls;

(d)  affixed to or painted on a pillar, column or post supporting a roof
structure without walls; - '

(¢e)  painted or printed on the fabric of a blind;

“banner” means a piece of cloth (or similar material) upon which an advertisement is
displayed in such a manner as to be fully legible in windless conditions, attached to -
one or more ropes, poles or flagstaffs projecting vertically, horizontally or at an angle,
or attached to buildings or to special structures, but excludes banners carried as part of
aprooesgion; ) e e g R e e Bt ey B . &
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“billboard” means any advertisement supported by a free-standing structure or-affixed
to an external wall of a building, or painted to an external wall or roof of a building
used for commercial; office, industrial or entertainment purposes, also known as a
"custom-made billboards" or "spectaculars" which may be:paper-posted, sign written,
posted with vinyl or covered, posted or written by a combination of such methods and
may feature special effects such as internal illumination, specialist character cut-outs
or three-dimensional presentations and may include variable messages. . The main
function of a billboard is to display advertisements; :

“bit” means the Basié unit for measuﬁng the length of advertising lﬁeSsages and may
consist of letters, digits, symbols, logos, graphics or abbreviations. For the purposes of
these regulations bit values shall be calculated as follows:

Words of up to eight letters, inclusive 1,0 bit
Words of more than eight letters 2,0 bit
Numbers of up to four digits, inclusive: ' 0,5 bit
Numbers of five to eight digits: ; 1,0 bit
‘Symbol or abbreviation: L 0,5bit
Large logos and graphics ‘ 2,0 bit

“candela” means a unit of luminance as determined from time to time by the
International Commission on Illumination;

“centre of economic activity” means an enterprise or a group of enterprises outside
of urban areas and which may include farm stalls, service facilities,
accommodation facilities, food services, industries and cottage industries, as well
as shOps and other commercial facilities;

"clear height" means the minimum vertical dxstance from the ground, road or surface
level, as the case may be, to the advertisement;

“combination advertisement” means an advertisement comprising a number of
smaller, individual advertisements, usually displaying different products or services,
placed next to each other on a single structure specially designed to accommodatc
more than one advertisement;

“construction site advertisement” means an advertisement affixed ﬂat against or on
top of a fence or wall forming the boundary of a construction site; '

“development advertlsement” means an advertlsement descnbmg (including a
pictorial representation of) the type of development being carried out on a
construction site;

“electronic billboard” means a billboard which has an electronically controlled,
illuminated display surface which allows all or a portion of the advertisement to be



i i

changed anunated or dlummated in dlfferent ways,

“engineer” means an engmeer reglstered in tenns of the Engmoenng Professmn of
South Afrlca Act 1990 (Act No 114 of 1990), i v B

: entertamment area” means an'area the main purpose of whlch is to be used asa park,
sports field, barbecue area or for other recreatmnal purposes,

“erf” means an erf, stand, lot, plot, agnculmral holding or sumlar land entlty
registered in a deeds registry;

“estate agents’ board” means an advertisement that are temporarily displayed to
advertise the fact that land, premises, development or other forms of fi xed propelty
are for sale or to let

“flag” means a piece of cloth (or similar material) upon which an advertisement lS
displayed and which is attached to a single rope, pole or flagstaff projecting vertically
in such a way that its contents are normally not readable in wmdless cond1t10ns Flags
exclude: 5 g

a) national flags that do not carry any advertlsement in addition to the- de31gn
of the flag or flagstaff, and : _

b) flags carried as part of a procession;

“forecourt” means an outdoor area forming a functional part of a building housing an

enterprise, and may include the area of a filling station where the pumps are situated,
or a terrace in front of a restaurant, enclosing fences, walls, screens or similar
structures, excluding sidewalk areas in front of business premises intended for
pedestrian circulation;

“forecourt advertisement” means an advertisement on a forecourt of business
premises, being an advertisement displayed in such forecourt to draw attention to
commercial services, goods for sale or other services available at the premises, but
does not include a combmauon advertisement at a filling station or roads1de service
area;

“freeway” means a national road that has been des1gnated as a freeway by an
appropriate road traffic 31gn in terms of the National Road Trafﬁc Act;

“functional public advert:sement” means an advertlsement displayed only for
announcement or direction of the functions of municipalities or parastatal bOdleS that
cannot be displayed under any other class of advertisement;

“gore” means the area immediately beyond the divergence of two roadways, bounded
by the edges of those roadways;

“height” means the maximum vertical distance from the ground, road surface, or

STAATSKOERANT, 22 DESEMBER 2000 No. 21924 7 -
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- surface level to the top of the advertisement; - ;

“illuminated” in relation to an advertisement means that it has been installed with
electrical or other power. for the purpose of lllummatmg it, either continuously or
mtenmttently,

“large billboard” means any billboard larger than 18 s:quare ‘metres in arca of
advertl___slement,

“large electroﬁic billboard” means an advertisement that is an electronic billboard
larger than 18 square metres in area;

“large poster” means a poster which does not exceed 2,2 square metres in area, which
is attached to street furmture and which has been approved by a relevant mummpahty,

“light not intended for illumination" means a flashing, flickering or continuous light
source, beam of light or a number of such sources or beams, aimed or moved in such a
manner as to attract attentlon WIthout bemg primarily for the purpose of illuminating
an area or object;

“locality-bound” means an advertisement displayed on a specific erf or premises and
referring to an activity, product, service or attraction located, rendered or provided on
that erf or those premises or inside that building;

“m” means metre;
“mm” means millimetre;

“National Road Traffic Act” means the National Road Traffic Act, 1996 (Act 93 of
1996);

“natural area” means an area of the rural or non-urban environment which is in an
unspoilt natural state or is of high scenic value, and includes, but is not limited to,
national parks, game reserves, nature reserves, marine reserves, wilderness areas,
areas of extenswe agriculture and scenic areas;

n-premlses business advertlsement” means an advertisement aimed at 1dent1fymg
and locating business enterprises and industries, and excludes a re51dent1al or
community advert:tsement

“owner” in relation to an advertlsement means the person who owns the advertising
structure, or will own the structure once it has been erected, or any person who has a
right to or share in the ownership of the advertising structure.

“poster” -is any placard announcing or attracting public attention to any meeting,
event, function, activity or undertaking or to the candidature of any person nominated
for election to parliament, local government or any similar body or to a referendum, or
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- any placard adverhsmg any product or servnce or announcing the sale of any goods,
_ llvestock or property,

“produdt replic'é or three-dimensional advertisement” is a replica or device used for
advertising that may be free-standing or attached to a structure, and includes an
inflatable object that is not an aerial advertisement;

“project board” means an advertisement displaying the involvement of a contractor or
consultant in a construction project;

“relevant municipality” means the municipality in whose area of jurisdiction an
advertisement is erected or displayed, and in the case of Category B and C
municipalities contemplated in section 155(1)(b) and (¢) of the Constitution of the
Republic of South Africa, 1996 (Act No. 108 of 1996), both such municipalities;

“residential or community advertisements” includes a variety of small notices and
advertisements displayed on premises used for residential-orientated purposes and for
community services, and include advertisements in urban areas and also on places of
residence in natural and rural areas, but are limited to—

(a)  identification, direction and warning signs wnth regard to res:dences for
example—

(i)  names of houses, flat complexes, farms and smallholdings;

(ii)  signs such as “beware of the dog”, “no parking” and “close the gate”;

(iii) signs indicating the nature of or main activity on farms and
smallholdings;

(b)  signs showing the name or nature of the business, practice ot enterprise or the
owners or practitioners on small businesses, enterprises and practices in urban
residential premises and buildings constructed or used for community purposes
or premises on urban, but not rural, smallholdings;

(c) signs showing the name and nature of the facility or of the proprietor or
partners, on small scale accommodation facilities;

(d)  signs showing the name and nature of the institution, the names of practitioners
and nature and extent of services on community services and institutions, such
as religious, cultural, educational and recreational institutions and medical
institutions related to those purposes; '

“road island” means an area demarcated on a roadway by means of painted lines,
stones, kerbs or by other means with the intention of preventing vehicles from
standing or being operated in that area;

“road median” means the area separating traffic lanes on a roadway;

"road reserve” means the full width of a national road, and includes roadways,
shoulders and sidewalks and the air space above such roadways, shoulders and
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: s:dewalks and all other areas within the road reserve boundary'

road rescrve bounda:y _means the proclalmed boundary formmg the outer edge of
the road reserve;

“roadside service area” means an area with direct access from a national road in which
facilities and services such as petrol and diesel sales, restaurants, fast food outlets,
toﬂets playgrounds and plcmc spots may be provided for motorists;

road traffic sign” means a road traffic sign as defined in the National Road Trafﬁc
Act;

“roadway” means a roadway as _déﬁne.d in the National Road Traffic Act;

“rural area” means an area forming a transition between urban areas and unspoilt
natural areas and includes intensive agriculture, subsistence agriculture and peri-urban
sma]lholdlngs of a predominantly rural nature and with relatively low populatlon
den31t1es

“secunty advertlsement” means an outdoor advertisement for neighbourhood watch
farm watch and similar schemes, and an advertisement containing the name, address
and telephone number of a security company contracted to protect the premises on
which the advertisement is displayed;

“service facility advertisement” .-means an advertisement at a filling station or roadside
rest and service area; '

‘;shoulder” means the shoulder of o. national road as defined in th.e National Road
Traffic Act;

‘;sidewal ” means a sidewalk of a national road as defined in the National Road
Traffic Act;

“sidewalk poster or notice” means a temporary advertisement attached to an electrical
light standard within a road reserve to advertise public and charitable events,
functions, occasions, meetings or campaigns of a- religious, educational, cultural,
political, social, sporting or recreational nature, and includes a poster displayed for an
election or referendum campaign;

“small billboard” means a billboard smaller than 18 square metres in area of
advertlsement,

sponsored road traffic pl'O]ect” means a project speclﬁcally intended for the beneﬁt
of road users involving the provision of road services, the promotion of road safety or
the management and conservation of road environments, agreed to between the
Agency and the sponsor of the sponsored road traffic project;
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* “street furniture” means: public - facilities ‘and “structures “which are  not -intended
primarily for advertising and includes seating benches, planters, sidewalk litter bins,
pole mounted bins, bus shelters, sidewalk: clocks and dnnkmg fountains, but excludes
road traffic signs, traffic lights, street lights or any other road-related structures;

“street. name advertisement”” means ‘a  pole-mounted- advertlsement that may be
illuminated, that is dlsplayed in combmatlon w1th a street name s1g:n, ' B

“streetscaping” or streetscape means the coherence between street furmture and
other features on a national road; : o,

“suburban advertisement” means a pole mounted location advertisement at the
entrance to a town or suburb that carries an advertising sign beneath the road traffic
sign beanng the name of the town or suburb;

“the Act” means the South Afncan Nat:lonal Roads Agency Lumted and Nat:lonal
Roads Act, 1998 (Act No. 7 of 1998); S

“tourism sign” means a road traffic sign having a trapezoidal shape and white on
brown colour, the main objective of whmh is to: mform and gulde tourists in the final
stages of their journeys; : ¢ e R — ; :

“tower bndge and pylon advertisement” means a billboard affixed to or painted on a
tower bndge or pylon that is not used pnmanly for advertlsmg purposes

“tower structure” means a structure used for adverttsmg in a parkmg area of a
shopping centre and at an important transport node sueh as an alrport, railway statlon
or bus or taxi station; : - -- :

“traffic sign” means a road traffic sign or signal contemplated in the National Road
Traffic Act or a rail traffic sign or signal; : -

“urban areas of maximum control”, subject to regulation 4(1)(b), include, but are not
limited to, natural open spaces and urban conservation areas, interface of natural
landscape with built-up areas, bodies of water, rivers, ridges, forests, open recreational
areas, characteristic vistas, heritage sites or buildings, special tourist areas, skylines,
residential areas of lower density, and visual zones along freeways in urban areas,
unless the Agency after obtaining a strategic environmental assessment designates
areas along such freeways as urban areas of partial or minimum control;

“arban areas of minimum control”, subject to regulation 4(1)(b), are areas which
require minimum control such as areas of concentrated economic activity where
business is the ‘main focus, commercial districts, central shopping centres, central
office precincts, eommerclal enclaves and shopping centres in industrial areas and
industrial parks, entertainment districts or complexes and prominent transport nodes
excluding nodes of an exceptional historical or archltectural value.
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- “urbaniareas of partial control”, subject to regulation 4(1)(b), are areas characterised
by a greater degree of integration and complexity of land use which require a lesser
degree of control, such as high density mixed residential areas, ‘medium density areas
in transition and residential areas where office and commercial encroachment has
taken place and low density suburbs, small commercial enclaves in residential areas,
suburban shoppmg centres and office. parks ribbon development along main streets,
educational institutions, sports fields or stadia, commercialised squares, government
enclaves and smallholdings of an urban nature with a lngher population density than
rural smallholdings; : g _

“vehicle” means a motor vehicle as defined in the National Road Traffic Act;

"visual zone" means the road reserve of a national road and any area that is visible
from any spot on such road reserve, but does not include an area situated at a distance
of more’ than 250 metres from the road reserve boundary of a freeway in an urban
area. '

2.  Scope of these regulations

(1)  These regulations are designed to regulate advertising on or visible from
national roads, within the scope of section 50 of the Act, and apply only to
national roads, as defined in the Act, including freeways.

(2)  Unless these regulations provide specifically that the approval of the Agency is
required for a particular advertisement, such approval is not required, but all of
the conditions of these regulations applicable to that type of advertisement
must be complied with.

3. Areas in relation to categories of advertisements

(1) For the purpose of determining the places where advertisements may be
displayed, the Agency may designate areas in which national roads are situated
in accordance with the categories described in regulation 4, subject to sub-
regulation (4) of this regulation.

(2)  For the purpose of determining the nature, content and size of advertisements,
they are divided into the categories defined in regulations 16 to 39.

(3) The advertisements which may be displayed on or so as to be visible from
national roads in the various categories of areas, are regulated in regulations 16
to 39, subject to the general provisions in Part B.

(4)  These regulations shall not apply to areas outside of visual zones.

(5) Despite these regulations, the Agency may, by notice in the Government
Gazette, designate areas along national roads, either individually or in respect
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of a class or type of such roads, where the erectlon or dlsplay of advertlsements
shall not be permitted. FEL s

4. Designation of areas

(1). The Agency may, subject to sub-regulatlon (2) of this regulation and sub-
~ -regulations (4) and (5) of regulation 3— -

(@)  designate areas outside of urban areas in which national roads are
situated as either natural areas or rural areas;
(b) in urban areas, after consultation with relevant municipalities, designate
areas in which national roads are situated as—
(1)  urban areas of maximum control;
(i)  urban areas of partial control;
(iii) urban areas of minimum control,

provided that where a relevant municipality has already designated an area as
one of such categories, the Agency must designate it as such.

(2)  Where a national road falls within an area which has not been designated into a
particular category under sub-regulation (1), the area in which it falls shall be
deemed to be an area of maximum control.

(3) The Agency must make details of a designation uhder Sub~regulation (1), with

appropriate maps or diagrams, available for inspection by the public during the

- Agency’s office hours at the Head Office and the relevant regional office of the
Agency.

S. Regulations not applicable in some municipal urban areas

(1)  Subject to sub-regulation (2) and in terms of section 156, read with Part B of
Schedule 5, and Chapter 3 of the Constitution of the Republic of South Africa
Act 108 of 1996, these regulations shall not apply in an urban area, except for
regulation 6 which will apply, where the relevant municipality has promulgated
a by-law—

(a)  dealing substantially with the matters covered by these regulatlous and
(b)  thatis applicable to national roads i in that area,

or in any urban area which the Mlmster has declared these Regulations not
applicable by notice in the Government Gazette.

(2) Where in terms of sub-regulation (1) these regulations do not apply, the
municipality, when considering any application for an advertisement equal to
or larger than six square metres which will face a national road, must make its
approval conditional upon the applicant also obtaining the approval of the
Agency, and the Agency in considering such an application must consider only

oo081810—B
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road traffic, road traffic sign and safety considerations as contemplated in
regulation 6.

PART B: PROVISIONS APPLICABLE TO ALL ADVERTISEMENTS

6.

1

@)

Road safetf and traffic considerations

Despite the other provisions of these regulations, no advertisement may—

(a)

(b)

©
d

(e)

O

(®
(h)

0}
0
®

constitute a danger to persons or property; ,

be so placed as to distract, or contain an element which distracts, the
attention of drivers of vehicles in a manner likely to lead to unsafe
driving conditions; . :
be illuminated to the extent that it causes discomfort to or inhibits the
vision of approaching pedestrians or drivers of vehicles; '

be attached to. traffic signs, combined with traffic signs (unless
specifically authorised by the National Road Traffic Act), obscure traffic
signs, create confusion with traffic signs, interfere with the functioning
of traffic signs or create road safety hazards; _

obscure the view of pedestrians or drivers, or obscure road or rail
vehicles and road, railway or sidewalk features such as junctions, bends
and changes in width; _ ,

project over pedestrian or cycle circulation routes, unless the clear
height of the advertisement exceeds 2,4 metres;

obstruct fire escapes or the means of egress to fire escapes;

be placed closer than the minimum clearance with regard to overhead
power lines as prescribed by any law;

- be erected in the vicinity of a signalised intersections which display the
- colours red, yellow or green if such colours will constitute a road safety

hazard; :

have light sources that are visible to vehicles travelling in either
direction; o

be erected without approval where such approval is required by the Act
or these regulations or any other law.

In considering applications for approval for advertisements that will face a
national road, the Agency must evaluate whether, according to road traffic sign
standards published under applicable road traffic legislation, prevailing traffic
conditions and the roadside environment— |

(a)

(b)

the size of the advertisement, together with other advertisements in the
area, if any, will affect the conspicuousness of road traffic signs by
virtue of potential visual clutter;

the size of the advertisement, or any portion thereof by way of its colour,
letter size, symbol, logo, graphics or illumination, will result in the
advertisement. having a distracting effect on the attention of drivers of
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- vehicles to the task of driving and lead to unsafe driving conditions;

(c) the number of road traffic signs and advertisements in any area
constitute a driving hazard, due to the attention of drivers of vehicles
being deviated from the task of dnvmg and leadmg to unsafe dnvmg
conditions; #

(d) the colour, or combination of colours contained in the advertisement
correspond with the colours or combinations ‘of colours specified for
road traffic signs in the regulatlons promulgated under the Natlonal
Road Traffic Act; - 4

(e)  the speed limit, and the measure of the traffic's adherence thereto the
traffic volume, the average following headway and accident history of
the road demand more stringent control of outdoor advertising;

() the amount of information contained in the advertlsement measured in
bits, is within prescribed limits; :

(g)  the advertisement is suitably positioned and onentated

(h)-  the position of the advertisement will negatively affect the visibility of
-s1ght dlstance to or efﬁoloncy of any road traﬁic s1gn, or series of such
‘signs;

(i)  the advertisement could be mistaken to represent a road traffic sign;

()  the illumination of advertisements is likely to dlstract drivers’ attentton
from road traffic signs which are not illuminated; g |

(k) - the position of an advertisement would disrupt the flow of mformanon

' from road traffic signs to drivers who encounter a series of road traffic
signs intended for traffic regulation, warning or guidance, in cases

: where the applicable speed limit on the road exceeds 60 km per hour;

()  the position of any advertisement ‘would potentially distract drivers'

“ attention at places where traffic tums, negotiates curves; merges or
‘diverges, or in the area-of intersections or mterchanges or where
drivers’ unmterrupted attent:lon to the dnvmg task is 1mportant for road
safety; Rk

(m) the distance of any advertlsement before any road trafﬁc s1gn,

- advertisement's -‘position in between road traffic signs or an
advertisement's distance behind any road traffic sign is of such a nature
as to distract a driver's attennon from any road u'afﬁc szgn -

3) 'The Agency may increase the minimum specmg between advertlsements or
' place further restrictions'on the poslnon, size and’ content of any advemsement
it consnders necessary, mthe mterosts of road s‘afety -

(49) No advertlsement W111 be a]lowed that ennts 2 noise;’ sound smoke smell or
odours

T W Amenity and decency
Despxte the other prowswns of these regulatlons 1o advemsement may-—— f

(a) be detnmenta] to the enwronment or to the amemty of a human living



16 No. 21924 * GOVERNMENT GAZETTE, 22 DECEMBER 2000

environment by reason of size, colour, texture, intensity of illumination,
quality of design or materials or for any other reason;
~(b) Dbe in its content objectionable, indecent, offensive or suggestive of
indecency or prejudicial to public morals or be in conflict with the
- guidelines or standards laid down from time to time by the South
African Outdoor Advertising Association;
(c) obscure, partially or wholly, an advertisement owned by another person
that has been erected prcwously and legally displayed.

8. Advertlsement to be concise

An advertisement positioned on or next to a national road and visible from a national
road must be concise and legible and comply with the following requirements:

(a) No advertisement displaying a single message may exceed six bits of
information in a visual zone and 10 bits on a road other than a freeway;

(b) No combination sign, or any other advertisement displaying more than
one advertisement or message, may contain more than six bits of
information per enterprise, service or property, or per individual
advertisement or message displayed on a combination sign;

(¢) Numbers longer than eight digits are not allowed;

(d) A street number indicating specific premises must have a minimum size
of 150 millimetres and a maximum size of 350 millimetres;

(¢) No message may be spread across more than one advertisement.

9.  Design and construction
(1 Any advertlsement must—

(a) - be neaﬂy and properly constructed accordmg to generally accepted
design and construction standards;

(b) not be detrimental to or have a negative aesthetic impact on the
streetscape or character of the surrounding area by Way of the design of
the structure or device;

(c) have a neat appearance and consist of durable materials suited to the
function, nature and permanence of the advertisement, and materials
such as cloth, canvas, cardboard, paper or synthetic cardboard may be
used only when essentlal to the nature and function of a particular
advertisement; -

(d) have a neat appearance in terms of advertlsement content and sign

- writing; and may not contain untidy handwritten messages;

(e)  not deface building facades w1th electncal services provisions and other
accessories; :

(f)  berigidly and securely attached supported or anchored in a safe manner
so that unwanted movement in any direction is prevented;

(2) be capable of effectively securing, supporting and maintaining not less
than twice its mass with the addition of any force to which the
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; - advertisement may be subjected, including wind pressure;

(h)  wherever necessary in accordance with the nature of the advert:lsement
and when attached to brickwork, masonry or concrete, be securely and
effectively attached thereto by means of bolts securely embedded in
such brickwork, masonry or concrete or passing through the same and
secured on the opposite side;

(1) - not be secured by water soluble adhesive, adhesive tape or similar
material to display the advertisement;

()  have all exposed metalwork painted or otherwise treated to prevent
corrosion and all timber treated to prevent decay;

(k)  have measures taken to prevent entry of water into and the accumulatlon
of water or moisture on or in the advertisement or any part of its
supporting framework, brackets or other members.

(2) No advertisement may-—
(a). obstruct any window or opening provided for the ventilation of a

building or obstruct any stairway or doorway or other means of exit
from a building or prevent the movement of persons from one part of a

roof to another part;
(b)  be painted on any fence or boundary wall in an area of mammum
control. -
10.  Glass

(1)  All glass used in an advertisement, other than glass tubing used in a neon and -
similar advertisement, must be safety glass at least three millimetres thick.

(2)  Glass panels used in an advertisement must not. exéeed 0,9 squafe metres in
- area, each panel being securely fixed in the body of the adverusement structure
or device independently of all other panels. :

11. Electrlcal

Every illuminated advertlsement and every advertisement in which elcctnc:ty is used,
must— - :

(@) have power cables and conduit containing electrical conductors
positioned and fixed so that they are not unsightly;
(b)  be constructed of material that is not combustible;.
(c)  be provided with an external switch in an accessible position and at a
-~ height of at least three metres from the ground whereby the electricity
supply to the advertisement may be switched off;
. (d) be wired and constructed in accordance with and sub_]ect to the
provisions of all apphcable laws. PR
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12.

(1)
)

130

Maintenance

An advertisement must—

(a)  be located at a height that discourages vandalism;
(b)  beserviced on a regular basis; _
(c) be ma:mtamed in good repan' and in a safe condltlon

_ Any person who dlsplays an advertlsement or permlts it to be dlsplayed shall

be responsible for the maintenance in a safe and proper condition of the
advertisement and the repainting thereof, and be liable for the consequences of

not doing so, and must undertake at least one annual inspection of the

advertisement with a view to satisfying himself or herself of the safety thereof.

Position of hdvertisemenfs

An advertisement shall not, except where "spé_c'iﬁpélly. authorised by these
_re_gulations— ' ' o ' :

14.

)

@

3)

(@ cause any obstructlon to a motorist’s v1ew of the roadway or its
approaches, regardless of the direction the motorist is travelling;

(b)  be positioned on a road island or road median;

(¢).  be suspended across a national road;

 \ (d) beerected w1thm or suspended above a v1sual zone y
(e) Dbe permitted at urban street corners

Ilumination and electronic advertisement

Ilumination is penmtted on an advertlsement only if it docs not lead to unsafe
driving conditions, and where it is speclﬁcally not prohjbtted_

The luminance level on any advertlscment where 1llummat10n is permitted, and
where the applicable speed limit on the national road is lugher than 60 km per
hour, shall not exceed the following: o

Illuminated area Maximum luminance

Less than 0,5 square metres =~ | 1000 candela per square metre

05to2,0squaremetres 1800 candela per square metre

2,0 to 10 square metres 600 candela per square metre
{ 10 or more square metres in visual zones 350 candela per square metre

10 or more square metres in other areas 400 candela per square metre

In a visual zone an advertisement may not be illuminated unless the freeway, or

other national road if the speed limit applicable thereto exceeds 80 km per
hour, is lit by overhead lighting over the full distance within which the
advertisement is visible from the freeway or such national road and the source
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of the illumination is concealed from oncoming traffic.

(4) A variable or animated message shall not exceed the following'frame update

limits:
Speed limit 60 km per hour or less Full video . !
Speed limit more than 60 km per hour One single complete frame that changes every
; . 130 seconds as a maximum _

(5)  An electronic advertisement may not inhibit the viéw of a driver or pedestrian
or be in the direct line of sight of a traffic light.

(6)  An electronic advertisement may not have subliminal ﬂashes.

(7)  Light not intended for illumination may only be utilised if it is allowed for in
the environmental plans of the relevant municipality.

(8) No person may djsplay light not meant for illumination in a visual zone, or in a
natural area, or in an urban area of maximum control if it will be visible from a
national road.

(9 No person may display light not meant for illumination in a rural area of
economic activity visible from a national road, or in an urban area of partial or
minimum control visible from a national road, without the written approval of
the Agency.

(10) No light beam may be moved or directed in such a manner as to distract the
attention of drivers of vehicles from the task of dnvmg '

(11) No light source or beam of light not meant for illumination may be positioned
or aimed so as to shine directly onto, or at, a national road.

1S.  Floodlighting

(1)  Subject to regulation 14, a light source for an advertisement must be poSitioned
to ensure effective distribution and minimise light wastage or “spill”.

(2) Any hght source for an advertisement must not be visible to traffic travellmg in
either du'cctmn _
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PART C: TYPES OF ADVERTISEMENTS AND REGULATION OF THEIR
ERECTION OR DISPLAY |

16.

(1)

@)

)

@)

©)

(6)

@

Electronic billboards

No person may erect an electronic billboard in a visual zone and facing a
national road without first obtaining the written approval of the Agency. In
deciding whether to grant or refuse such approval the Agency must have
regard to— _

(a)  the matters set out in regulation 6;

(b)  whether it is allowed for in environmental plans of the relevant
municipality;

(¢)  aesthetic and ecological aspects;

(d)  the nature of the proposed messages;

() other factors specified in the Act or these regulations or that the Agency
regards as relevant.

A large electronic blllboard must be dlsplayed perpendlcular to oncoming
traffic. .

No large electronic billboard may be erected closer than five kilometres to
another large electronic billboard on the same side of a national road, unless
this is allowed for in the environmental plans of the relevant municipality.

An electronic billboard may not be erected within a radius of 50 metres from
the centre of an intersection on a national road where the speed limit on the
national road is less than or equal to 60 kilometres per hour, or within a radius
of 100 metres from the centre of an intersection or from a ramp gore at an
interchange on a national road where the speed limit exceeds 60 kilometres per
hour but does not exceed 100 kilometres per hour, or within a radius of 200m
from the centre of any intersection or from any ramp gore at an interchange on
any portion of a freeway where the speed limit exceeds 100 kilometres per

hour.

The approval oontempldted in sub-regul_ation (1) must be granted for a
specified period. :

No electronic billboard 18 square metres or smaller in area of advertisement,
may be erected closer than 1,5 kilometres to another electronic billboard or
large electronic billboard on a national road, unless this is allowed for in the
environmental plans of the relevant municipality.

No one may erect an electronic billboard or large electronic billboard in a
visual zone in an area other than an urban area of partial or minimum control.
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17. - Large billboards

(1) . No person may erect a large billboard in a visual zone or facing a national road
without first obtaining the written approval of the Agency. In deciding whether
to grant or refuse such approval, the Agency must have regard to—

(a)  the matters set out in these regulations;

(b) whether it is allowed for in environmental plans of the relevant
municipality;

(c)  aesthetic and ecological aspects;

(d)  other factors specified in the Act or these regulatlons or that the Agency
‘regards as relevant. :

(2)  The clear height of a large billboard shall be not less than 2,4 metres.

(3)  Large billboards must be spaced as follows:

On a national road where a speed limit | At least 250 metres apart and at least 250 metres from any
of more than 80 km/hour has been | product replica or three dimensional advertisement when in
imposed ’ view of each other or of such product replica or three
dimensional advertisement and on the same side of the
national road and at least 200m from any road traffic sign.

On a national road where a speed limit | At Ieast 200 metres apart and at least 200 metres from any
of more than 60 and up to 80 km/hour product rephca or three dimensional advertisement when in
has been imposed view of each other or of such product replica or three
dimensional advertisement and on the same side of the
national road, and at least 100m from any road traffic sign.

On a national road where a speed limit | At least 120 metres apart and at least 120 metres-from any
of 60 km/hour or less has been | product replica or three dimensional advertisement when in
imposed - _ - | view of each other or of such product replica or three
| dimensional advertisement and on the same side of the
national road, and at least 50m from any road traffic sign

(4) A large billboard may not be erected W1thm a radius of 50 metres from the
centre of an intersection on a national road where the speed limit on the
national road is less than or equal to 60 kilometres per hour, or within a radius
of 100 metres from the centre of an intersection or from a ramp gore at an
interchange on a national road where the speed limit exceeds 60 kilometres per
hour but does not exceed 100 kilometres per hour, or within a radius of 200m
from the centre of any intersection or from any ramp gore at an interchange on
any pomon of a freeway where the speed hmﬂ: exceeds 100 kxlometres per
hour.

(5) The approval contemplated in sub-regulatlon (1) must be granted for a
w5 "spemﬁed penod

(6)  No person may erect a large billboard in a visual zone in an area other than an
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18.

(1)

)

€)

)

19.

(1)

2

urban area of partial or minimum control
Small biilboards and tower structures

Small billboards may not exceed 18 square metres in area of advertisement and
10m in height, and must have a clear height of not less than 2,4m. Tower
structures may be pole-mounted units of not more than four panels. No panel or
board on a tower structure may exceed 4,5 square metres. The clear height of a
tower structure may not be less than 2,4m, while the maximum height shall not
exceed five metres.

No person may erect a small billboard or tower structure in a visual zone in an
area other than an urban area of partial and minimum control.

No person may erect a small billboard or tower structure on or visible from a
national road without first obtaining the written approval of the Agency. In
deciding whether to grant or refuse such approval, the Agency must have
regard to—

(a)  the matters set out in these regulation;

(b) aesthetic and ecological aspects;
(c)  the consideration that tower mounted advertisements must be “internally
oriented” and not be aimed at road users outside the shopping centre or

transport node;

(d) the consideration that tower structures must be of a high visual standard
and harmonize with buildings and streetscapes;

(e)  other factors specified in the Act or these regulatlons or that the Agency
regards as relevant

The approval contemplated in sub-regulation (3) must be granted for a
specified period.

Large posters and other advertising on street furniture
A large poster, other than on a bus or taxi shelter incorporating posters —

(a)  isnot allowed in a natural and rural area;

(b) may not be used for the primary purpose of directing or guiding
travellers;

(c) isnotallowed on or next to a freeway;

(d  may not be closer than 1800 millimetres from the edge of a roadway and
not less than 300 mm from the edge of a cycle path; and

(¢) may not be closer than 120m to another large poster;

()  may not be placed so as to obstruct pedestrian movement on a national
road.

The size of a large poster and other advertising on street furniture facing in any
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one direction may not exceed 2,2 square metres in area of advertisement.
Street furniture carrying an advertisement shall not exceed three metres in
height, except that a maximum height of four metres will be allowed where the
structure serves as a v1sual focal pomt and is of a hlgh wsual quahty

3 A large poster and advertnsmg on street furmture shall not be illuminated or
- animated in an urban area of maximum control, but may be 1llum1nated but not
o ammated, m an urban area of partlal or mlmmum control '

4) A large poster advertlsmg on street furnlture may be dlsplayed on-the road
 reserve, but not ona road medlan or 1sland

(5)  No person may erect a large poster or advertlse on street fum1ture mthout first
obtarnmg the wrttten approval of the relevant mumclpahty

20. Flags - ’ |
1 A ﬂag may be used cnly for— |

a) locality-bound advertising of  functions - or events conducted for
religious, educational, social, welfare, animal welfare, sporting; civic or
cultural purposes or functlons or events relatmg to mumclpal provincial
. or parliamentary elections or referenda; -

b) locality-bound advertisements chsplaymg of the ‘name, corporate symbol

. and nature of enterprises; .. - .

c) streetscaping urban areas such as pedestnan malls and gateways,

‘d) non-locality . bound advertisements. . of campalgns supported by
government. T it s = S :

(2) A flagis not permitted in a natural area.

(3) No-one may display a flag larger than five square metres in'a rural area or
urban area of maximum control -and six square metres in an urban area of-
partlal or minimum control wrthout obtammg the approva] of the Agency

4 A ﬂag must be attached to or supported by poles or other supports on the site,
or against the bulldmg where the ﬁmctlon or event is to. be held or where the
'.enterpnselslocated y SgtwgPir bultene pedll PF e S : '

(5) A flag may not be attached in-such a manner as to- mterfere w1th or constrtute a
. .dangerto passmg pedestna.ns or trafﬁc Wk ety W

(1) A suburban advertisement shall be permitted only in an urban area where the
~_ applicable speed limit on the road in questlon does not exceed 80 km per hou:r
" butnot on or next to a freeway. | |
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(2) - Subject to sub-regulation (1), no person may erect a suburban advertisement
facing a national road without first obtaining the written approval of the
relevant municipality.

(3) A suburban advertisement must be rectangular, and must be not more than 0,4
metres in height and not wider than the suburb name sign. It must be less
conspicuous than the suburb name sign.

(4) A suburban advertisement may not bear colours that may cause confusion with
road traffic signs and may not be illuminated or animated.

(5)  Suburban advertisements must comply with the requirements of the suburb
name GL2 sign as prescribed in the National Road Traffic Act.

22.  Estate agents’ boards

(1) An estate agents’ board may not contain information other than the words “for

- sale”, “to let” or “sold” and the name, logo, and telephone number of the
selling or letting agent.

(2). . An estate agents’ board is permissible in any area, but not more than one such
board per estate agent may be erected on any erf and not more than three agents
may display their boards simultaneously on the same erf,

(3)  An estate agents® board may only be a single board or two duplicate boards
joined together.

(4)  The maximum size of an estate agent’s board shall be—

Natural and rural areas:; 2,0 square metres for single boards or 2,3 square metres in

total for two joined boards

Urban areas 6f maximum or partial | 0,55 square metres for single boards or a total area of 0,65

control square metres for two joined boards
Urban areas of minimum control 2,8 square metres for single boards or 3 2 square metres for
two joined boards

(5)  An estate agents’ board must be attached to the boundary fence of the property
concerned or displayed within the boundaries of premises.

(6) An estate agents’ board must be removed not later than 14 days after
conclusion of a contract of sale or lease for the property in question.

(7) | Not more than 10 direction boards indicating the position of a property (known

’ as “trail blazer boards”), are permitted per erf, if allowed by the relevant

municipality, but not on or along freeways, and such boards may not show
more than direction arrows and the name and logo of the estate agent
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(8) Estate agents’ boards may not be displayed on the road reserve, or road reserve
 boundaries of freeways : :

(9)  The size of estate agents’ trailblazer boards may not exceed 0 65 square metres
and a height of three metres. -

(10) No i]lumination or animation of estate agents’ boards is allowed.

23. Advertisements for sale of goods or livestock

(1)  Only one advertisement for eale of goods or livestock per sale shall be allowed
facing a national road.

(2) The size of such an advertisement may not exceed two square metres in a
natural or rural area or an urban area of maximum or partial control, and 2,8
square metres in an urban area of minimum control, and no part of the
advertisement shall be higher than three metres above the ground.

(3)  Such an advertisement may be displayed only on the premises or property
where the advertised sale is to take place, or be attached to the boundary fence
of such a property or premises. :

(4) . No illumination or animation of such an advertisement shall be allowed.

(5)  Such an advertisement may be erected no earlier than one day before the sale in.
question and must be removed not later than one day after such sale, and
advertisements of a permanent nature are not allowed.

(6) Advertisements for the sale of goods or hvestock may not be dlsplayed on the
road reserve or road reserve boundary of freeways.

24. Sidewalk posters and'notices '

(1) A sidewalk poster or notice fnay be displayed only ili an urban area of partial or
- minimum control. . _

(2) No person may erect a sidewalk poster or notice without first obtaining the
written approval of the relevant municipality.

(3) A sidewalk poster or notice may be displayed only on an electric light standard
or other structure which is provided for the express purpose of pasting or
afﬁxmg the poster or notice, and may not be attached or affixed to a road traffic
sign or a 31gna1 wall, column or post of a veranda or balcony, eleetncnty box,
tree or bridge.
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©)
(10)
)

(12)

(13).

A sidewalk poster or notice may not cover municipal marklngs or painted
stnpes on lampposts

A sidewalk poster or notice may not be illuminated or animated.

A sidewalk poster or notice' must be fixed by means of suitable cords
acceptable to the relevant mumclpahty, and metal clamps or wire may not be
used. :

No person may advertise commercial products servwes or events by means of

- asidewalk poster or notice:

Only one sidewalk notice or poster may be dlsplayed per post or standard
except that in the case of election or referendum’ campa1gns not more than

- three posters per post or standard shall be allowed.

The name of the institution, body or organisation, the date of the function or
event and the venue thereof must appear on each s1dewa]k notice or poster in
letters not smaller than 50 millimetres in height.

A sidewalk poster or notice may not exceed 0,55 square metres in area and
must be at least two metres below any light fixture.

A sidewalk poster or notice, except for an election or referendum poster, may
not be erected more than 14 days before the relevant event and must be
removed not later than seven days thereafter. '

A parhamentary, provincial or municipal election or referendum poster may not
be erected before the date on which the notice or proclamation in the
Government Gazette or provincial gazette announcing the election or
referendum is published and must be'removed ot later than 14 days after the

date of the election or referendum.
[ |

A sidewalk poster or notiée;“exeept"for an election or referendum poster, must
bear an official stamp or sticker from the relevant municipality which displays
the exp1ry date prommently, and may not be dlsplayed w1thout such a stamp or

'stncker g

14y

250.

(1)

Sidewalk posters and notices may not be dlsplayed on the road reserve or road

“reserve boundaries of freeways

Project boards o

- A project board must be approved by the re]evant developer or employer and

may display only—

R 1
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(a) a description of the building or structure being erected or other work or
activity being carried out; "

(b) the names and the company symbols or logos of the contractors or
consultants;

(c) the branches of their industry or profession;

(d)  adescription of the development being carried out;

()  where relevant, details of the type of accommodation being provided,
floor space available and the name, address and telephone number of the
developer or the agent of the developer.

(2)  Only one combined project board hstmg contractors and consultants shall be
allowed per street front of a site.

(3) A project board Sha_ll not exceed 1,'5 square metres in area of advertisement per
consultant or contractor, and may not exceed a total area of 9 square metres.

(4) A project board may be erected on a road reserve, but not on a freeway, and
: only if there is insufficient space on the development site, but a board
concerning road construction may be positioned in any road reserve.

(5) A project board may not be illuminated or animated.

(6) A project board may be displayed only while the relevant works are actually
taking place on the site.

26. Street name advertisements

(1) A street name advertisement shall be permitted only in an urban area on a road
other than a freeway. ' .

(2) A street name advei'tisement which omits the street name shall not be
permitted. ;

(3) No one may erect a street name advertisement without first obtaining the
written approval of the relevant mumclpahty

(4)  The advertising and street name _sectlons of a street name advertisement must
both be rectangular in shape. The street name section must be below the
advertising section but not closer than 200 millimetres to it and not closer than
2,1 metres to the ground The advertising section of the advertisement may not
exeeed 1,64 square metres in area of advertisement.

(5)  Where illuminated, the illuminated portion of the advertisement must be above
the level of standard pole-mounted traffic llghts and may not extend over the
road surface. :

(6) A street name advertisement inay_ be erected only at an intersection and may be
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27.

(1)

2

€)

(4)

)

erected on a road reserve or road median.

Mumination on a street name advertisement must be static and the degree of
illumination of the advertising section may equal, but may not exceed, the
street name section. The advertisement may not be animated and may not flash.
The colour of the street name and background must be determined by the
relevant municipality..

Any street name on the advertising space of a street name advertisement must
be smaller and less conspicuous than the actual street name on the street name
panel, and the layout must be such that there is no confusion with the street
name on the street name panel.

Only two street name advertisements will be permitted per intersection, and
such advertisements may not be placed on the same side of any of a natlonal
road.

The street name advertisement shall-.comply with the recjuirements for the street
name GL1 sign as prescribed in the National Road Traffic Act.

Security advertisements .

A security advertisement must refer only to the existence and operation of a
commercial security service, burglar alarm system, neighbourhood watch, farm
watch or similar system or scheme.

A security advertisement may not exceed 0,35 square metres in area of
advertisement, except a farm advertisement, which may not exceed 1,5 square
metres in area of advertisement. All such advertisements may not exceed a
height of three metres above ground level.

In an urban area in a visual zone only one security advertisement per street
boundary of the premises may be erected and must be firmly affixed to the
building, boundary wall, fence or gate on the street frontage or within the

boundaries of the erf.

A security advertisement on a farm must be displayed at the intersection of a
national road and private access road or at the entrance to the property. Only
one advertisement per farm or holding shall be allowed. The advertisement
may be erected within a road reserve other than a freeway, but not on a road
island or median.

A security advertisement may not be illuminated or animated.
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- 28. . Product replicas and three-dimensional advertisements

(1) A product replica or three-dimensional advertisement is allowed only in an

- urban area of partial or minimum control and then only in a shopping centre or

- other commercial area or in an entertainment or industrial area. It shall be
allowed only if the prior written approval of the Agency has been obtained.

(2)  The highest point of a free-standing product replica or three-dimensional
advertisement above ground level shall not exceed three metres in an urban
area of partial control and four metres in an urban area of minimum control.

(3) A product replica or three-dimensional advertisement aimed at road users must
be spaced at the following minimum distances when in view of another such
replica or advertisement or of any large billboard and on the same side of a
national road: -

On a national road where a speed limit | At least 250 metres from any other product rephca, three
of more than 80 km/hour has been|dimensional advertisement or large billboard

imposed
On a national road where a speed limit | At least 200 mctres from any other product replica, three
- | of more than 60 and up to 80 km/hour | dimensional advertisement or large billboard

has been imposed

On 2 national road where a speed limit | At least 120 metres from any other product replica, three
of 60 km/hour or less has been imposed | dimensional advertisement or large billboard

29.  Balcony or under awning advertisements

(1) A balcony or under awning advertisement may be erected only on premises
used for commercial, office, industrial or entertainment purposes.

(2) Inthe case of an adirertisemeﬁt contehlplated_ in 'paragféph (a), (b) or (¢) of the
definition of “balcony or under awning advertisement™—

(@  no advertisement may project at any pomt more than 100 mllhmetres
from the surface to which it is affixed;

(b) no advertisement may exceed a vertical d1mens:on of 750 mm and a
horizontal dimension of 2400 mm; :

(c)  mno advertisement may extend above or below « or beyond any extremlty
of a parapet wall, balustrade, railing, beam or fascia;

(d) - not more than one advertisement per facade per enterprise shall be
allowed, unless the facade exceeds 20m in length, where more than one
advertisement is allowed if they are spaced at a minimum of 6m
intervals and the total horizontal advertisement length does not exceed

00081810—C
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4000 mm.

In the case of an advertlscmont contemplated in paragraph (d) of the definition
of “balcony or under awnmg advertisement”—

(a) the advertlsement must be pamted on or affixed flat onto the supporting
column, pillar or post;

(b)  a projecting advertisement may be affixed only to a column, pillar or
post supporting a roof over fuel pumps at a filling station or roadside
service area, and may not exceed one square metre per sign face or two
square metres in total area;

(c) an advertisement affixed flat onto a supporting column, pillar or post

may not project more than 50 mm from the surface to which it is
affixed;

(d  no advertisement may extend beyond any extremity of the column, plllar
or post,

(e) ~ an advertisement affixed flat onto a non—roctangular supporting structure
must be curved to fit the form of such a structure;

| (f) - only one advertisement per column, pillar or post is allowed;

(g) no poster or placard may be pasted onto a supporting column, pillar or
post. ' _ ‘

A balcony or under awmng advert;somont may be: suspended above a sidewalk

. or road reserve.

No illuminated advertisement or advertisement designed to reflect light may be
attached to or displayed on a splayed or rounded corner of a balcony at a street
intersection, unless the bottom of the advertisement is at least six metres above
the street immediately below it.

Forecourt advertlsements

A forecourt advertisement may be dlsplayod only in an urban area. In any
other area, it may only be msplayod in a centre of economic aotmty

An mdmdual free standmg forecourt advertlsement may not exceed 1,7 square
metres in area of advertisement for smgle su:lod advertisement and 3,4 square
metres for a double-mded advertlsement -

The total area of advertlsement of all froe standmg forecourt advertlsements
may not exceed 5,0 square metres on each forecourt frontage, except in the case
of filling stations and roadside service areas, where it may not exceed 8,0
square metres, In the case of filling stations and roadside service areas,

‘additional non-free standing -advertisements with a maximum area of 0,15

square metres per advertisement shall be allowed if attached to fuel pumps,
vending machines and other non-advertising structures.
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(4 A forecourt advertisement must be free-standing, except for an advertisement
attached to a fuel pump, vendmg machine or other non-advertlsmg structure in
a filling station or roadside service area. : -

(5) A forecourt advertisement may not be dlsplayed ina road reserve and may not
- interfere with pedestrian clrculat:on 3 .

6 A forecourt advert;sement may not be ammated
31. Resndential or commumty advertlsements :

(1) A residential or community advertis’ement may be affixed flat or painted on a
gate or wall, or on a pole mounted advertisement or an advertisement with
supporting structures forming a visual structure around the sign panel.

(2) A direction or warning sign may not exceed 0,5 square metres in total area of
advertisement per premises, except where there is more than one entrance to
the same premises on different road frontages, where a total sign area of
advertisement of 1,0 square mette and 0 5 square metrec per frontage is
permitted. : .

(3)  Inthe case of an advertisement showing the name and nature of an enterprise or

- place of residence or the name of a proprietor or practitioner, one advertisement

per premises is allowed, that may not exceed 1,5 square metres in area of

advertisement per premises, but where there is more than one entrance to the

same premises on different road frontages, two advertisements with a total sign

area of advertisement of 1,5 square metres each may be chsplayed each on a
different frontage. oL R ; : )

(4)  Despite sub-regulations (2) and (3), where the advertisement has a solid
supporting structure other than a framework; the maximum area per
advertisement may be 3,0 square metres.

(5) Where more than one. cnterpﬁcc ‘or propetty is involved, a combination
advertisement must be prowded w1th not more than 1 ,0 square metre per
premlsesorperproperty : s, 1, i w54 L

(6) The hlghest pomt of a free standmg advertisement may not exceed 3,0 metres
above ground level, except for a combination sign, where the hlghest point of
: the s:gn shall not exceed 4, 0 metres above ground level ;

(7) In the case of a reSIdentlal or commumty advertlscment, a name or logo of a
- sponsor of the advertisement may not be displayed except on the name of a
farm or smaltholding. - The sponsor advernsement may not exceed one th:rd of

the total advert:sement area i FEpl e R ay hesy !

(8) A residential or commumty adverhsement may be dlsplayed only on the
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premises to which it refers, or on the boundary wall, fence or gate of such
premises.

A farm or smallholding name sign must be displayed next to the entrance of the
access road thereto or affixed to the gate at the entrance of such access road.
Where more than two farms or smallholdings share an unnumbered or private
access road, a direction road traffic sign must be used to indicate the access

road.

A free standing residential or community advertisement is allowed only where
it is not aesthetically or practically acceptable to attach a sign to a building or
boundary wall, fence or gate, and may not be erected in a road reserve.

A residential or community advertisement may not be animated, and may be
illuminated only in an urban area. It must harmonise with the buildings and
other structures on the premises as to materials, colour, texture, form, style and
character.

On-premises business advertisements

An on-premises business advertisement must be locality bound and may
provide information only of the name and nature of the enterprise, the nature of
goods sold or services provided and the name of the proprietor(s) or
practitioner(s), and may be erected as a free standing advertisement.

An on-premises business advertisement may not be displayed unless—

(a) the building housing the enterprise is situated in relation to the road
~ which it faces such that passing pedestrians or motorists may have
difficulty noticing advertisements affixed to the building;
(b) it is not structurally possible or visually feasible to affix appropriate
advertisements to a building;
(c)  the advertisement is needed to locate the entrance to business premises

or the private access road to a business;

(d) there are no tourism road traffic s1gns reducing the need for such

advertlsements

No one may erect or display an on-premises business advertisement facing a
national road without first obtaining the written approval of the Agency. In
deciding whether to grant or refuse such approval, the Agency must have
regard to. the manner and type of illumination of the advertisement, if
appllcable and the con31derat10n that—

.(a) a prohferatlon of advertlsements must be prevented and that

~ combination advertisements must be promoted.
(b) the design of combination advertisements must harmonise with the
architecture of shopping centres or other bmldmgs or structures;
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(c) messages on individual panels of combination adverusements must be
concise and legible;

(d)  advertisements at access roads to farms and smal]holdmgs must be co-
ordinated with residential and commumty advertlsements to form
combination advertisements; .

(¢)  combination advertisements must be harmonious in terms of form letter
types and colour.

(4)  Only one on-premises business advertisement shall be allowed per enterprise,
unless there is more than one entrance on different road frontages where two
will be allowed, one per frontage.

(5)  An on-premises business advertisement in areas of maximum control shall
be limited to a size not exceeding 6 square metres and a height of 7m. In an
urban area of partial or minimum control, the advertisement will be limited
to a size not exceeding 12 square metres and a height of 10m.

(6) In the case of an on-premises business advertisement; the name or logo of
the sponsor of the advertisement may be displayed, but may not occupy
more than one third of the total area of the advertisement.

(7)  An on-premises business advertisement may not have letters, figures or
symbols or similar features that exceed 0,35m in height in a natural or rural
area and an urban area of maximum control, and 0,75m in an urban area of
partial or minimum control.

(8)  An on-premises business advertisement may not be closer than five metres
from the road reserve boundary.

(9) An on-premises business advertisement may be 111um1nated sub]ect to
regulation 14, but may not be animated.

(10) An on-premises business advertisement may refer only to the name and nature
of the business on the premises, the brand name and nature of goods for sale or
produced or the nature of the service provided and the name of the person(s) or
firm(s) who own the business or provide the goods or services.

33. Tower, bridge and pylon advertisements

(I) No person may erect or display a tower, bridge or pylon’ advertlsement in a

' visual zone in a natural or rural area, or an urban area of maximum control, or

over a freeway in any area. No one may erect or display such an advertisement

in an urban area of partial or minimum control without first obtaining the

written approval of the Agency, which must con81dei' the matters set out in

regulation 40(16) and whether such advertisements are allowed for in the
environmental plans of the relevant municipality.
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The maximum area of advertisement of tower bridge and pylon advertisements

per structure shall not exceed 36 square metres.

| The clear helght of a pylon adverusement may not be less than 2,4m.

No person may erect or display a tower, bridge or pylon advertisement that is
illuminated or animated except in an urban area of minimum or partial control,

_ subject to regu]atlon 14, and then only if—

| (a) itisnota safety hazard

(b) - it does not cause undue disturbance; and -
(c) the source of the illumination is concealed from oncoming traffic.

No person may attach an advertisement to a pylon unless the pylon is
independently supported without the aid of guys, stays, brackets or other

_restraining devices, and is properly secured to an adequate foundation in the

ground.

Constmctlon snte advertisements

- No person may erect or display a construction site advertisement without first

obtaining the written approval of the Agency, unless the advertisement does not
exceed 6,0 square metres in size.

Construction site advérﬁsements'may'_be erected only for the duration of the
relevant construction works.

Construction site advertisements niay not exceed a vertical dimension of 3,0

metres and a total area of advertisement of 18 square metres

- Construction site advertisements will not be allowed along or on freeways.

Constructlon snte advertlsements may be 111ummated but not animated.

Construcuon snte advertlsements may not. excced a vemcal dimension of 3,0.
metres and a total area of 18 square metres. - . .

Advertlsements for sponsored road traffic projects .

The Agency may approve condmonally or. uncondltlonally, or re]ect ptoposals
 for sponsored road traffic projects at its dmcretlon —_

The Agency, when considering whether to approve or re_]ect proposals for
sponsored road traffic projects, must consider- .- - . . Ny .

a) the environmental plans of the relevant municipality or municipalities;
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b) the benefits to be_gained in respect of road services provision, the
promotion of road safety, the management and conserving of road
environments, or the obtaining of additional funds for national roads;

¢)  road safety.

(3)  The Agency may approve advertisements for sponsored road traffic projects -

a) in natural and rural areas and urban areas of maximum control, provided
that the area of advertisement of any advertisement does not exceed 0,5
square metres;

b) covered by regulations 16 to 19, 26, 28, 33 and 36 in urban areas of
partial and minimum control.

(4)  In addition to any other permissible contents in terms of these regulations, an
advertisement for a sponsored road traffic project may also contain the name
of, or details of the project and the name, message or logo of the sponsor. -

(5) No advertisement for a sponsored a road trafﬁc project may be combined with
or be attached to a road traffic sign. :

(6)  No road traffic sign, or symbol used in any road traffic sign, may be used in an
advertisement for a sponsored road traffic project.

(7)  An advertisement for a sponsored road traffic pro;ect may be displayed in a
road reserve, but not on a road island.

(8)  An advertisement for a sponsored road traffic project may not be animated.
36.  Service facility advertisements

(1) A service facility advertisement may refer only to the name or logo of a
business providing a service, and the type of service provided.

(2) A service facility advertisement must be locality-bound and may be erected or
displayed only in service facilities adjacent to and directly accessible from a
national road at which the advertisement: is directed. Only one such
advertisement per direction of traffic flow will be allowed.

(3) No one may erect or display a service facility advertisement without first
obtaining the written approval of the Agency. An applicant for such approval
must submit with the application a location plan, detailed drawings of the
advertisement and a certificate issued by an engineer verifying that it was
designed by such engineer.

(4)  No service facility advertisement may exceed the following dimensions:
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. [Natural arcas and urban freeways "~ Ji0min height and 3m in width

Other urban areas R . 7m in height and 2m in width
Rural areas ' 22 20m in height and 6m in width
(5) The Agency may, in the approval referred to in sub-regulatioﬁ (3), stipulate

requirements for the positioning of the advertisement. .

(6) - A service facility advertisement may not be animated, and illumination is
allowed only while the services concerned are being provided.

(7)  No advertisement shall be allowed in a roadside service area except a service

: facility advertisement permitted under this regulation, unless used for internal

direction and orientated and aimed at motorists within the facility.

(&) No person may erect a service faciiity advertisement in a road reserve without

- the approval of the Agency. :

(9) No person may erect a service faclhty advertisement in the road median or on
an island.

37. Banners

(1) A banner may be used only for—-

a) locahty-bound adverusmg of functions or events conducted for
religious, educational, social, welfare, animal welfare, sporting, civic or
cultural purposes or functions or events relating to mumctpal provincial

- or parliamentary elections or referenda;

b)  locality-bound advertisement displaying of the name corporate symbol
and nature of enterprises;

) streetscapmg urban areas such as pedestnan malls and gateways,

(2)  Abanner is not _pen_m_tted ina natural area. |
() No one may display a banner in a natural or rural area or an urban area of
maximum or partial control without first obtaining the written approval of the

Agency » |

(4) No banner may be larger than five square metres in a rural or urban area of
maximum control and six square metres in an urban area of partial or minimum
control. -

(5)  The total area of the advérﬁsenient per event, -function or enterprise may not

©

" exceed ten square metres in a rural area or an urban area of maximum control

and 15 square metres in an urban area of partial and minimum control.

A banner must be attached to or supported between poles or other supports on



_ STAATSKOERANT, 22 DESEMBER 2000 . No.21924 37

the site or égainst the building where _thé- function or event is to be .held. or
where the enterprise is located. -~ =~ - e

(7) A banner 'niay' not be attached in such a manner as to interfere with or
_constitute a danger to passing pedestrians or traffic.

38. Development Advertisements

(1) A development advertisement board must be approved by the relevant
developer or employer, and may display only— =% Y

a)  a description of the building or structure being erected or other work or

‘ activity being carried out; : o -

b)  adescription of the development being carried out;

c) where relevant, details of the type of accommodation being provided,
floor space available and the name, address and telephone number of the
developer or the agent of the developer.

(2)  Only one advertisement describing the type of development shall be allowed.
No person may erect such an advertisement without first obtaining the written
_approval of the Agency. : W

(3)  An advertisement describing a type of development may not exceed three
metres in height. It may not exceed 6.0 square metres in area of advertisement
in an area of maximum control and 12 square metres in any other area.

(4). Development advertisements may be 111ummated but not ammated L

(5) A development advertisement may be displayed only while the relevant works
are actually taking place on the site. . ' s

39. Aerial advertisements

(1) No person may dispiay an aeriai-édﬁre}ﬁserﬁenf in a natural or a mral area.. In

an urban area, no one may do so in a visual zone without the written approval
of the Agency. £ :

(2)  An aerial advertisement may not be illumihated or animated, éicept that an

: ~ airship may be illuminated. =~ = . - '

(3)  With the exception of a moored airship, an acrial advéftiéémeht ‘may be
displayed only in daylight hours.
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'Approval by Agency

Any application for approval required by these regulations must be made by
completing the application form prescribed in Annexure A and lodging the
completed form with the application fee determined by the Agency from time

' to time. )

The Agency may refuse to consider an application where the relevant form has
not been completed properly or the relevant fee has not been paid.

An application in terms of sub-regulation (1) must be signed by the owner of
the proposed structure or device upon which the advertisement will be
displayed and by the owner of the land on which it is to be erected or
displayed, or by the agent of such persons authorised in writing, and must be
accompanied by any additional information or documents requested by the
Agency.

The Agency may, in respect of road safety considerations and before granting
approval, require the applicant to submit letter sizes and length of the proposed
message, and may impose the condition that the message may not be changed
without the prior approval of the Agency.

The Agency, when granting approval for any advertisement, or structure upon
which an advertisement is to be displayed in an urban area, must make its
approval conditional on the applicant also obtaining the approval of the
relevant municipality. : ' .

The Agency may refuse to consider an application for approval unless or until a
strategic environmental management plan has been prepared by the relevant
municipality, and is available.

The Agency may grant approval subject to conditions, which must be complied
with by the owner of the advertisement, the owner of the structure upon which
an advertisement is to be displayed, the person or persons who erect or display
it, the owner of the land on which it is displayed or erected and any occupier or
other person in charge of such land.

The Agency may invite applications for approval to erect non locality-bound
advertisements on or visible from a particular national road or portion thereof,
by public notice within a period specified in the notice, and hold all
applications received in respect of such road or portion in abeyance until expiry

of that period.

‘Where the Agency has granted approval for the erection or display of an

advertisement, the advertisement may not be moved or re-erected nor shall any
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alteration be made to the electric wiring system thereof, except for the purpose
of renovation or maintenance, without first obtammg the further wntten
approval of the Agency. T g g A

(10) - The Agency must register every advertisement approved by it and‘allocate to it
-+ a registration number, which must be displayed on the advertisement in a
~ clearly visible position by the owner of the advertisement, and, if so directed by

the Agency, in more than one place on the advertisement, in a manner so
directed and in a manner which will ensure that the number is not removed or
_obscured. The name and address of the advertiser must also appear on the
advertisement in the manner directed by the Agency, in letters that conform

w1th the s1zes stlpulated by the Agency :

(11) . -Approvals granted in terms of these regulatlons may be renewed after explry of
- the perlcd for which the approval was granted by— - :

(a) ~ making application for such renewal to the Agency on the form
provided by the Agency, and;
(b) lodging the completed form with the renewal fee determmed by the
e, Agency (which may 1nclude an mspectlon fee). S

(12) The Agency may- re_]ect an appllcatlon for renewal of an apprcval that dees not
comply with sub-regulation (11). ' ; .

(13)  Where -an approval has so lapsed, "application may be made aﬁ'esh on
- -ccmphance wnth sub-regulatlons (l), (2) and (3) : :

(14) The owner of the land on which an advertlsement is erected or chsplayed in
terms of an approval obtained under this regulation, must retain certified copies

- of all documentation relating to’ the application and the approval 1ssued by the
Agency and any renewal thereof for as long as the advertisement is erected or
displayed, and must present it to any person: authorised by the Agency on
request. The owner of the advertisement, if not also the owner of the land, must

- provide the -owner of | the land w1th certtﬂed coples of all relevant ‘

documentatlon i SR o T L gk i 4 .

(15) E Approvals granted by thc Agency 1in terms of the Act or these regulatlons shall
be additional to, and not in substitution of, consent or approval required by any
other law

(16) Whete these regulatlcns prcwde that the approval cf the Agency w111 be

" required for the ‘erection or display-of an advertisement, in the absence of other

specific criteria provided, the Agency ‘must consider, where apphcable in each
case— : :

(a) - the matters set out in regulation 6, road safety censxderatlone bemg the
. most importafit aiid overriding factor; - N dit
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(b)  any other matters set out in these regulations;
(¢)  environmental considerations, which must include aesthetic, ecological

and traffic safety aspects;

(d) the visual content of the advertisement, with regard to letter sizes and

length of messages, colours, impact etc.;
(¢)  whether the advertisement complies with the Act and these regulations
and with the requirements and standards of the Agency;

| (f)  requirements and guidelines published by the South African Advertising

Standards Authority or similar regulatory bodies established by the
industry. : -

The Agency may withdraw any approval given under this regulation where the
relevant advertisement does not or ceases to comply with these regulations, or a
condition imposed in such approval has not been complied with.

The Agency may set a fee as portion of the application fee which will be held
in trust for the period of the approval and may use this amount to defray any
expenses it may incur as a result of the conditions of the approval, and these
regulations, not being complied with. If not so used, the Agency must return
the amount, or what is left thereof, to the holder of the approval on termination

of the period of the approval.

Transitional provisions

Subject to section 50 of the Act, any advertisement that was erected or
displayed on the date of commencement of these regulations that is prohibited
by these regulations, and is not an advertisement for which the Agency may
grant approval, must be removed within 90 days of such date of °
commencement.

Where an advertisement has been erected or displayed on the date of
commencement of these regulations, which, in terms of these regulations, may
not be so erected or displayed without the approval of the Agency or another
authority, the owner of the advertisement must apply to the Agency or the other
authority, as the case may be, for such approval, within 90 days of such date of
commencement, failing which the advertisement must be removed forthwith.
No such application may be made in respect of an advertisement contemplated

in sub-regulation (1).
If approval for an advertisement contemplated in sub-regulation (2) has been
refused, the owner must remove it within 30 days of receipt of notification of

such refusal. Where such a notification has been posted by registered post, the
owner will be deemed to have received it eight days after posting thereof,

Short title

These regulations shall be known as the Regulations on Advertising On or Visible

From National Roads, 2000,
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ANNEXURE A: APPLICATION FORM FOR APPROVAL OF AN ADVERTISEMENT

0]
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THE SOUTH AFRICAN NATIONAL ROADS AGENCY LIMITED AND NATIONAL
ROADS ACT, 1998 (ACT NO. 7 OF 1998) .
APPLICATION FOR APPROVAL OF AN ADVERTISEMENT IN TERMS OF THE
REGULATIONS ON ADVERTISING ON OR VISIBLE FROM NATIONAL ROADS,
2000

This application must be accomnpanied by an application fee in the amount determined by the Agency from time to time.

The Agency may refuse to consider the application if this form has not been completed properly or if the application fee has
not been paid.

Applications must be submitted to the address, or addresses published in the Gazette from time to time.

A separate application must be submitted for each advertisement. An application fee must be paid for each such application.

Advertisement identifying information

Office to which submitted

.................................................................................................

Route nUMDbEL .....cvvvvnenrernes Section NUMDBEL ...vvvveerreinniirinnnnn Kilometre distance ..............

Advertisement is located on the side of road on which traffic is travelling in direction .................. (NLE,S,W)

Advertisement details

Description of property on which advertisement Will be SIUAtEd......oooovermmivinsimi e

Reference number of regulation in terms of which the approval is TeqUITed........ovevveisiiiimirinsmiensessies

Advertisement category deSCTIPHON .....cv.cvverrimrsermmisesssiimsrines s s s ssssssan s aessaiss

Full description of approval required

Agent of applicant (if applicable)

Name of representative of agent ................. [T U O CPOP PR PP PSSP PP RPN

Tdentification NUMDBET Of TEPTESEIIALIVE ... ..vvrvrrtrrrreressetiiiiiihurran bbbttt s s sy

Name of agent or company, corporation or other juristic person ......

First names 0f QZENt .......comiimmmim et

Identity/registration number/other identification number of agent ....

Street AAATESS ANA COME +.vnrrnenreiineieeenensra s riiotss e esssssae s bt bas e re s s O A AR TS As R TSRS SHe AR LS AL AR R b ESE b A SRS v v s

P05tal AAATESS AN COAE o.nvmreeeririieeriessirersseasssrssarsssssessrs sassssessstseatesssenstssrsarmabsrasssatssst sdssmetasbssibaresstarassrsssssssasssssns s as

Telephone N0 (8) ...cvuessssmrcmmssesssisssssssssesnssssissssasssssssasssssssrers

FRX 110 1reereseeeveseseeseessesssssesesnesssernessessessesnsntssasnssrassbons s srrannensebanas sasevanassunstbensssassnenssaneratsnssss

FoMaIl AAATESS +1evveerreerersrrersesnessemsnosessersessessersssnsasasasssssasasnssssssasnensissaraandssnsstsnsssnssnsanses

Signature of representative 0f aZENT ........uuvvuiiiiiiiiiiiiii Date ..ooociiiniiiiniiiin

.........................................................................................
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Applicant (owner of advertisement structure)
Name of representative of apphicant .................coverveeeersissio oo, N— T

Identification number of representative ............................ N RN Ep— PR R e sk

Name of applicant or company, corporation or other Juristic person ............

First names of applicant ..............covurnn...... . b e b s bea bt nesen

Identity/registration number/other identification number of applicant

Trade name (if applicable)... _ : e I .

Type of business ....... O N SRS :

Street address and code ............... ererierees — R S—

Postal address and code ..........ciueniirriiurcirrnnnen,

Telephone no (s)

Land owner (if: different from applicant)

Nameofrepresentatlveofla.ndowner..'.:"...;-_.,5'!,_,,;__,..,:."-__“‘:__.__;_;,_,_‘: ..... S A o
Identification number of representative .................... v AR S F S e AT A e
Nameoflmdownerorcompany,corporattonoroﬂwr]unsucperson U L TR TR T DA SO T

First names of land owner

I

Idenntyfrcglstranon numberfother 1dent1ﬁcatlon number of appllcant

Streetaddmssandcode ' a e ______ i
Telephone no (s) s e e : SRR
Fax-nn ............................... I - _—

E-Mail address .....cuivreieccenerensseiracsensersssssssssssensaoens

Signature of representative Of 1and OWBEE. .....vcnsesinsmesmmassumsensesserossvamirise DA wosiurysvaeisnioiss SERTIRSERS

Local authority or mumelpalltjr / e Gt o N _
Name ofrepresentatwe oflocal authonty or mummpahty ...... e s o e RO R 0 WM
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. Identification number of representative ........... trrerereeanns PR e S R R
Name of local authority or MUNICIPALLY «.evivvevemsecsmcmmuraivrinessusirnmsaessansens

Postal address and code .......civieeriesinsseisnivinsnens TS .- I

..............................................

E-Mail address ....ooveeres

Name of local by-law dealing with advertisement .............. Ty — LV TR 30

Area designation by local authority (not allowed, natural, rural, urban area of maximum control, urban area of
partialconu‘olorurbanareaofnﬁnimumoomol)..._ .................... S S R P PP TRPIR

Note — letter of approval by local autherity or municipality to be submitted when requested f:vy the
Agency. ' : _ ;

Advertisement structure

Detailed information regarding the size, height, width and clearance height of the advertisement as well as areas
to be illuminated or animated. --

Site sketch plan

A sketch plan of the site on which the advertisement is to be erected or displayed:, drawn to a scale of roughly
1:500 and for a distance not less than 100m upstream and downstream of the advertisement, showing all natural
features and also buildings and structures which may affect sight distance, roads and streets, the national road
reserve boundary, street names, route and section numbers, kilometre distances along the national road, all
existing advertisements in the area, road traffic signs and traffic signals, the approximate extent of the visual
zone, and the dimensional position of the advertisement being applied for. -

Elevation plan or photographs

Elevations of the proposed advertisement to a scale of not less than 1:500, or photographs of a size not less than
200 x 250 mm, taken from points on the road reserve from which the advertisement will be visible, at 50 metre
intervals along the left hand-most lane of the roadway over a distance of 500 metres upstream of the
advertisement, showing the proposed advertisement superimposed thereon. Elevation plans or photographs are
only required for large and small electronic billboards, large and small billboards, tower structures, product
replicas and three-dimensional advertisements, balcony and under-awning advertisements, forecourt
advertisements, tower and pylon advertisements and aerial advertisements. Details of the position from which
an elevation plan is provided or a photograph has been taken, the distance from the advertisement, the position
of the advertisement and its structure in relationship to its surroundings and the national road must be provided,
as well as any other information subsequently required by the Agency.

Additional information to be submitted when requested

When reqﬁi:ed, the Agency will ren::'luest' the applicant to submit any or all of the following additional
information: ' . ' _

Layout plan

A layout plan, drawn to a scale of at least 1:2000 and showing a distance of not less than 500m upstream and
downstream of the proposed site of the advertisement being applied for. This plan must accurately show all the
information as required for the site sketch plan, the positions from which elevations or photographs are
provided, horizontal curve positions, road gradients, speed limits; street and road lighting poles; as well as any
other information required by the Agency which will allow a detailed evaluation of any factor which could
affect road safety. : '
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- Such layout plans may be prepared using 1:2000 completion survey drawings obtainable, when available, from
the Agency. o

Electrical engineer’s certificate

- When electricity is used, an electrical certificate signed by a licensed electrical engineer or by an inspector duly
authorised by a municipality must be submitted stating that the advertisement will comply with the requirements
of these regulations as well as any other regulations and requirements related to the use of electricity. The
certificate must also show the engineer’s name, registration number, postal address, telephone no, fax no and e-
mail address,

Structural engineer’s certificate

If required by the Agency, additional drawings, calculations and other information and a certificate by an
engineer giving details to the Agency's satisfaction to enable it to establish the adequacy of the proposed means
of securing, fixing or supporting the advertisement, to resist all loads and forces to which the advertisement may
be exposed and the sufficiency of the margin of safety against failure to comply with the provisions of the
national building regulations contemplated in section 17 of the National Building Regulations and Building
Standards Act, 1977 (Act No. 103 of 1977). The certificate must also show the engineer’s name, registration
number, postal address, telephone no, fax no and e-mail address.

Additiohal information on advertisement contents

When required, the Agency will request the applicant to submit a drawing or photograph at a suitable scale of
the advertisement, showing all details of the contents of the advertisement, including words, numbers, symbols,
colours, graphics, illumination and animation

The Agency may also require the applicant to submit an electronic photograph of the erected advertisement,
shewing the advertisement structure as well as the contents of the advertisement.

Letter of approval by local autherity or municipality

A letter approval the advertisement structure and contents from the Jocal authority or municipality must be
submitted when requested by the Agency. :

Other information

The Agency may request you to submit additional information or documents,
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No. R. 1402 | | 22 Desember 2000

- DIE WET OP DIE SUID-AFRIKAANSE NASIONALE PADAGENTSKAP
BEPERK EN OP NASIONALE PAAIE, 1998 (WET NO. 7 VAN 1998)

HERROEP VAN REGULASIES EN UITVAARDIGING VAN REGULASIES OP
ADVERTERING OP OF SIGBAAR VANAF
NASIONALE PAAIE

Ek, Abdulah Mohamed Omar, Minister van Vervoer, het kragtené artikel 58 van die Wet
- op Die Suid-Afrikaanse Nasionale Padagentskap Beperk en op Nasionale Paaie,

a) die regulasies op advertering op of sigbaar vanaf nasionale paa_i.e, gepubliseer in
Staatskoerant R6844 van 13 Julie 2000, herroep en

b) die regulasies in die Bylae uitgevaardig.

BYLAE
Inhoud
DEEL A: INLEIDENDE BEPALINGS

Woordomskrywing

Toepassingsbestek van hierdie regulasies

Gebiede met betrekking tot kategorieé van advertensies

Aanwysing van gcblede

Regulasies nie in sommige munisipale stcdellke geblede van toepassing nie

0 b

DEEL B: BEPALINGS VAN TOEPASSING OP ALLE ADVERTENSIES

6. Oorwegings rakende padveiligheid en verkeer |
7. Aantreklikheid en welvoeglikheid ‘

8 Advertensies moet bondig wees

9

; Ontwerp en konstruksie
10.  Glas
11.  Elektries

12.  Instandhouding

13.  Posisie van advertensies '
14.  Verligting en elektroniese advertensies
15.  Spreiverligting

oco8i1810—bD
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DEEL C: TIPES ADVERTENSIES EN REGULERING EN BEHEER VAN DIE
OPRIGTING EN VERTOON DAARVAN

16.  Elektroniese reklameborde

17.  Groot reklameborde

18.  Klein reklameborde en toringstrukture

19.  Groot plakkate en advertering op straattocbehore
20.  Vlae

21.  Voorstedelike advertensies

22.  Eiendomsagente se borde

23.  Advertensies vir die verkoop van goedere of lewende hawe
24.  Sypaadjieplakkate en -kelmlsgemngs

25.  Projekborde :

26. - Straatnaamadvertensies

27.  Sekuriteitsadvertensies

28.  Produkreplikas en driedimensionele advertensies
29.  Advertensies onder 'n balkon of sonskerm

30.  Voorhofadvertensies

31.  Residensiéle of gemeenskapsadvertensies

32.  Besigheidsadvertensies op die terrein

33.  Toring-, brug- en masadvertensies

34.  Konstruksieterreinadvertensies

35.  Advertensies vir geborgde padverkeersprojekte
36.  Diensfasiliteitadvertensies

37.  Baniere

38.  Ontwikkelingsadvertensies

39.  Lugadvertensies

DEEL D: ALGEMENE BEPALINGS
40.  Goedkeuring deur Agentskap

41.  Oorgangsbepalings
42.  Kort titel

00000

DEEL A: INLEIDENDE BEPALINGS
1. Woordomskrywing

In hierdie regulasies het 'n woord of uitdrukking waaraan daar in die Wet 'n betekenis
geheg is, daardie betekenis en, tensy dit uit die samehang anders blyk, beteken -



STAATSKOERANT, 22 DESEMBER 2000 No. 21924 47

"adverteerder" die persoon of organisasie wie se produk of diens geadverteer word of wie'
se naam of beeld genoem of bevorder word in 'n advertensie; - g . _

"advertensie onder 'n balkon of sonskerm" 'n advertensie wat -

(@ plataan'n borswermgmuur, balustrade of reling geheg of daarop geverf is;

(b)  plat aan 'n fassie geheg of daarop geverfis; - .

() plat op die fassie van ‘n dakstruktuur sonder mure geheg of daamp geverf
is;

(d op 'n pilaar, kolom of paal wat 'n clakstruktuur sonder mure stut,
aangebring of geverfis; . .. _ '

(¢)  op die materiaal van 'n blinder geverf of gedruk is; -

"advertensiestruktuur" enige fisiese struktuur wat opgerig is om 'n advertensie te vertoon;

| "advcrtensw vir geborgde padverkeersprojekte" 'n advertensie met betrekkmg tot die borg
van ‘n bepaalde projek gemik op die verskaffing van paddlenste die bevordering van
padvelhgheld of die bestuur en bewaring van die omgewmg langs die pad

"advertensie vir verkoop van goedere of lewendc hawe" 'n advertenme wal so n
verkoping aankondig op grond of op 'n perseel wat nie normaalweg vir kommersigle
doeleindes gebruik word nie, en dit kan insluit 'n advertensie wat veilings van
huishoudelike goedere op residensiéle eiendomme of lewendc hawe of wild op plase -
aankondig; s _ i

"banier" 'n stuk doek (of soortgelyke matenaal) waarop 'n advertensie vertoon word op so
'n wyse dat dit ten volle leesbaar is in windlose toestande, geheg aan een of meer toue,
pale of vlagpale wat vertikaal, horisontaal of teen 'n hoek uitsteek, of geheg aan geboue
of spesiale strukture, maar uitgesluit baniere wat as deel van 'n optog gedra word,;

"besigheidsadvertensie op die perseel" 'n advertensie wat daarop gemik is om
sakeondernemings en nywerhede te identifiseer en te lokaliseer, en dit sluit 'n- remdenméle- :
of gemeenskapsadvertensie uit; i

"bis" die basiese eenheid om die lengte van advertensieboodskappe te meet, en dit kan
bestaan uit letters, syfers, simbole, logo's, -grafika of afkortings; vir doeleindes van
hierdie regulasies word biswaardes soos volg bereken:

Woorde van tot en met agt letters e phObis s G s

Woorde van meer as agt letters 2,0bis 2

Getalle van tot en met vier syfers 0,5bis 70 vyt
Getalle van vyf tot agt syfers 1,0 bis

Simbool of afkorting » :-ah et s rieldh [0Fbis ¢ werd aeairae oo
Groot logo'sen grafika. = e s o0 1o b2 0BEs et i e et ol Leif
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"deurpad" 'n nasionale pad wat as 'n deurpad aangewys is deur 'm geskikte
padverkeersteken ingevolge die Nasionale Padverkeerswet;

"diensarea langs die pad" 'n gebied met regstreekse toegang vanaf 'n nasionale pad waarin
fasiliteite en dienste soos petrol- en dieselverkope, restourante, kitskosverkooppunte,
toilette, speelgronde en piekniekterreine vir motoriste verskaf kan word;

"diensfasiliteitadvertensie" 'n advertensie by 'n vulstasie of rus- en diensarea langs die
pad;

"dic Wet" die Wet op Die Suid-Afrikaanse Nasionale Padagentskap Beperk en op
Nasionale Paaie, 1998 (Wet No. 7 van 1998);

"eienaar", met betfékking tot 'n advertensie, die persoon wat die advertensiestruktuur
besit, of dJe struktuur sal besit nadat dit opgerig is, of enige persoon wat 'n reg op of
aandeel in die eienaarskap van die advertensiestruktuur het;

"eiendomsagent se bord" 'n advertensie wat tydelik vertoon word om die feit te adverteer
dat die grond, perseel, ontwikkeling of ander vorm van vaste eiendom te koop of te huur

is;

"elektroniese reklamebord” 'n reklamebord wat 'n elektronies beheerde, verligte
vertoonoppervlak het wat dit moontlik maak om die hele of 'n deel van die advertensne op
verskillende maniere te verander, te animeer of te verlig;

"erf" 'n erf, standplaas, hoewe, landbouhoewe of soortgelyke grondentiteit wat in 'n
akteregistrasiekantoor geregistreer is;

"funksionele openbare advertensie" 'm advertensie wat vertoon word net vir die
aankondiging of aanwysing van die funksies van munisipaliteite of parastatale liggame
wat nie onder emge ander klas advcrtensw vertoon kan word nie; -

"geammeer" dat dne mgbaarhexd of boodskap van 'n advertensie verbeter word deur
middel van bewegende eenhede, flitsende llgte of soortgelyke toestelle, of dat 'n
advertens1e n veranderlike boodskap bevat

"geblede van maksnmum beheer" natuurgeblede landehke gebiede en stedelike gebiede
van maksunmn beheer; : ;

"geborgde padverkeerspro;c » 'n pmJek wat spemﬁek bedoel is vir die voordeel van
padgebruikers wat die verskaffing van paddienste, die bevordering van padveiligheid of
die bestuur en bewaring van padomgewings behels, waarop daar ooreengekom is tussen
die Agentskap en die borg van die geborgde padverkeersprojek;

"geer" die gebied onmiddellik anderkant die plek waar twee ryvlakke uitmekaar loop,
begrens deur die kante van daardie ryvlakke;
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"groot elektroniese reklamebord" 'n advertensie wat 'n elektroniese reklamebord groter as
18 vierkante meter in oppervlak is;

"groot plakkaat" 'n plakkaat wat nie groter as 2,2 vierkante meter in oppervlak is nie, wat
aan straattoebehore geheg is en wat deur 'n tersaaklike munisipaliteit goedgekeur is;

"groot reklamebord" enige reklamebord groter as 18 werkante meter in aclvertensw-
oppervlakte; :

"hoogte" die minimum vertikale afstand van die vlak van die grond, padoppervlak of
oppervlak na die bopunt van die advertensie;

"ingenieur" 'n ingenieur wat geregistreer is kragtens die Wet op die
Ingemem‘sweseprofessw van Suid-Afrika, 1990 (Wet No. 114 van 1990);

'kandela" 'n eenheld van luminansie soos van tyd tot tyd deur die hltemaswnale
Kommissie vir Verligting bepaal;

"klein reklamebord"” 'n reklamebord wat kleiner as 18 vierkante meter in advertensie-
oppervlakte is;

"kombinasieadvertensie" 'm advertensic bestaande uit 'n aantal kleiner, individuele
advertensies, wat gewoonlik verskillende produkte of dienste vertoon, langs mekaar
geplaas op 'n enkele struktuur wat spesiaal ontwerp is om meer as een advertensie te
akkommodeer;

"konstruksieterreinadvertensie" 'n advertensie wat plat teen of bo-op 'n heining of muur
wat die grens van 'n konstruksicterrein vorm, aangebring is;

"landelike gebied" 'n gebied wat 'n oorgang tussen stedelike gebiede en ongeskonde
natuurgebiede vorm, en ook intensiewe landbou, bestaanslandbou en buitestedelike
kleinhoewes van 'n oorheersend landelike aard en met betreklik lae bevolkingsdigthede;

"lig nie vir verligting bedoel nie" 'n flitsende, flikkerende of ononderbroké ligbron, straal
lig of 'n aantal sulke bronne of strale, wat so gemik of beweeg word dat dit die aandag
trek sonder dat d1t primér vir die doel van verligting van 'n gebied of voorwerp bedoel is;

“lugadverten51e" 'n advertensie geverf op, geheg aan of geproduseer deur ‘n lugvaartuig,
insluitende 'n gevange ballon, vlieér, onbemande vrye ballon, geankerde lugskip,
valskermsweeftuig, hangsweeftuig, model- of radiobeheerde vliegtuig, 'n vliegtuig wat
gesleep word-agter 'n voertuig of seilvaartuig vir die doel van vheg, en'n vhegtulg wat
baniere sleep of rookseine produseer; .

m" meter;
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"mm" millimeter;
"Nasionale Padverkeerswet" die Nasionale Padverkeerswet, 1996 (Wet 93 van 1996);

"natuurgcblcd" n gebled van dle Iandehke of m&stedellke omgewmg wat in 'n
onversteurde natuurlike toestand is of ho& natuurskoonwaarde het, en dit sluit in maar is
nie beperk nie tot nasionale parke, wildreservate, natuurreservate, mariene reservate,
wildernisgebiede, gebiede van ekstensiewe landbou en natuurskoongcbxede,

"onmlkkehngsadvertensm" 'n advertenme wat dle tipe ontwnkkelmg beskryf (mslultende
'n prentvoorstelling daarvan) wat op'n konstruksneterrem gedoen word; .

"oppervlakte van advertensie" die oppervlakte in vierkante meter van die kleinste
vierkant wat die uiterste perke van die advertensie of gekombineerde advertensie sal
insluit, tesame met enige materiaal of kleur wat 'n integrale deel van die agtergrond van
die advertensie uitmaak of gebruik word om die advertensie te onderskei van die
struktuur of gebou waarteen dit geplaas is;-

"padeiland” 'n gebied afgebaken op 'n ryvlak deur middel van geverfde strepe, stene,
randstene of ander middele met die doel om te voorkom dat voertuie in daardie gebied
staan of gebruik word;

"padmediaan" die gebled wat verkeerslane op'n ryvlak skei;

“padreserwe“ die volle breedte van 'n nasmnale pad, en ook ryvlakke, skouers en
sypaadjies en die lugruim bokant sulke ryvliakke, skouers en sypaadjies en alle ander
gebiede binne die padreserwegrens; ' :

"padreserwegrens" die geproklameerde grens wat die buitenste rand van die padreserwe.
vorm;

padvgrke_ersfékeﬁ"__ 'n pad\ierkeerstékén s_obs in die fédverke@fé@et oi_nskryf; _

"plakkaat" enige plakkaat wat enige vergadering, gebeurtenis, funksie, aktiwiteit of
ondememmg aankondig of die publlek se aandag daarop vestig of op die kandidatuur van
enige persoon wat benoem is vir verkiesing tot die Parlement, plaashke regering of enige
soortgelyke liggaam of op 'n referendum, of enige plakkaat wat enige produk of diens
adverteer of die verkoop van enige goedere, lewende hawe of eiendom aankondig;

"plekgebonde“ n advertensne wax op n bepaalde erf of perseel vertoon word en wat
betrekking het op 'n aktiwiteit, produk, diens of aanh*ekhkheld wat op daardie erf of
perseel of in daardie gebou geleé is of gelewer of verskaf word;

"produkreplika of driedimensionele Silveriansio” rephka bf tbestél wat vir advertering
gebruik word en wat vrystaande of aan 'm struktuur geheg kan wees, en ook 'n
opblaasbare voorwerp wat nie 'n lugadvertensie is nie;
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"projekbord" 'n advertensie wat die betrokkenheid van 'n kontrakteur of konsultant by 'n
konstruksieprojek vertoon;

"reklamebord" enige advertensie wat deur 'n vrystaande struktuur gesteun word of teen 'n
buitemuur van 'n gebou aangebring is of geverf is op 'n buitemuur of dak van 'n gebou
wat gebruik word vir kommersiéle, kantoor-, nywerheids- of vermaaklikheidsdoeleindes,
ook bekend as ‘n "doelgemaakte reklamebord", waarop daar papierplakkate geplak kan
word, letterskilderwerk gedoen kan word of vinielplakkate aangebring kan word of wat
met ‘n kombinasie van sulke metodes bedek, beplak of beskryf kan word, en dit kan
spesiale effekte soos interne verligting, spesialiskarakterbeelde of driedimensionele
voorstellings bevat en kan veranderlike of geanimeerde boodskappe insluit; die hoofdoel
van 'n reklamebord is om advertensies te vertoon;

"residensiéle of gemeenskapsadvertensie" ook 'n verskeidenheid klein kennisgewings en
advertensie wat vertoon word op persele wat gebruik word vir residensieel georiénteerde
doeleindes en vir gemeenskapsdienste, en ook advertensies in stedelike gebiede en ook
op plekke van bewoning in natuurgebiede en landelike gebiede, maar beperk tot -

(a)  identifiserings-, aanwysings- en waarskuwingstekens met betrekking tot wonings,
byvoorbeeld -

@) name van huise, woonstelkomplekse, plase en kleinhoewes;
(ii)  tekens soos "Pasop vir die hond", "Geen parkering” en "Maak toe die hek™;

(iii)  tekens wat die aard van of vernaamste aktiwiteit op plase en kleinhoewes
aandui;

(b)  tekens wat die naam of aard van die besigheid, praktyk of onderneming of die
eienaars of praktisyns toon by klein besighede, ondernemings en praktyke in
stedelike residensiéle persele en geboue wat gebou is of gebruik word vir
gemeenskapsdoeleindes of persele op stedelike, maar nie landelike nie,
kleinhocwes;

(c)  tekens wat die naam en aard van die fasiliteit of van die enenaar of vennote op
klemskaalse akkommodaswfas:hte:te toon; )

(d)  tekens wat die naam en aard van die instelling, die name van praktisyns en die
aard en omvang van dienste toon by gemeenskapsdienste en instellings, soos
godsdienstige, kulturele, opvoedkundtge en ontspanningsinstellings en medxese
instellings wat met daardie doeleindes in verband staan;

"ryvlak" 'n ryvlak soos in die Nasiona.le Padverkeerswet omskryf;
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"sekuriteitsadvertensie" 'n buitemuurse advertensie vir buurtwag-, plaaswag- en
soortgelyke skemas, en 'n advertensie wat die naam, adres en telefoonnommer bevat van
'n sekuriteitsmaatskappy met wie gckontrakteer is om die perseel waarop die advertensie
vertoon word, te beskerm,;

"sentrum van ckonomiese aktiwiteit” n onderneming of 'n groep ondernemings buite
stedelike gebiede en wat plaasstalletjies, diensfasiliteite, akkommodasiefasiliteite,
voedseldienste, nywerhede en huisbedrywe kan insluit, asook winkels en ander
kommersiéle fasiliteite;

"skouer" die skouer van 'n nasionale pad soos in die Nasionale Padverkeerswet omskryf;

"stedelike gebiede van gedeeltelike beheer”, behoudens regulasie 4(1)(b), gebiede wat
gekenmerk word deur 'n groter mate van integrasie en kompleksiteit van grondgebruik
wat 'n kleiner mate van beheer vereis, soos hoédigtheid gemengde residensiéle gebiede,
mediumdigtheidgebiede in oorgang, residensiéle gebiede waar kantoor- en kommersiéle
indringing plaasvind en laedigtheidvoorstede, klein kommersiéle enklaves in residensiéle
gebiede, voorstedelike winkelsentrums en kantoorparke, strockontwikkeling langs
hoofstrate, opvoedkundige instellings, sportvelde of -stadions, gekommersialiseerde
pleine, staatsenklawes en kleinhoewes van 'n stedelike aard met 'm hoér
bevolkingsdigtheid as landelike kleinhoewes;

"stedelike gebiede van maksimum beheer", behoudens regulasie 4(1)(b), ook, maar is dit
nie beperk nie tot, natuurlike oop ruimtes en stedelike bewaringsgebiede, die corgang
tussen 'n natuurlandskap en beboude gebiede, waterliggame, riviere, riwwe, woude, oop
ontspanningsgebiede, kenmerkende vergesigte, erfenisterreine of -geboue, spesiale
toeristegebiede, kimlyne, residensiéle gebiede van laer digtheid, en visuele sones langs
deurpaaie in stedelike gebiede, tensy die Agentskap na verkryging van 'n strategiese
omgewingsevaluering gebiede langs sulke deurpaaie aanwys as stedelike gebiede van
gedeeltelike of minimum beheer;

"stedelike gebiede van minimum beheer”, behoudens regulasie 4(1b), gebiede wat
minimum beheer vereis, soos gebiede van gekonsentreerde ekonomiese aktiwiteit waar
besigheid die hooffokus is, handelsgebiede, sentrale winkelsentrums, sentrale
kantoorgebiede, kommersiéle enklaves en winkelsentrums in nywerheidsgebiede en
nywerheidsparke, vermaaklikheidsgebiede of -komplekse en prominente vervoemodusse,
uitgesonderd nodusse van uitsonderlike historiese of argitektoniese waarde;

"straatargitektyur” die verband tussen straattoebehore en ander eienskappe op 'n nasionale
pad;

"straatnaamadvertensie” 'n paalgemonteerde advertensie wat verlig kan wees en in
kombinasie met 'n straatnaamteken vertoon word;

"straattoebehore” openbare fasiliteite en strukture wat nie primér vir advertering bedoel is
nie, en dit sluit in sitbanke, plantbakke, vullishouers op sypaadjies, paalgemonteerde
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vullishouers, busskuilings, oorlosies en drinkfonteine op sypaadjiés, maar uitgesonderd
pad verkeerstekens, verkeersligte, straatligte of enige ander padverwante strukture;

"sypaadjie” 'n sypaadjie van m nasionale pad soos in die Nasionﬁl‘é. Padvérkecrswet

omskryf;

“sypaadjieplakkaat of -kennisgewing" 'n tydelike advertensie geheg aan 'n elektriese
lamppaal binne 'n padreserwe om openbare en liefdadigheidsgebeurtenisse, funksies,
geleenthede, byeenkomste, vergaderings of veldtogte van 'n godsdienstige,
opvoedkundige, kulturele, politieke, sosiale, sport- of ontspanningsoord te adverteer, en
ook 'n plakkaat wat vir 'n verkiesings- of referendumveldtog vertoon word;

"tersaaklike munisipaliteit" die munisipaliteit in wie se regsgebied 'n advertensie opgerig
is of vertoon word, en in die geval van kategorie B- en C-munisipaliteite bedoel in artikel
155(1)(b) en {c) van die Grondwet van die Republick van Suid-Afrika, 1996 (Wet No.
108 van 1996), albei sulke munisipaliteite; - :

"toerismeteken" 'n padverkeersteken met 'n trapesoidale vorm en wit op bruin kleur,
waarvan die hoofdoel is om toeriste in die laaste fases van hulle reis in te lig en aan hulle
leiding te gee; :

"oring-, brug- en masadvertensie" 'n reklamebord wat aangebring of geverf is op 'n
toring, brug of mas wat nie primér vir advertensiedoeleindes gebruik word nie;

"toringstruktuur” 'n struktuur wat vir adverteer gebruik word in 'n parkeergebied van 'n
winkelsentrum en by 'n belangrike vervoernodus soos 'n lughawe, spoorwegstasie of bus-
of taxistasie; : . '

"verkeersteken" ‘n padverkeersteken of -sein bedoel in diéuNasic_male Padverkeerswet of
'n spoorwegverkeersteken of -sein;

"verlig", met betrekking tot 'n advertensie, dat dit geinstalleer is met elektriese of ander-
krag vir die doel om dit te verlig, hetsy aaneenlopend of onderbroke;: :

"yvermaaklikheidsgebied” 'n gebied waarvan die hoofdoel is om as 'n park, sportterrein,
braaigebied of vir ander ontspanningsdoeleindes gebruik te word;

"visuele sone" die padreserwe van 'n nasionale ﬁad en enige gebied wat Sigbaar is vanaf
enige plek op sodanige padreserwe, maar dit sluit nie 'n gebied in nie wat geleé is op 'n
afstand van meer as 250 meter van die padreserwegrens van 'n deurpad in 'n stedelike
gebied.

"vlag” 'n stuk lap (of soortgelyke materiaal) waarop 'n advertensie vertoon word en wat
geheg is aan 'n enkele tou, paal of vlagpaal wat vertikaal uitsteek op so 'n wyse dat die
inhoud daarvan normaalweg in windlose toestande nie leesbaar is nie. Vlae sluit uit -
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a)  nasionale vlae wat benewens die ontwerp van die vlag of vlagpaal geen
advertensie bevat nie, en

b) vlae wat as deel van 'n optog gedra word;

"voertuig" 'n motorvoertuig soos in die Nasionale Padverkeerswet omskryf;

"voorhof" 'n buiteluggebied wat ‘n funksionele deel witmaak van 'n gebou wat 'n
onderneming bevat, en dit kan insluit die gebied van 'n vulstasie waar die pompe geles is,
of 'n terras voor 'n restourant, omheinings, mure, skerms of soortgelyke strukture,
uitgesonderd sypaadjiegebiede voor sakepersele wat vir voetgangerverkeer bedoel is;

"voorhofadvertensie" 'n advertensie op die voorhof van ' sakeperseel, synde 'n
advertensic wat in sodanige voorhof vertoon word om die aandag te vestig op
kommersiéle dienste, goedere te koop of ander dienste beskikbaar op die perseel, maar dit
sluit nie 'n kombinasieadvertensie by 'n vulstasie of diensarea langs die pad in nie;

"voorstedelike advertensie” 'n paalgemonteerde liggingsadvcrten'sie by die ingang tot 'n
dorp of voorstad met 'n advertensieteken onder die padverkeersteken wat die naam van
die dorp of voorstad toon; en

"vry hoogte" die minimum vertikale afstand van die vlak van die grond, pad of
oppervlak, na gelang van die geval, tot by die advertensie.

2. Toepassingsbestek van hierdie regulasies

(1)  Hierdie regulasies is ontwerp om advertering op of sigbaar vanaf nasionale paaie
te reguleer, binne die bestek van artikel 50 van die Wet, en is van toepassing net
op nasionale paaie, soos in die Wet omskryf, met inbegrip van deurpaaie.

(2)  Tensy hierdie regulasies spesifiek bepaal dat die goedkeuring van die Agentskap
vir 'n bepaalde advertensie vereis word, word sodanige goedkeuring nie vereis nie,
maar al die voorwaardes van hierdie regulasies wat op daardie tipe advertensie
van toepassing is, moet nagekom word.

3. Gebiede met betrekking tot kategorieé van advertensies

(1)  Met die doel om die plekke te bepaal waar advertensies vertoon mag word, kan

~die Agentskap gebiede waar nasionale paaie geleé is, aanwys in ooreenstemming

met die kategorie€ in regulasie 4 beskryf, behoudens subregulasie (4) van hierdie
regulasie. : -

(2) - Met die doel om die aard, inhoud en grootte van advertensies te bepaal, word
hulle ingedeel in die kategorieg in regulasies 16 tot 39 omskryf,
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- Die advertensies wat vertoon mag ‘word op ‘of sodat dit 31gbaar is vanaf nasionale

paaie in die verskillende kategorie€ gebiede, word in regulasies 16 tot 39
gereguleer, behoudens die algemene bepalings in Deel B.

Hierdie regulasies is nie op gebiede buite visuele sones van toepassing nie.

Ondanks hierdie regulasies kan die Agentskap by kemusgewmg in che
Staatskoerant gebiede langs nasionale paale aanwys, hetsy individueel of ten

‘opsigte van 'n klas of tipe van sodamge pame, waar dle opngtmg of vertoon van
advertensnes nie toegelaat word nie. _

Aanwysing van gebiede

'Die Agentskap kan, behoudens subregulasie (2) van hierdie regulasie en
' subregulames (4) en (5) van regulasw 3 -

(a)  gebiede buite stedelike gebiede waarin nasionale paaie geleé is, as 6f
natuurgebicde 6f landelike gebiede aanwys; - :

(b) = in stedelike gebiede, na oorleg met tersaaklike munisipaliteite, gebiede
waarin nasionale paaie gele€ is, aanwys as - ' '

@ stedelike gebiedé van maksimum beheer;
(i) stedelike gebiede van ge_cleeltelike beheer;

(iii) stedehke geblede van minimum beheer:

" Met dien verstande dat waar 'n tersaakhke mummpahtelt reeds 'n gebled as een

van sodanige kategoneé aangewys het, die Agentskap dit as sodamg moet

aanwys.

‘Waar 'n nasmnale pad binne 'n gebied val wat nie in 'n bepaalde kategone in

subregulasw (1) aangewys is nie, moet die gebled waarin dxt val geag word 'n
gebied van maksimum beheer te wees.

Die Agentskap ‘moet besondethede van'n’ aanwysmg mgevolge subregulasw (1),
met geskikte kaarte of dlagrammc, beskikbaar stel vir insae deur die publiek

- gedurende die Agentskap se kantoorure by die Hooﬂc:antoor en che tersaakhke
: streekkantoor van dle Agentskap

Regulasies nie in sommige munisipale stedelike gebiede van toepassmg nie

~ Behoudens subregulasw (2) en” mgevolge artlkel 156, gelees ‘met Deel B van

Bylae 5, en Hoofstuk 3 van die Grondwet van ‘die Republiek van Suid-Afrika,
Wet 108 van 1996, is hierdie regulasies nie van toepassing nie in 'n stedelike
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gebied, uitgesonderd regulasie 6 wat wel van toepassing is, waar die tersaaklike
munisipaliteit 'n verordening gepromulgeer het wat -

(@  in wese handel oor die aangeleenthede wat deur hierdie regulasies gedek
word; en
(b)  op nasionale paaie in daardie gebied van toepassing is,

of in enige stedelike gebied waar die Minister by kennisgewing in die
Staatskoerant verklaar het dat hierdie Regulasies nie van toepassing is nie.

Waar hierdie regulasies ingevolge subregulasie (1) nie van toepassing is nie, moet
die munisipaliteit by die oorweging van enige aansoek vir 'n advertensie gelyk aan
of groter as ses vierkante meter wat op 'n nasionale pad gerig sal wees, sy

- goedkeuring onderworpe maak daaraan dat die aansoeker ook die goedkeuring

van die Agentskap verkry, en die Agentskap moet by die oorweging van so 'n
aansoek net padverkeers-, padverkeersteken- en padveiligheidsoorwegings $00s in

- regulasie 6 bedoel, in aanmerking neem.

DEEL B: BEPALINGS VAN TOEPASSING OP ALLE ADVERTENSIES

6.

0]

Oorwegings rakende padveiligheid en verkeer
Ondanks die ander bepalings van hierdie regulasies mag geen advertensie -

(@)  'ngevaar vir persone of eiendom skep nie;

(b)) so geplaas word dat dit die aandag van bestuurders van voertuie aftrek, of

'n element bevat wat die aandag van bestuurders van voertuie aftrek, op'n
wyse wat waarskynlik tot onveilige bestuurstoestande sal lei nie;

(¢) in so 'n mate verlig word dat dit vir aankomende voetgangers of
bestuurders van voertuie ongemak veroorsaak of hulle visie belemmer nie;

(d)  aan verkeerstekens geheg word, met verkeerstekens gekombineer word

(tensy spesifiek deur die Nasionale Padverkeerswet gemagtig),
- verkeerstekens verberg, verwarring met verkeerstekens skep, met die
funksionering van verkeerstekens inmeng of padveiligheidsgevare skep
nie; -

() die uitsig van voetgangers of bestuurders belemmer, of pad- of

‘spoorvoertuie en pad-, spoorweg- of sypaadjie-eienskappe soos
“aansluitings, draaie en veranderings in breedte verberg nie;



STAATSKOERANT, 22 DESEMBER 2000 . No. 21924 °57

@)

® oor voetganger- of fietsverkeersroetes. steek nie, tensy die vry hoogte van
die advertensie meer as 2,4 meter is; ' Y - :

() brandtrappe of die roete om brandtrappe te bereik, versper nie;

(h)  nader as die minimum vry hoogte met betrekking tot oorhoofse kragdrade
soos by enige wet voorgeskryf, geplaas word nie;

(i)  in die nabyheid van 'n verkeersligheheerde kruising wat die kleure 1001,
geel of groen vertoon, opgerig word nie indien sulke Kkleure 'n
padveiligheidsgevaar sal skep; '

) ligbronne hé wat sigbaar is vir voertuie wat in enige rigting reis nie;

. (k)  sonder goedkeuring opgcrig word nie waar soda__nige goedkeuring by die

Wet of hierdie regulasies of enige ander wet vereis word.

By die oorweging van aansoeke vir goedkeuring van advertensies wat op 'n
nasionale pad gerig sal wees, moet die Agentskap evalueer of, volgens
padverkeerstekenstandaarde gepubliseer ingevolge toepaslike
padverkeerswetgewing, heersende verkeerstoestande en die omgewing langs die
pad - '

(a)  die grootte van die advertensie, tesame met ander advertensies in die
gebied, indien wel, die opvallendheid van padverkeerstekens sal benadeel
as gevolg van potensiéle visuele oorlading;

(b) = die grootte van die advertensie, of enige deel daarvan, as gevolg van die
kleur, lettergrootte, simbool, logo, grafika of verligting daarvan, sal
meebring dat die advertensie die uitwerking sal hé om die aandag van
bestuurders van voertuie af te trek van die bestuurstaak en tot onveilige
bestuurstoestande sal lei;

(¢) . die aantal .padverkéer_stckcns' en advertcﬁéies in -enige gebied m
_ bestuursgevaar skep omdat die aandag van bestuurders van voertuie
afgetrek word van die bestuurstaak en tot onveilige bestuurstoestande lei;

(d)  die kleur, of kombinasie van kleure, vervat in die advertensie ooreenstem
met die kleure of kombinasies van kleure wat vir padverkeerstekens
gespesifiseer is in die regulasies wat kragtens die Nasionale
Padverkeerswet gepromulgeer is; -

() die spoedgrens, en die mate waarin die verkeer daarby hou, die
verkeersvolume, die gemiddelde volgafstand en die ongelukgeskiedenis
van die pad strenger beheer oor buitelugadvertering vereis;
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die hoeveelheid inligting vervat in die advertensie, gemeet in bisse, binne
voorgeskrewe perkeis; 0 .

die advertensie gepas geplaas en georiénteer is;

die posisie van die advertensie die sigbaarheid van, die sigafstand tot of
die doeltreffendheid van enige padverkeersteken of reeks van sulke tekens
negatief sal raak;

die advertensie vir 'n padverkeersteken aangesien kan word;

 die verligting van advertensies waarskynlik bestuurders se aandag sal

afirek van padverkeerstekens wat nie verlig is nie;

die posisie van 'n advertensie die vloei van inligting van padverkeerstekens
sal onderbreek na bestuurders wat 'n reeks padverkeerstekens teenkom wat

“bedoel is om die verkeer te reguleer, te waarsku of te lei, in gevalle waar

die toepaslike spoedgrens op die pad hoér as 60 km per uur is;

* die posisie van enige advertensie bestuurders se aandag potensieel sal

aftrek op plekke waar verkeer draai, om draaie beweeg, saamvloei of
uiteenbeweeg, of in die gebied van kruisings of wisselaars, of waar
bestuurders se ononderbroke aandag aan die bestuurstaak belangrik is vir
padveiligheid; - 2w e, . ;

die afstand van enige advertensie voor enige padverkeerstekens, 'm
advertensie se posisie tussen padverkeerstekens of 'n advertensie se afstand
agter enige padverkeersteken sodanig is dat dit 'n bestuurder se aandag van
enige padverkeersteken sal aftrek. '- : '

(3)  Die Agentskap kan die minimum afstand tussen advertensies vergroot of verdere
beperkings plaas op die posisie, grootte en inhoud van enige advertensie as hy dit
‘nodig ag in belang van padveiligheid. -~~~ - :

(4)  Geen

-nie.:

advertensie wat 'n geraas, klank, rook, reuk of geure uitlaat, word toegelaat

7. Aantreklikheid en welvoeglikheid

Ondanks die ander bepalings van hierdie regulasies mag geen advertensie -

@

“nadelig: wees ‘nie vir dié-'='¢m§ewing-' ‘of vir die aantreklikheid van 'n

lewensomgewing' vir ‘mense’ as’gevolg -van ‘die grootte, kleur, tekstuur,
intensiteit van verligting, gehalte of ontwerp van materiaal of om enige
ander rede;
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(b) inhoudelik aanstootlik, onbetaamlik of beledigend wees of
onbetaamlikheid suggereer of nadelig vir die openbare sedes of strydig
met die riglyne of standaarde wat van tyd tot tyd deur die Suid-Afrikaanse
Vereniging vir Buitelugadvertensies gestel word, wees nie;

() 'n advertensic wat deur 'n ander persoon besit word en wat voorheen
opgerig is en wettig vertoon word, in geheel of gedeeltelik verberg nie.

Advertensies moet bondig wees

'n Advertensie wat op of langs 'n nasionale pad ge;ﬁlaas is en vanaf 'n nasionale pad
sigbaar is, moet bondig en leesbaar wees en aan die volgende vereistes voldoen:

M

(a)  Geen advertensie wat 'n enkele bbodskap vertoon, mag ses bisse inligting
in 'n visuele sone en 10 bisse op 'n ander pad as 'n deurpad oorskry nie.

()  Geen kombinasieteken, of enige ander advertensie wat meer as een
advertensie of boodskap vertoon, mag meer as ses bisse inligting per
onderneming, diens of eiendom, of per individuele advertensie of
boodskap wat op 'n kombinasieteken vertoon word, bevat nie.

(c)  Getalle langer as agt syfers word nie toegelaat nie.

d@ ™m Straatnommer wat ' bepaalde perseel aandui, moet 'n minimum grootte
van 150 millimeter en ‘n maksimum grootte van 350 millimeter hé.

(¢)  Geen boodskap mag oor meer as ecn advertensie versprei word nie.
Ontwerp en.konstruksie
Enige advertensie -

() moet netjies en behoorlik gebou wees volgens algemeen aanvaarde
ontwerp- en konstruksiestandaarde;

(b)  mag nie vir die straatargitektuur of karakter van die omringende gebied
nadelig wees of 'n negatiewe estetiese invloed daarop hé nie deur die
ontwerp van die struktuur of toestel; ' =

(c)  moet 'n netjiese voorkoms hé en bestaan uit duursame materiaal wat geskik
is vir die funksie, aard en permanentheid van die advertensie, en materiaal
soos weefstof, seil, karton, papier of sintetiese karton mag gebruik word
slegs wanneer dit noodsaaklik is vir die aard en funksie van 'n bepaalde
advertensie; ; , f i i s
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moet 'n netjiese voorkoms hé wat advertensie-inhoud en letterskildery
betref, en mag nie slordige handgeskrewe boodskappe bevat nie; '

niag nie die fasades van geboue ontsier met elektriese dienstoebehore en
ander bykomstighede nie;

moet op 'n veilige manier stewig en styf geheg,' gestut of geanker wees
sodat ongewenste beweging in enige rigting voorkom word;

moet minstens twee keer sy massa doeltreffend kan vasheg, stut en hou
met die byvoeging van enige krag waaraan die advertensie onderwerp kan
word, insluitende winddruk;

waar ook al nodig in ooreenstemming met die aard van die advertensie en

- wanneer dit aan steenmesselwerk, klipmesselwerk of beton vasgeheg is,
- moet behoorlik en doeltreffend daaraan geheg wees deur middel van boute

wat stewig in sodanige steenmesselwerk, klipmesselwerk of beton ingelaat
is of daardeur gaan en aan die ander kant bevestig is;

mag nie deur wateroplosbare kleefmiddels, kleefband of soortgelyke
materiaal vasgeheg word om die advertensie te vertoon nie;

moet op alle blootgestelde metaaldele geverf of andersins behandel wees
om korrosie te voorkom en op alle houtdele behandel wees om verrotting
te voorkom:; -

moet maatreéls getref hé om die binnedringing van water en die opgaring
van water of vog op of in die advertensie of enige deel van die
ondersteunende raamwerk, stutte of ander dele te voorkom.

Geen advertensie mag -

@

®)

Glas

enige venster of opening wat vir die ventilasie van 'n gebou verskaf is,
versper of enige trappe of deur of ander uitgang uit 'n gebou versper of die
beweging van persone van een deel van 'n dak na 'n ander verhinder nie;

op enige heining of grensmuur in 'n gebied van maksimum beheer geverf
word nie. ‘

Alle glas wat in 'n advertensie gebruik word, uitgesonderd glasbuise wat in n
neon- en soortgelyke advertensie gebruik word, moet veiligheidsglas van
minstens drie millimeter dik wees.



STAATSKOERANT, 22 DESEMBER 2000 : No. 21924 61

2) Glaspanele wat in 'n advertensie gebruik word, mag nie groter as 0,9 vierkante
meter in oppervlakte wees nie, en elke paneel moet stewig in die romp van die
advertensie, struktuur of toestel vasgeheg wees, onafhanklik van alle ander
panele.

11.  Elektries

Elke verligte advertensie en elke advertensie Waari_n elektrisitéit gcbnﬁk word, moet - |

(a)  kragkabels en gelelbulse hé wat elekiriese gelelers bevat wat s0 geplaas en
vasgeheg is dat dit nie onooglik is nie;

(b)  gemaak wees van materiaal wat nie brandbaar is nie;
(¢)  voorsien wees van 'n eksteme skakelaar in'n toegankllke posisie en op 'n
hoogte van minstens drie meter bo die grond waardeur. die

elektrisiteitstoevoer na die adveﬂcnsne afgeskakel kan word;

(d)  bedraad en gebou wees in ooreenstemmmg met en onderworpe aan die
bepalings van alle toepaslike wette.

12.. Instandhouding

(1)  'n Advertensie moet -

(a)  geplaas wees op 'n hoogte wat vandalisme dﬁﬁnoe_dig;
(b)  op 'n gereelde grondslag versien word,;
(c)  in'n goeie en veilige toestand gehou word.

(2)  Enige persoon wat 'n advertensie vertoon of toelaat dat dit vertoon 'word, is
daarvoor verantwoordelik dat die advertensie in 'n goeie en veilige toestand gehou
word en weer geverf word, en is aanspreeklik vir die gevolge van versuim om dit
te doen, en moet die advertensie minstens een keer per ]aar inspekteer ten einde
hom of haar te vergewis van die velhghcld daarvan.

13. Posisie van advertensies

Ultgcsonderd waar dit spesifiek by hierdie regulasies gemagtig word, mag 'n advertensie
nie -

(a)  enige belemmering van 'n motons se uitsig op die ryvlak of die aanlope
daarvan veroorsaak nie, ongeag die rigting waarin die motoris reis;

(b)  op 'npadeiland of padmediaan geplaas word nie;

00081810—E
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(¢c)  oor 'n nasionale pad gespan word nie;
(d) | binﬁc 'n visuele sone opgerig 6f daaroor gespan word nie;
(e) op stédelike_ stréathoeke toegelaat word nie.

14.  Verligting enqelel.m'oniese 'adiverltensies

(1)  Verligting van 'n advertensie word toegelaat slegs as dit nie tot onveilige
bestuurstoestande aanleiding gee nie en waar dit spesifiek nie verbied word nie.

(2)  Die luminansievlak van enige advertensie waér verligting toegelaat word, en waar
die toepaslike spoedgrens op die nasionale pad hoér as 60 km per uur is, mag nie

die volgende oorskry nie:
Verligte gebied Maksimum luminansie
Minder as 0,5 vierkante meter 1 000 kandela per vierkante meter
1 0,5 tot 2,0 vierkante meter 2 ¥ - 800 kandela per vierkante meter
2,0 tot 10 vierkante meter - - 600 kandela per vierkante meter
10 of meer vierkante meter in visuele sones 350 kandela per vierkante meter
10 of meer vierkante meter in ander gebiede | 400 kandela per vierkante meter

(3) In 'n visuele sone mag 'n advertensie nie verlig word nie tensy die deurpad, of
ander nasionale pad indien die spoedgrens wat daarop van toepassing is hoér as 80
km per uur is, deur oorhoofse verligting verlig word oor die volle afstand waarin
die advertensie vanaf die deurpad of sodanige nasionale pad sigbaar is en die bron
van die verligting verberg is van aankomende verkeer. -

(4) 'm Veranderlike of geanimeerde boodskap mag nie die volgende
raamveranderingsperke oorskry nie:

Spoedgrens 60 km per uur of minder | Volle video _
Spoedgrens ho#r as 60 km per uur Een enkele volledige raam wat elke 30
sekondes verander as 'n maksimum

(5) ' Elektroniese advertensie mag nie die uitsig van n bestuurder of voetganger
belemmer nie of in die regstreekse siglyn van 'n verkeerslig wees nie.

(6)  'nElektroniese advertensie mag nie subliminale flitse bevat nie.

(7) Lig wat nie vir verligting bedoel is nie, mag gebruik word slegs as die
omgewingsplanne van die tersaaklike munisipaliteit daarvoor voorsiening maak.
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(8)  Geen persoon mag lig wat nie vir verligting bedoel is nie, in 'n visuele sone of in
'n natuurgebied of in 'n stedelike gebied van maksimum beheer vertoon nie as dit
van 'n nasionale pad af sigbaar sal wees. = =~ ¢ i o -

(®)  Geen persoon mag lig wat nie vir verligting bedoel is nie, in 'n landelike gebied
van ekonomiese aktiwiteit wat vanaf 'n nasionale pad sigbaar is, of in 'n stedelike
gebied van gedeeltelike of minimum beheer wat vanaf 'n nasionale pad sigbaar is,
vertoon nie sonder die skriftelike goedkeuring van die Agentskap.

(10) - Geen ligstraal mag op so 'n wyse beweeg of gerig word dat dit die aandag van
bestuurders van voertuie aftrek van die bestuurstaak nie.

- (11) " Geen ligbron of ligstraal wat nie vir verligting bedoel is nie, mag $0' geplaas of
gemik word dat dit regstreeks op of na 'n nasionale pad skynnie.- -

15.  Spreiverligting
1 ¥ Behoudens regulasie 14 moet 'n ligbron__vi'r__'-n advertensw S0 geplaas word dat dit
: doeltreffende verspreiding verseker en ‘vermorsing van lig tot die minimum
(2)  Enige ligbron vir 'n advertensie mag nie sigbaar wees nie vir verkeer wat in enige
DEEL C: TIPES ADVERTENSIES EN REGULERING EN BEHEER VAN DIE
OPRIGTING EN VERTOON DAARVAN D e S
16.. Elektroniese reklameborde
(1)  Geen persoon mag 'n elektroniese lljeklamebord m 'n viéuelc: sqné en op 'n
nasionale pad gerig oprig nie sonder dat dic skriftelike goedkeuring van die
. Agentskap vooraf verkry is. By die besluit om.sodanige goedkeuring te verleen of
te weier, moct die Ageniskapagslamop-
(@)  die aangeleenthede in regulasie 6 uiteengesit; -
(b) of omgewingéplénne van dze | tersaakhke | inuniéipaliteit daarvoor
voorsiening maak; .. b W behed et B e el _
()  estetiese en ekologies aspekte; . . :

(d)  die aard van die voorgestelde boodskappe, vt b

()  ander faktore wat in die Wet of hierdie wgulasies bepaal word of wat die
Agentskap as tersaaklik beskou. '
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'n Groot elektroniese reklamebord moet loodreg op aénl{oméﬁde verkeer vertoon
word. ' € = '

Geen groot elektroniese reklamebord mag nader as vyf kilometer aan 'n ander
groot elektroniese reklamebord aan dieselfde kant van 'n nasionale pad opgerig
word nie, tensy die omgewingsplanne van die tersaaklike munisipaliteit daarvoor

voorsiening maak. .

'n Elektroniese reklamebord mag nie binne ‘n straal van 50 meter van die

- middelpunt van 'n kruising op ‘n nasionale pad aangebring word nie waar die

)

¢

17.

08 |
. pad oprig nie sonder dat die skriftelike' goedkeuring van die Agentskap vooraf
" verkry is. By die besluit om sodanige goedkeuring te verleen of te weier, moet die

 spoedgrens op die nasionale pad minder as of gelyk aan 60 kilometer per uur is, of
" binne 'n’ straal van 100 ‘meter van' die middelpunt van 'n kruising of van 'n
‘wisselpadgeer by 'n wisselaar op 'n nasionale pad waar die spoedgrens ho&r as 60

kilometer per uur is maar nie hoér ‘as 100 kilometer per uur is nie, of binne 'n

~ straal van 200 meter van di¢: middelpunt van enige kruising of van enige
“wisselpadgeer by 'nwisselaar op enige gedeelte van 'n ‘deurpad waar die
 spoedgrens hoér as 100 kilometer per uur s

Die goedkeuring in subregulasie '(I)__bedoci;-mdet vir.'n bepaalde tyd verleen
©

Geen elektroniese reklamebord 18 \}ierkante? meter of kleiner 'in advertensie-

oppervlakte mag nader as 1,5 kilometer aan 'n"ander elektroniese reklamebord of

groot elektroniese reklamebord op 'n nasionale pad opgerig word nie, tensy die
_ omgewingsplanne van die tersaaklike munisipaliteit daarvoor voorsiening maak.

Geen persoon mag 'n elektroniese reklamebord of 'm groot elektroniese

~ reklamebord in 'n visuele sone oprig nie in 'n ander gebied as 'n stedelike gebied

van gedeeltelike of minimum beheer.

“Groot reklameborde

Geen persoon ma "n‘r"grOOt'rekla.lﬁebordiin"n:'visuel‘e sone of gerig op 'n nasionale
pers g

Agentskap ag slaan op -

- (a)’ ~ -die aangeleenthede in hierdie regulasies witeengesit; -

() of omgewingsplanne van die tersaaklike munisipaliteit daarvoor

‘voorsiening maak;

(c) estetiese en ekologies aspekie; _
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(d)  ander faktore wat in die Wet of hierdie regulasies bepaal word of wat die
Agentskap as tersaaklik beskou. .

(2)  Die vry hoogte van 'n groot reklamebord is minstens 2,4 meter.

| (3)  Groot reklameborde moet soos volg gespasieer word:

Op 'n nasionale pad waar 'n | Minstens 250 meter uit mekaar en minstens 250 meter
spoedgrens van meer as 80 | van enige produkreplika of driedimensionele
km/uur gestel is advertensie as dit binne sig van mekaar of van sodanige
_ _ produkreplika of driedimensionele advertensie en aan
dieselfde kant van die nasionale pad is, en minstens 200
’ _ meter van enige padverkeersteken. s
| Op 'n nasionale pad waar 'n | Minstens 200 meter uit mekaar en minstens 200 meter
| spoedgrens van meer as 60 | van enige produkreplika of driedimensionele
en tot 80 km/uur gestelis | advertensie as dit binne sig van mekaar of van sodanige
| produkreplika of driedimensionele advertensie en aan
dieselfde kant van die nasionale pad is, en minstens 100
meter van enige padverkeersteken. : :
Op 'n nasionale pad waar 'n | Minstens 120 meter uit mekaar en minstens 120 meter
spoedgrens van 60 km/uur | van enige produkreplika of driedimensionele
_of minder gestel is advertensie as dit binne sig van mekaar of van sodanige
- produkreplika of driedimensionele advertensic en aan
dieselfde kant van die nasionale pad is, en minstens 50
meter van enige padverkeersteken :

(4)  'n Groot reklamebord mag nie binne 'n straal van 50 meter van die middelpunt van
'n kruising op 'n nasionale pad aangebring word nie waar die spoedgrens op die
nasionale pad minder as of gelyk aan 60 kilometer per uur is, of binne 'n straal van
100 meter van die middelpunt van 'n kruising of van 'n wisselpadgeer by 'n
wisselaar op 'n nasionale pad waar die spoedgrens hoér as 60 kilometer per uur is
maar nie hoér as 100 kilometer per uur is nie, of binne 'n straal van 200 m van die
middelpunt van enige kruising of van enige wisselpadgeer by 'n wisselaar op
enige gedeelte van ‘n deurpad waar die spoedgrens hoér as 100 kilometer per uur
is. . ; i

(5)  Die goedkeuring in subregulasie (1) bedoel, moet vir 'n.bcp_aalde tyd. verleen
: word.

(6)  Geen persoon mag ‘n groot reklamebord in 'n visuele sone oprig- nie in ‘n ander
gebied as 'n stedelike gebied van gedeeltelike of minimum beheer.

18.  Klein reklameborde en toringstrukture
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(1)

Klein reklameborde mag nie groter as 18 vierkante meter in advertensie-
oppervlakte en hoér as 10 m wees nie en moet 'n vry hoogte van minstens 2,4 m

. 'hé. Toringstrukture kan paalgemonteerde ‘eenhede van hoogstens vier panele

wees. Geen paneel of bord op 'n toringstruktuur mag groter as 4,5 vierkante meter
wees nie. Die vry hoogte van 'n tonngstruktuur moet minstens 2,4 m wees, en dxe

" maksimum hoogte is vyf meter.

=

®

Geen persoon mag 'n klem reklamcbord of tonngstrukmur in 'n visuele sone in 'n
- ~ander gebled as'n stedehke gebled van gedeeltchke en mlmmum beheer oprig nie.

Geen persoon mag ‘n klcm reklamebord of toringstruktuur oprig nie op of sigbaar

~ vanaf 'n nasionale pad, sonder dat die skriftelike goedkeuring van die Agentskap

~. vooraf verkry is. By die besluit om sodamge goedkeunng te verleen of te weier,
- moet die Agentskap ag slaan op -

(a) die aangeleenthede in hlerdle regulasw mteenges:t

(b) estetlese en ekologlcs aspekte;

(c) - die oorweging dat toringgemonteerde advertensies "intern georiénteer"

@

19.

M

" moet wees en nie op padgebrmkers buite die winkelsentrum of
vervoernodus gemik moet wees nie;

(d)  die oorweging dat toringstrukture van 'n ho& visuele standaard moet wees
en met geboue en straatargitektuur moet harmonieer;

()  ander faktore wat in die Wet of hierdie regulasies bepaal word of wat die
Agentskap as tersaakhk b&ekou

Dne goedkeurmg in subregulasne (3) bedoel moet vir 'n bepaalde tyd verleen

' word.
Groot plakkate en ander advertermg op straattoehehore

'n Groot plakkaat, uitgesonderd op n bus- of taxiskuiling wat plakkate bevat -

(a) Word nie m 'n natlmrgebwd en ' n landehke gebned toegelaat nie;

(b) mag nie gebnuk word vir d1e prlmére doel om aanwysmgs en leldmg aan

- reisigers te verskaf nie;

(¢)  word nie op of langs n deurpad toegelaat me, N

(d  magnie nader asl 800 millimeter van die kant van 'n pad en nader as 300

' mllhmeter van d:le kant van ‘n ﬁetSpad wees nie;
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(e)  mag nie nader as 120 m aan 'n ander groot plakkaat wees nie; -

()  mag nie so geplaas word dat cht die beweging van voetgangers op'n
nasionale pad belemmer nie. T s :

(2)  Die grootte van 'n groot plakkaat en ander advertensie op straattoebehore wat in
enige rigting gerig is, mag nie groter as 2,2 vierkante meter in advertensie-
oppervlakte wees nie. Straattoebehore wat 'n advertensie dra, mag nie hoér as drie
meter wees nie, behalwe dat 'n maksimum hoogte van vier meter toegelaat word
waar die struktuur as 'n visuele fokuspunt dien en van 'n hoé visuele gehalte is.

(3)  'n Groot plakkaat en advertensie op straattdebehor_e__ mag nie vefiig of geanimeer
word nie in 'n stedelike gebied van maksimum beheer, maar kan verlig maar nie
geanimeer word nie word in 'n stedelike gebied van gedeeltelike of minimum

+ beheer. '

(4)  'n Groot plakkaat wat op straattoebehore adverteer, kan op die padreserwe vertoon
word, maar nie op 'n padmediaan of eiland nie. _ :

(5)  Geen persoon mag 'n groot plakkaat oprig of adverteer op straattoebehore sonder

om eers die skriftelike goedkeuring van die tersaaklike munisipaliteit te verkry
nie. o T

20. Vlae
(1) 'nVlag mag gebruik word slegs vir -

a) plekgebonde advertering van funksies of geieenthcde wat gehou word vir
godsdienstige, opvoedkundige, sosiale, welsyns-, dierewelsyns-, sport-,
burgerlike of kulturele doeleindes of funksies of geleenthede wat verband
hou met munisipale, provinsiale of parlementére verkiesings of
referendums; . y vy, o

b) plekgebonde advertensies wat die né_tam, korporatiewe simbool en aard van
ondernemings vertoon;

c) straatargitektuur van stedelike gebiéde- 500s voetgangerlane en ingange;

(d)  nie-plekgebonde a'dvertensies' van veldtqéte ‘wat deur die staat gesteun
word.

(2)  'nBanier of viag word nie in 'n natuurgebied toegelaat nie.

3) Geen persoo'n'mag 'n banier of irlag niag groter aé_vyf-xdérk_ante meter'ﬁvees nie in
'n landelike gebied of 'n stedelike gebied van maksimum beheer en ses vierkante
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(1).

~meter-in 'n stedellke gebied van gedeeltehke of minimum beheer sondcr om die

goedkeunng van die Agentskap te verkry nie.

'n Vlag moet geheg word aan of gespan gestut word deur pale of ander stutte op
die terrein of teen die gebou waar die funksie of geleentheid gehou gaan word of

_waar die ondememmg geleé is.

’11 Vlag mag nie op SO 'n wyse vasgeheg word dat dit met verbybewegcnde
voetgangers of verkeer inmeng of 'n gevaar vir hulle skep nie.

Voorstedelike advertensies

'n Voorstedelike advertensxe word toegelaat slegs in 'n stedelike gebied waar die
toepaslike spoedgrens op die onderhawige pad nie meer as 80 km per uur is nie,

. maar nie op of langs 'n deurpad nie.

@
3

)
)
22.
1)

@

(€)

@

Behoudens subregulasw (1) mag geen persoon 'n voorstedelike advertensie wat op
'n nasionale pad gerig is, oprig nie sonder dat die skriftelike goedkeuring van die

tersaaklike munisipaliteit vooraf verkry is.

"' Voorstedelike advertensie moet reghoekig wees en mag nie hoér as 0,4 meter

en bredr as die naamteken van die voorstad wees nie. Dit moet minder opvallend
as die naamteken van die voorstad wees.

' Voorstedelike advertensie mag nie kleure bevat wat verwarnng met
padverkeerstekens kan veroorsaak nie en mag nie verlig of geanimeer word nie.

Voorstedelike advertensies moet_voldoeﬁ aan die vereistes van die GL2-teken vir
die voorstedelike naam soos in die Nasionale Padverkeerswet voorgeskryf.

Eiendomsagente se borde

'n Eiendomsagent se bord mag nie ander inligting bevat nie as die woorde "te

koop", "te huur" of "verkoop" en die naam, logo en telefoonnommer van die
verkoops- of verhunngsagent

'n Eiendomsagent se bord is toelaatbaar in emge gebled maar nie meer as een
sodanige bord per eiendomsagent mag op enige erf opgerig word nie en nie meer
as drie agente mag hulle borde gelyktydlg op dieselfde erf vertoon nie.

'n E1endomsagent se bord mag net 'n enkele bord of twee duphkaatborde wees wat
aan mekaar geheg is. '

Die maksmum grootte van 'n elendomsagcnt se bord is-
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“ | Natuurgebiede =~ en | 2,0 vierkante meter vir enkelborde of altesaam 2,3
landelike gebiede vierkante meter vir twee borde wat aan mekaar geheg is
| Stedelike gebiede van | 0,55 vierkante meter vir enkelborde of altesaam 0,65
| maksimum of werkante meterwrtwee borde wat aan mekaar geheg is
| gedeeltelike beheer
Stedelike gebiede van | 2,8 vierkante meter vir enkelborde of altesaam 3,2
| minimum beheer vierkante meter vir twee borde wat aan mekaar geheg is

(5) 'n Eiendomsagent se bord moet aan die grensheing van die betrokke eiendom
vasgeheg word of moet binne die grense van die perseel vertoon word.

~ (6) 'n Eiendomsagent se bord moet verwyder word nie later nie as 14 dae na die
' , sluntmg van'n komrak vir che verkoop of verhuring van die onderhawnge eiendom.

(7) - Hoogstens 10 rigtingborde wat die ligging van 'n exendom aandui (bekend as

"roetespoortekens") word per erf toegelaat, indien die tersaaklike mmusxpahten

~ dit toelaat, maar nie op of langs deurpaaie nie, en sulke borde mag nie meer as
rigtingpyle en die naam en logo van die ewndomsagent toon me

(8) 'n Eiendomsagent se bord mag nie op die padreserwe of padr&eerwegrens van
deurpaaie vertoon word nie.

(9) Die grootte van 'n eiendomsagent se roetespoortekens mag nie meer as 0,65
| v1erkante meterenhoer asdne meter wees me

(10)  Geen verligting of animasie van 'n ezendomsagent se bord word toegelaat nie.
23.  Advertensies vir die verkoop van goedere of leWende hawe

(1)  Slegs een advertensie wat op 'n nasionale pad gerig is, vir die verkoop van
goedere of lewende hawe word per verkoping toegelaat.

(2)' _Dne grootte van so 'n advertensic mag nie meer as twee vierkante meter in 'n
' natuurgebied of 'n landelike gebied of 'n stedelike gebied van maksimum of
gedeeltehke beheer wees nie, en 2,8 vierkante meter in ‘n stedelike gebied van
minimum beheer, en geen deel van che advcrtensxe mag ho&r as drie meter bo die

grond wees nie.

(3) Som advertensie mag vertoon word slegs op die perseel of eiendom waar die
geadverteerde veiling gaan plaasvind, of moet aan die grenshemng van S0 'n
eiendom of perseel vasgeheg wees.

(4)  Geen verligting of animasie van so 'n advertensie word toegelaat nie.
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(6)

So 'n advertensie mag nie vroeér as een dag voor die onderhawige verkoping
opgerig word nie en moet nic later nie as een dag na die verkoping verwyder
word, en advertensies van 'n permanente aard word nie toegelaat nie.

Advertensies vir die verkoop van goedere of lewende hawe mag nie op die

~ padreserwe of padreserwegrens van deurpaaie vertoon word nie.

.24..
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(10)

. Sypaadjieplakkate en -kennisgewings

'n Sypdadjieplakkaat of -kenni'sgewing mag net in 'n stedelike gebied van
gedeeltelike of minimum beheer vertoon word. ; ' .

Geen .persodn ﬁiag n sypaadjiép_lakkaat of -kennisgewing oprig nie sonder dat die
skriftelike goedkeuring van die tersaaklike munisipaliteit vooraf verkry is.

'n Sypaadjieplakkaat of -kennisgewing mag vertoon word net op 'n elekiriese
lamppaal of ander struktuur wat verskaf word vir die uitdruklike doel om die
plakkaat of kennisgewing op te plak of aan te bring, en mag nie aan 'n
padverkeersteken of aan 'n verkeersein, muur, kolom of pilaar van 'n veranda of
balkon, elektrisiteitskas, boom of brug aangebring word nie.

'n Sypaadjieplakkaat of —keﬁnisgewin-g mag nie munisipale merke of geverfde
strepe op lamppale bedek nie.

'n Sypaadjieplakkaat of -kennisgewing mag nie verlig of geanimeer word nie.

'n Sypaadjieplakkaat of -kennisgewing moet vasgeheg word deur middel van
geskikte toue wat vir die tersaaklike munisipaliteit aanvaarbaar is, en
metaalklampe of draad mag nie gebruik word nie.

Geen persoon mag kommersiéle produkte, dienste of geleenthede deur middel van
'n sypaadjieplakkaat of -kennisgewing adverteer nie. :

Net een sypaadjieplakkaat of -kennisgewing mag per paal of lamppaal vertoon
word, behalwe dat daar in die geval van verkiesings- of referendumveldtogte
hoogstens drie plakkate per paal of lamppaal vertoon mag word.

Die naam van die instelling, liggaam of organisasie, die datum van die funksie of
geleentheid en die plek daarvan moet op elke sypaadjieplakkaat of -kennisgewing
verskyn in letters wat nie kleiner as 50 millimeter hoog is nie.

'n Sypaadjieplakkaat of .-kenhisgewing mag nie groter as 0,55 vierkante meter
wees nie en moet minstens twee meter onder enige ligtoebehore wees.
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- (11) 'n Sypaadjieplakkaat of -kennisgewing; uitgesonderd vir 'n verkiesings- of
..~ referendumplakkaat, mag nie langer as 14 dae voor die betrokke geleentheid
opgerig word nie en moet nie later nie as sewe dae daarna verwyder word.

. (12) 'n Plakkaat vir ‘n parlementére, provinsiale of munisipale verkiesing of

referendum mag nie opgerig word nie voor die datum waarop die kennisgewing of
proklamasie waarin die verkiesing of referendum aangekondig word in die
Staatskoerant of die provinsiale koerant gepubliseer word, én moet nie later nie as
14 dae na die datum van die verluesmg of referendum verwyder word

(13) 'n Sypaadjleplakkaai of -kemnsge\wng, mtgesonderd vir 'n- verklesmgs- of
' referendumplakkaat, moet 'n amptelike segl of plakker van die tersaaklike
. munisipaliteit hé wat die vervaldatum prommcnt vertoon, en mag me sonder so'n
seél of plakker vertoon word nie.: : -

- (14) 'n Sypaadjieplakkaat . en '-kennisgewing mag nie op “die padreserwe of
v ofteen ¥ padreserwegrens van'n snelweg vertoon word nie.

25.  Projekborde

1 xm Pro]ekbord moet deu:r dle betrokke onthkkelaar of werkgewcr goedgekeur
- 'word en mag net die volgende vertoon: 55

(@ 'n Beskrywing van die gebou of struktum' wat opgeng word of ander Werk
- . of aktiwiteit wat verrig word; -

- (b) - die name en che maatskappys:mbole of -logos ‘van dle kontrakteurs of
o LE 'konsultante, : -

(©) dle vertakkmgs van hulle bedryf of professne,
"(d m beskrywmg van d1e ontwﬂckelmg wa1 gedoen Word
(e)  waar toepaslik, besonderhede van die tipe akkommodasie wat verskaf
 word, vloerruimte beskikbaar en die naam, adres en telefoonnommer van

die ontwikkelaar of die agent van di¢ ontwikkelaar. -

“(2) - Net een gekombineerde projekbord wat kontraktem’s en’ konsultante vermeld,
~+ word per straatﬁ-ont van nperseel toegclaat : e

3) 'nProj ekbord mag nie groter as 1,5 werkante meter in advertensw oppervlakte per
. konsultant. of kontrakteur wees nie ‘en mag me 'n totale oppervlakte van 9
-vierkante meter oorskry nie. :
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'n Projekbord kan op 'n padreserwe opgerig word, maar nie op 'n deurpad nie, en

 slegs as daar nie genoeg ruimte op die ontmkkelmgsterrem is nie, maar 'n bord

)
©®

wat oor padkonstruksie handel, kan in enige padreserwe geplaas word.

'n Pro_]ekbord mag nie verlig of geammeer word nie.

'n Projekbord mag vertoon word slegs terwyl die betrokke werk werklik op die

- terrein plaasvind.

26. ..

M

@ -
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@
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-Straatnaamadvertensies

'n Straatnaamadvertensie word net in ‘n stedelike gebied op 'n ander pad as 'n

deurpad toegelaat.

'n Sn'aamaamadvertensw wat nie dle straatnaam bevat nie, word nie toegelaat nie.

Geen persoon mag 'n straatnaamadvertensie oprig nie sonder dat die skriftelike

goedkeuring van die tersaaklike munisipaliteit vooraf verkry is.

- Die advertensie- en s&aaﬁaamgedeeltes van 'n straatnaamadvertensie moet albei
- reghoekig wees. Die straatnaamgedeelte moet onder die advertensiegedeelte wees

maar nie nader as 200 millimeter daaraan nie en nie nader as 2,1 meter bo die
grond nie. Die advertenswgedeelte van die advertensie mag nie groter as 1,64
vierkante meter in advertensxe—oppervlakte wees nie. _

Indien dit verllg word, moet die verhgte gedeelte van die advertensie bo die vlak
van standaard paalgemonteerde verkeersligte wees en mag dit nie oor die

padoppervlak strek nie.
'n Straatnaamadvertensie mag net by 'n kruising opgerig word en mag op 'n

é padmserwe of padmed:aan opgerig word.

Verligting op 'n -straatnaamadvertenme moet staties wees en die mate van
verligting van die advertensiegedeclte kan aan dié van die straatnaamgedeclte
gelyk wees maar mag dit nie oorskry nie. Die advertensie mag nie geanimeer

‘word nie en mag nie flits nie. Die kleur van die straatnaam en die agtergrond moet
-deur die tersaaklike mumslpa]ltelt bepaal word

| Emge straatnaam op die advertensiegedeelte van 'n straatnaamadvertensie moet
-~ kleiner en minder opvallend wees as die eintlike straatnaam op  die

straatnaampaneel, en die uitleg moet sodanig wees dat daar geen verwarring met

~ die straatnaam op die straatnaampaneel is nie.

&)

Net twee straatnaamadvertensies per kruising word toegelaat, en sulke
advertensies mag nie aan dieselfde kant van enige nasionale pad geplaas word nie.
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(10) Die straatnaamadvertensie moét voldoen aan die vereistes vir die GLl-teken vir
: _ _d1e straatnaam soos in die Nasmnale Padverkeerswet voorgeskryf '

27. Sekunteltsadvertensws

1 =xn Sekm’iteitsadvertensie moet net verwys na die bmtaan en werking van ‘n
; kommersiéle * sekuriteitsdiens, = inbraakalarmstelsel, - buurtwag, plaaswag of
soortgelyke stelsel of skema. 8 el

(2) 'n Sekuriteitsadvertensie mag nie groter as 0,35 vierkante meter in advertensie-
oppervlakte wees nie, uitgesonderd 'n plaasadvertensie, wat nie groter as 1,5
vierkante meter in advertensie-oppervlakte mag wees nie. Al sulke advertensies
mag nie 'n hoogte van meer as drie meter bo grondvlak oorskry nie. .

(3) . In 'n stedelike gebied in 'n visuele sone mag net een sekuriteitsadvertensie per
straatgrens van die perseel opgerig word, en dit moet stewig vasgeheg word aan
- die gebou, grensmuur, hemmg of hek aan. dle straatﬁ'ont of bmne dle grense van

die erf. 24 § G, E R

(4)  ‘'n Sekuriteitsadvertensie op 'n plaas moet vertoon word by die kruising van 'n

- nasionale pad en 'n private toegangspad of by die ingang na die eiendom. Net een

- advertensie per plaas of kleinhoewe word tOegelaat Die advertensie kan binne 'n

_ padreserwe opgerig word maar nie in (he geval van'n deurpad nie en’ ook nieop 'n
padeiland of padmediaan nie. : : !

(8 ’m Seklmteltsadvertcnsm mag nie verll g of geammeer Word nie. -
28 Produkrepllkas en drledlmensionele advertensnes

(1) 'nProdukreplika of driedimensionele ._-advertensieaword- toegelaat net'in 'n stedelike
gebied van gedeeltelike of minimum beheer en dan net in ‘n winkelsentrum of
ander kommersiéle gebied of in 'n-vermaaklikheids- of nywerheidsgebied. Dit

- word toegelaat slegs mdlen dxe sknl’:’tehke goedkeurmg van dJe Agentskap vooraf
verkryls' e e R SRR :

(2) Die hoogstc punt. van ‘n 1osstaande. -pro_dukr.eplika zof' driedi-mensionele- advertensie
' bo die grondvlak mag nie meer as drie meter wees nie in 'n stedelike gebied van
gedeeltehke beheer en vier metcr in'n stedehke gebled van minimum beheer
B n Produkrephka of dnedlmensmnele adverten51e gcmlk op padgebrmkers moet op
. die volgende minimum afstande. gespaswer ‘word wanneer dit in sig van 'n ander
sodanige replika of advertensie of van enige groot reklamebord en aan dieselfde
kant van'n namonale pad is:
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“{Op 'n I-rllasi‘c_male ‘pad _w_aiaf 'n | iVIinsténs 250 meter van enige ander produkreplika,
spoedgrens van ‘meer as 80 | driedimensionele advertensie of groot reklamebord
km/uur gestel is

Op 'n nasionale pad waar 'n Minstens 200 meter van enige ander produkreplika,
spoedgrens van meer as 60 en | driedimensionele advertensie of groot reklamebord
tot 80 km/uur gestel is

| Op 'n nasionale pad waar 'n | Minstens 120 meter van enige ander produkreplika,
-spoedgrens van 60 km/uur of driedimensionele advertensie of groot reklamebord
minder gestel is

29. . Advertensies onder 'n balkon of sonskerm -

(1)  'n Advertensie onder 'n balkon of sonskerm mag opgeng word slegs op 'n perseel
' wat vir kommersiéle, kantoor-, nywerheids- of vcrmaakhkheldsdoelemdes

gebruik word.

(2)  In die geval van 'n advertensie bedoel in paragraaf (a), (b) of (c) van die
| omskrymng van "advertensie onder 'n balkon of sonskerm" -

(@

(b)

©

@

| mag geen advertens:e op emge punt meer as 100 millimeter uitsteek bo die

oppervlak waaraan dit geheg is nie;

mag geen advertensie 'n vertikale afimeting van 750 millimeter en 'n

. horisontale aﬁnetmg van 2 400 millimeter oorskry nie;

mag geen advertens1e bo of onder of verby enige punt van 'n
borswenngmuur, balustrade, reling, balk of fassie uitsteek nie;

'word nie meer as een advertensw per fasade per ondememing toegelaat
‘nie, tensy die fasade langer as 20 m is, waar meer as een advertensie
~ toegelaat word indien dit met tussenruimtes van minstens 6 m gespaswer is

en die totale horisontale advertenmelengtc nie meer as 4 000 mm is nie.

3) | I.In die geval van ' advertensne in paragraaf (d) van die omskrywing van
advertensw onder 'n balkon of sonskerm" bedoel -

s W

®)

| moet dle advertensne op dle ondersteuuende pilaar; kolom of paal geverf of

plat daarop aangebnng word;

mag n advertensne wat mtstaan net aan 'n kolom pilaar of paal aangebnng

_word wat * n dak oor brandstofpompe by 'n vulstasie of diensarea langs die

pad dra, en mag dit nie een vierkante meter per teken of twee vierkante

-meter in totale oppervlakte oorskry nie; - .
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(c)  mag 'n advertensie wat plat op 'n ondersteunende pilaar, kolom of paal
_ aangebnng is, nie meer as 50 mm van die oppervlak waarop dit aangebring
is, uitsteek nie;

(d mag geen advertensi¢ verby enige punt van die kolom, pllaar of paal
uitsteek nie;

() moet 'n advertensic wat plat op 'n nie-reghoekige steunstruktuur
aangebring is, gevorm word om te pas by die vorm van sodanige struktuur;

63) word net een advertensie per kolom, pilaar of paal tocgelaat;

(g)  mag geen plakkaat of aanplakbiljet teen 'n ondersteunende pilaar, kolom of
paal geplak word nie.

- (4) 'n Advertensie onder 'n balkon of sonskerm mag bokant 'n sypaadjle of
padreserwe gehang word.

(5)  Geen verligte advertensie of advertensie wat ontwerp is om lig te weerkaats, mag
aan 'n geskuinste of geronde hoek van 'n balkon by 'n straatkruising geheg word of
daarop vertoon word nie, tensy die onderkant van die advertensie minstens ses
meter bo die straat onmiddellik onder die advertensieis.

30. Voorhofadvertensnes

(1)  'n Voorhofadvertensie mag net in 'n stedelike gebied vertoon word. In enige ander
gebied mag dit net in 'n sentrum van _ekonomlese aktiwiteit vertoon word.

2 ™ Individuele losstaande voorhofadvertensie mag nie groter as 1,7 vierkante meter
in adverten31e-opperv1akte wees nie Vir 'n enkelkantadvcrtensw en 3,4 vierkante
meter V1r 'n dubbelkantadvertensie. :

(3)  Die totale advertensie-oppervlakte van alle losstaande voorhofadvertensies mag
nie meer as 5,0 vierkante meter op elke voorhoffront wees nie, behalwe in die
geval van vulstasies en diensareas langs die pad, waar dit hoogstens 8,0 vierkante
meter mag wees. In die geval van vulstasies en diensareas langs die pad word
bykomende nie-losstaande advertensies met 'n maksimum oppervlakte van 0,15
vierkante meter per advertensie toegelaat' indien dit aan brandstofpompe,
muntoutomate en ander nie-advertensiestrukture geheg is.

(4) 'n Voorhofadvertensic moet losstaande wees, behalwe in die geval van 'n
advertensie wat aan 'n brandstofpomp, muntoutomaat of ander nie-
advertensiestruktuur in 'n vulstasie of diensarea langs die pad geheg is.

(5) 'n Voorhofadvertensiec mag nie in 'n padreserwe vertoon word nie en mag nie
voetgangerverkeer belemmer nie.



76 No. 21924

GOVERNMENT GAZETTE, 22 DECEMBER 2000

(6)
31.
1)

)

3

Q)
®
(6)

()

'n Voorhofadvertensie mag nie geanimeer word nie.
Residensigle of gemeenskapsadvertensies

'n Residensiéle of gemeenskapsadvertensie mag plat op 'n hek of muur aangebring
of daarop geverf word, of op 'n paalgemonteerde advertensie of 'n advertensie met
ondersteunende strukture wat 'n visuele struktuur rondom die tekenpaneel vorm.

n Aanwysings- of waarskuwingsteken mag nie altesaam meer as 0,5 vierkante
meter advertensie-oppervlakte per perseel wees nie, uitgesonderd waar daar meer
as een ingang tot dieselfde perseel aan verskillende padfronte is, waar 'n totale
tekenoppervlakte van 1,0 vierkante meter en 0,5 vierkante meter advertensie-
oppervlakte per front toegelaat word.

In die geval van ‘n advertensie wat die naam en aard van 'n ondememing of
woonplek of die naam van 'n eienaar of praktisyn toon, word een advertensie per
perseel toegelaat wat hoogstens 1,5 vierkante meter in advertensie-oppervlakte per
perseel mag wees, maar waar daar meer as een ingang tot dieselfde perseel aan
verskillende padfronte is, kan twee advertensies met 'n totale tekenoppervlakte
van 1,5 vierkante meter advertensie-opperviakte elk vertoon word, elk aan 'n
ander front.

~ Ondanks subregulasies (2) en (3), waar die advertensic 'n ander soliede

ondersteunende struktuur as 'n raamwerk het, is die maksimum oppervlakte per
advertensie 3,0 vierkante meter.

Waar meer as een onderneming of eiendom betrokke "is, moet '
kombinasieadvertensie verskaf word met hoogstens 1,0 vierkante meter per
perseel of per eiendom.

Die hoogsfe punt van ‘'n losstaande advertensic mag nie hoér as 3,0 meter bo
grondvlak wees nie, behalwe in die geval van 'n kombinasieteken, waar die
hoogste punt van die teken nie hoér as 4,0 meter bo grondvlak mag wees nie.

In die geval van 'n residensiéle of gemeenskapsadvertensie mag 'n naam of logo

- van 'n borg van die advertensie nie vertoon word nie, behalwe op die naam van 'n

@®)

©)

plaas of kleinhoewe. Die borgadvertensie mag nie groter as een derde van die
totale advertensie-oppervlakte wees nie. :

n liesidensiéle of gelhecnskapsadvertensie niag vertoon word net op die perseel
waarop dit betrekking het, of teen die grensmuur, heining of hek van sodanige
perseel. i : _

Die naamteken van 'n plaas of kleinhoewe moet langs die ingang van die
toegangspad daarheen vertoon word of moet aan die hek by die ingang van
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sodanige toegangspad aangebring word. Waar meer as twee plase of kleinhoewes
'n ongenommerde of private toegangspad deel, moet ‘n ngtmgpadverkeersteken
gebruik word om die toegangspad aan te dul

(10) 'n Losstaande residensiéle of gemeenskapsadvertensie word toegelaat slegs waar
dit nie esteties of prakties aanvaarbaar is om ‘n teken aan 'n gebou of grensmuur,
heining of hek aan te bring nie, en mag nie in 'n padreserwe opgerig word nie.

(il) 'n Residensiéle of gemeenskapsadvertensie mag nie geanimeer word nie en kan

- slegs in 'n stedelike gebied verlig word. Dit moet harmonieer met die geboue en

- ander strukture op die perseel wat matenaal kleur, tekstuur, vorm, styl en karakter
betref

32, Besigheidsadvertensws op die terrein .

1 ™m Bemgheldsadvertensw op die terrein moet plekgebonde wees en mag inligting
verskaf slegs van die naam en aard van die ondememing, die aard van die goedere
wat verkoop of die dienste wat gelewer word en die naam van die eienaar(s) of
praktisyn(s), en kan as 'n losstaande advertensie opgerig word.

(2) 'n Besigheidsadvertensie op die terrein mag nie vertoon word nie tensy -

(@) = die gebou wat die onderneming huisves, met betrekking tot die pad voor
die gebou so geleg is dat verbygaande voetgangers of motoriste dit moeilik
kan vind om advertensies wat aan die gebou geheg is, raak te sien;

(b)  dit nie struktureel moontlik of visueel doenhk is om gesklkte advertensies
' aan' gebou aan te bring nie;

(¢)  die advertensies nodig is om die ingang tot bcsigheidspersele of die private
tocgangspad na 'n besigheid aan te dui;

(@ - daar geen toensmepadverkeerstekens is wat die behoefte aan sodanige
advertensws verminder nie.

(3) Geen persoon mag 'n bes:gheldsadvertensic op die terrein wat op 'n nasionale pad

i gerig is, oprig of vertoon nie tensy die skriftelike goedkeuring van die Agentskap
vooraf verkry is. By 'n besluit of sodanige goedkeuring verleen of geweier moet
word, moet die Agentskap ag slaan op die wyse en tipe van verligting van die
advertensie, indien van toepassmg, en die oorwegmg dat -

(a) die vermemgvuldlgmg van advertens1es voorkom moet word en dat
kombinasieadvertensies bevorder moet word;

(b)  die ontwerp van kombinasieadverténsies moet harmonieer met die
argitektuur van winkelsentrums of ander geboue en strukture;
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4)

)

6)

(D

- ®
&)

(10)

33,

(1)

(c) . boodskappe op individuele panele van kombinasicadvertensies bondig en
leesbaar moet wees;

@) advertensies by_ toegangspaa_ie na plése en kleinhoewes gekoérdineer moet
word  met  residensiéle en.  gemeenskapsadvertensies om
kombinasieadvertensies te vorm;

(e kombmas:eadvertensms harmomeus moet wees wat vorm, lettertipes en
kleur betref.

Net een besigheidsadvertensie op die terrein word per ondermeming toegelaat,
tensy daar meer as een ingang aan verskillende padfronte is, waar twee toegelaat
word, een per front.

'n Besigheidsadvertensie op die terrein in stedelike gebiede van maksimum beheer
word beperk tot 'n grootte van hoogstens 6 vierkante meter en 'n hoogte van 7 m.
In 'n stedelike gebied van gedeeltelike of minimum beheer word die advertensie
beperk tot 'n grootte van hoogstens 12 vierkante meter en 'n hoogte van 10 meter.

In die geval van 'n besigheidsadvertensie op die terrein mag die naam of logo van
die borg van die advertensie vertoon word maar mag dit nie meer as een derde van
die totale oppervlakte van die advertensie beslaan nie.

'n Bes:gheldsadvertensxe op die terrein mag nie letters, syfers of simbole of
soortgelyke eienskappe bevat wat hoér as 0,35 m is nie in 'n natuurgebied of 'n
landelike gebied en 'n stedelike gebied van maksimum beheer, en 0,75 m in 'n
stedelike gebied van gedeeltelike of minimum beheer.

‘n Bemghetdsadvertensw op die terrem mag nie nader as vyf meter van die
padreserwegrens wees nie. S

n Besnghe:dsadvertcns;e op die terrein mag verhg word, behoudens regulasie 14,
maar mag nie geammecr word nie.

n Besxghendsadveﬂenme op die terrein mag net verwys na die naam en aard van
die besigheid op die perseel, die handelsnaam en aard van goedere te koop of wat
geproduseer word of die aard van die diens wat gelewer word en die naam van die
persoon(persone) of maatskappy(e) wat die besigheid besit of die goedere of

dienste lewer.

Toring-, brug- en masadvertensies

Geen persoon mag 'n toring-, brug- en masadvertensie in 'n visuele sone in 'n
natuurgebied of 'n landelike gebied of in 'n stedelike gebied van maksimum
beheer of oor 'n deurpad in enige gebied oprig of vertoon nie. Geen persoon mag




STAATSKOERANT, 22 DESEMBER 2000  No.21924 79

so 'n advertensie in 'n stedellke gebied van gedeeltelike of mlmmum beheer oprig
of vertoon nie sonder dat die skriftelike goedkeuring van die Agentskap vooraf
verkry is, wat die aangeleenthede in regulasie 40(16) uviteengesit, moet oorweeg
en of daar in die omgewmgsplanne van die- tersaakllke mummpalltelt vir sodamge
advertensies voorsiening gemaak word.

(2)  Die maksimum advertensne-opperv!akte van tonng- brug- en masadvertensws per
. struktuur mag nie 36 vierkante meter oorskry nie.

(3)  Die vry hoogte van 'n masadvertensie mag nie minder as 2,4 m wees nie.

(4)  Geen persoon mag 'n toring-, brug- of masadvertensie wat verlig word of
geanimeer is, oprig of vertoon nie, behalwe in 'n stedelike gebied van minimum of
gedeeltelike beheer, behoudens regulasie 14, en dan slegs indien -

(a)  ditnie 'n veiligheidsgevaar skep nie;
“(b)  dit nie oormatige versteuring veroorsaak nie; en
- (¢)  die bron van die verligting verberg is vaﬁ_aankom_'end__e verkeer. |
(5) Geen persoon mag 'n advertensie aan 'n mas vasheg nie tensy die mas onafhanklik
gestut word sonder hulp van ankers, ankertoue, dwarsarms of ander houtoestelle,
- en behoorlik bevestig is aan 'n toereikende fonda;néﬂ'g in die grond.
34. Konstruksieterreinadvertensies
(1) Geen persoon mag 'n konstruksieterreinadvertensie oprig of vertoon nie sonder
' dat die skriftelike goedkeuring van die Agentskap vooraf verkry is, tensy die

advertensie nie groter as 6,0 vierkante meter is nie.

+

"(2) - Konstruksieterreinadvertensies mag slegs vir die duur van die betrokke
konstruksiewerk opgerig word.

(3)  Konstruksieterreinadvertensies mag nie 'n vertikale afmctmg van 3,0 meter en'n
. " totalc advertensie-oppervlakte van 18 v1erkante meter te bowe gaan. me

4 Konstruksieterreinadvertensies word nie langs of op deurp‘agle_ toeg_;:la‘at nie.

(5)  Konstruksieterreinadvertensies kan verlig word maar mag nie geanimeer word
rl.ie. ) PR N s e %

35 'Advertelsies vir geborgde padverkeerspmjekte il '

" (1) - Die Agentskap kan voorstelle vir gcborgde padvcrkeersprolekte na goeddunke
voorwaardelik of onvoorwaardelik goedkeur of verwerp.
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Die Agentskap moet wanneer hy dit oorweeg of voorstelle. vir geborgde.
padverkeemprojekte goedgekeur of verwerp moet word, oorwegmg skenk aan -

i _a)' “die omgewmgsplanne van che tersaakhke mums;pahtext of munisipaliteite;

@

b) d1e voordele wat behaal kan word ten op51gte van dle verskaffing van
- _paddienste, die bevordering-van padveiligheid, die bestuur en bewaring
van padomgewmgs of die verkryging van bykomende fondse vir nasionale

paa:e :

c) ? padvelll gheld.

D1e Agentskap kan advertensies vir geborgde padverkeersproj ekte goedkeur -

a) in natuurgebiede en landelike geblede en stedelike gebiede van maksimum

@

beheer, mits die advertenme-oppervlakte van enige advertensie nie groter
' asOSwerkantemeterlsme, -

~b) wat gedek word deur regu.lasnes 16 tot 19, 26 28, 33 en 36 in stedelike

. gebiede van gedeeltelike en minimum beheer.

Benewens énig'e ander toelaatbare inhoud ingevolge hierdie regulasies kan 'n
advertensie vir 'n geborgde padverkeersprojek ook die naam van, of besonderhede

- vandie projek en die naam, boodskap of logo van die borg bevat.

(&)
©)

)

- ®
Diensfasiliteitadvemnsies o

36.
0

@

Geen advertensie vir 'n geborgde padverkeersprojek mag met 'n padverkeersteken
gekombineer of daaraan geheg word nie.

Geen padverkeersteken, of simbool wat in enige padverkeersiekén gebruik word,
mag in ‘n advertensie vir ‘n geborgde padverkeersprojek gebruik word nie. -

'n Advertensie vir 'n geborgde padverkeersprojekte kan in 'n padreserwe vertoon
word, maar nie op ‘n padeiland nie.

n Advertensw v1r n geborgde padverkeersprojekte mag nie geanimeer wees nie,

'n Diensfasiliteitadvertensie mag slegs na die naam of logo van 'n besigheid wat 'n

- diens lewer en die tipe diens wat gelewer word, verwys.

" 'n Diensfasiliteitadvertensie moet plekgebonde wees en mag opgerig of vertoon

word slegs in diensfasiliteite aanliggend aan en regstreeks toeganklik vanaf 'n

'naslonale pad waarop die advertensie gerig is. Net een sodamge advertens:e per

rigting van verkeersvloei word toegelaat.
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(3)  Geen persoon mag 'n diensfasiliteitadvertensie oprig of vertoon nie sonder dat die
skriftelike goedkeuring van die Agentskap vooraf verkry is. 'n Aansoeker vir
sodanige goedkeuring moet saam met die aansoek 'n liggingsplan, gedetailleerde
tekeninge van die advertensie en 'n sertifikaat’ ﬁitgére'ik deur 'n ingenieur wat
-verifieer dat dit deur sodamge mgemeur ontwerp is, voorle

o 4) .- Geen dlensfasﬂlteltadvertensne mag dle volgende afmetmgs oorskry nie:

Natuurgebiede en stedelike deurpaale 10 m hoog en 3 m breed
Ander stedelike gebiede | 7mhoog en 2 m breed
Landelike gebiede ' | 20 m hoog en 6 m breed

(5) Die Agentskap kan, in die goedkeuring in subregulasie (3) bedoel VCI‘ClSteS stel
+ o vir dle plasmg van die advertensw _

6) m Diensfasiliteitadvertensie mag nie geanimeer word me, en verhgtmg word
toegelaat slegs terwyl die betrokke dienste gelewer word

(7) ~ Geen advertensie word in 'n diensarea langs die pad toegelaat nie, behalwe 'n
diensfasiliteitadvertensie wat kragtens hierdie regulasie 'tbegelaat word, tensy dit
gebruik word vir interne aanwysmg en onéntasxe en gemﬂc Is op motonstc binne
die fasiliteit. -

(8) Geen persoon mag sonder die goedkeunng van  die Agentskap 'n
dlensfasﬂltentadvertensw in'n padwserwe opng me

(9)  Geen persoon mag 'n dwnsfasnlltcltadvertensw in die padmedlaan of op 'n
padeiland oprig nie. _ _ .

37. Baniere
@ Bamer mag gebruik word slegs Vil B A
(a)  plekgebonde advertering van funksws of gelecnthede wat gehou word vir
: ‘godsdienstige, opvoedkundige, sosiale, welsyns-, dierewelsyns-, sport-,
burgerlike of kulturele doeleindes of funksies of geleenthede wat verband
hou met munisipale, provinsiale '‘of parlementére verkiesings of

referendums;

(b)  plekgebonde advertensies wat die naam, korporatiewe simbool en aard van
ondememmgs vertoon, _

" (0) | straatm‘gltektuur van stedehke geblede soos voetgangerlane en mgange

2) "m Bamer word nie in 'n natuurgebled toegelaat nie.
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~Geen persoon mag 'n banier in 'n natuurgebled of ‘n landelike gebled of 'n

stedelike gebied van maksimum of gedeeltelike beheer verto_on nie sonder dat die
skriftelike goedkeuring van die Agentskap vooraf verkry is.

Geen banier mag groter as vyf vierkante meter wees mé in'n .lahde.lxke gebied of
'n stedelike gebied van maksimum beheer en ses vierkante meter in 'n stedelike

_ gebned van gedeeltelike of minimum beheer. -

®)

©

)

38.
Q)

. - -
_ '~ persoon mag so 'n advertensie oprig sonder om vooraf die sknftehke goedkeurmg
..vandxeAgentskapteverkrymc oy § B BB G BT

&)

Die totale oppervlakte van die advertensw per geleentheld, funksie of

- onderneming mag nie meer wees nie as tien vierkante meter in 'n landelike gebied

en 'n stedelike gebied van maksimum beheer en 15 vlerkante meter in 'n stedelike
gebied van gedeeltelike of minimum beheer

. ' Banier moet ééheg word aan 6f gestut word tussen pale of ander stutte op die

terrein of teen die gebou waar die funksie of geleentheid gehou gaan word of waar
die onderneming geleé is.

'n Banier mag nie op so 'n wyse vasgeheg word dat dit met verbybewegende
voetgangers of verkeer inmeng of 'n gevaar vir hulle skep nie. -

~ Ontwikkelingsadvertensies ==

) .'n Onmkkehngsadvertenswbord moet dcur dne betrokke ontwnkkelaar of

werkgewer goedgekeur word en mag net -

a) . 'nbeskrywing van die gebou of struktum‘ wat opgeng word of ander werk
of aktiwiteit wat verrig word, vertoon; - ;

(b) _nbeskrywmg van die ontwikkeling wat uxtgevoer word vertoon;
© waar van toepassmg, besondethedc van dle tipe akkommodasne wat
. verskaf word, vioerruimte beskikbaar .en die naam, adres en

telefoonnommer van die ontwikkelaar of die agent van die ontwikkelaar
vertoon.

Net een advm'tenme wat die upe ontvwkkehng beskryf word toegelaat Geen

'n Advertensie wat 'n tipe ontwikkeling beskryf, mag nie drie meter in hoogte

: _oorskry nie. Dit mag nie 6,0 vierkante meter in advertensxe—oppervlakte oorskry
niein 'n gebled van maksimum beheer en 12 wetkante meter m enlge ander

"_- : gebled

@

Ontwikkelingsadvertensies mag verlxg .wdfd maaa' "mag ilaie' geammeer word nie.
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TR L) B Ontmkkelmgsadverbcnsle kan venoon ‘word slegs tcrwyl d1e betrokke werk
- werklik op dxe tcrrem plaasvmd -

39. Lugadvertensies

(1) Geen persoon: mag 'n lugadvertensxe in 'n natuurgebled of 'n landelike gebied
vertoon nie. In 'n stedelike gebied mag niemand dit in 'n visuele sone sonder die
sknﬂellke goedkeunng van dze Agentskap doen nie.

~(2) 'm Lugadvertensw mag nie Verhg of geannneer word nie, bchalwe dat n lugsklp
- verlig mag word. - 4

(3)  Met uitsondering van 'n gcankerde lugsklp mag n lugadvertensw slegs gedurende
urevandaghgvertoonword

DEEL D ALGEMENE BEPALINGS
40. Goedkeunng deur Agentskap

(1)  Enige aansoek vir goedkeuring wat ingevolge hierdie regulasies vereis word, moet
gedoen word deur die aansoekvorm in Aanhangsel A voorgeskryf in te vul en die
-‘ingevulde vorm in te dien saam met dle toepaslike gelde wat van tyd tot tyd deur

die Agentskap bepaal word. - -

(2) = Die Agentskap kan weier om 'n aansoek te oorweeg waar die tersaaklike vorm nie
behoorlik ingevul is nie of die tersaaklike gelde nie betaal is nie.

(3)  ‘'n Aansoek ingevolge subregulasie (1) moet onderteken word deur die eienaar van
die voorgestelde struktuur of toestel waarop die advertensie vertoon sal word en
~ deur die eienaar van die grond waarop dit opgerig of vertoon staan te word, of
~ deur die agent van sodanige persone wat skriftelik gemagtig is, en moet vergesel
- gaan van enige bykomende inligting of dokumente wat die Agentskap verlang.

(4) Die Agentskap kan, ten opsigte van padve1hghe1dsoorwegmgs en voordat hy
- goedkeuring verleen, van-die aansoeker vereis om lettergroottes en die lengte van
- die voorgestelde boodskap voor te'18, en kan die voorwaarde stel dat di¢ boodskap

nie sonder die vooraf verkre& goedkeuring van die Agentskap verander mag word

nie.

3) D1e Agentskap moet watineer hy goedkeunng verleen vir enige advertensie of

~+ - ustruktuur waarop 'n advertensie  vertoon gaan word in n stedelike gebied, sy
goedkeuring daaraan onderworpe maak dat die aansoeker ook die goedkeuring
van d1e tersaakhke mum s1pa11telt moet verkry
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®)

©)

(10)

(11)

Die Agentskap kan weier om 'n aansoek vir goedkeuring te oorweeg tensy of
totdat 'n strategiese omgewingsbestuursplan deur die tersaaklike munisipaliteit
opgestel is en beskikbaar is. ¢

Die Agentskap kan .goedkeuring verleen onderworpe aan voorwaardes, wat
nagekom moet word deur die eienaar van die advertensie, die eienaar van die
struktuur waarop 'n advertensie vertoon gaan word, die persoon of persone wat dit
oprig of vertoon, die eienaar van die grond waarop dit vertoon of opgerig word en
enige okkupeerder of ander persoon in beheer van sodanige grond.

Die Agentskap kan deur 'n openbare kennisgewing aansoeke vra vir goedkeuring
om nie-plekgebonde advertensies op of sigbaar vanaf 'n bepaalde nasionale pad of
gedeelte daarvan op te rig, binne 'n tydperk in die kennisgewing vermeld, en kan
alle aansoeke wat ten opsigte van sodanige pad of gedeelte ontvang is, agterweé
hou totdat daardie tydperk verstryk. .

Waar die Agentskap goedkeuring verleen het vir die oprigting of vertoon van 'n
advertensie, mag die advertensie nie verskuif of heropgerig word nie en mag geen
verandering aan die elektriese bedradingstelsel daarvan aangebring word nie,
uitgesonderd vir doeleindes van opknapping of instandhouding, sonder dat die
verdere skriftelike goedkeuring van die Agentskap eers verkry is.

Die Agentskap moet elke advertensie wat deur hom goedgekeur is, registreer en 'n
registrasienommer daaraan toeken, wat in 'n duidelik sigbare posisie op die
advertensie vertoon moet word deur die eienaar van die advertensie, en indien die
Agentskap dit gelas, op meer as een plek op die advertensie, op 'n wyse aldus
gelas en op 'n wyse wat sal verseker dat die nommer nie verwyder of verberg
word nie. Die naam en adres van die adverteerder moet ook op die advertensie
verskyn op die wyse wat die Agentskap gelas, in letters wat ooreenstem met die
groottes wat die Agentskap gelas. .

-Goedkeurings wat ingevolge hierdie regulasies verleen is, kan hernu word na
_verstryking van die tydperk waarvoor die goedkeuring verleen is, deur -

(a) by die Agentskap aansoek te doen vir sodanige 'hemuwing op die vorm
wat die Agentskap verskaf; en

() -die' ihgevulde vorm met die hernuwingsgeld deur die Ageniskap bepaal

(12)

@3)

(wat 'n inspeksiegeld kan insluit), in te dien.

- Die Ageniskap kan 'n aansoek vir hernuwing van 'n goedkeuring wat nie aan

subregulame (l 1) voldoen nie, verwerp.

| -Waar 'n aansoek aldus verval het, kan daar weer aansoek gedoen word in
- ooreenstemming met subregulasies (1 ), (2) en (3).
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(14) Die eienaar van die grond waarop 'n advertens:e opgcng is of vertoon word
ingevolge 'n goedkeuring wat kragtens ' hierdie regulasie verkry is, most
gewaarmerkte afskrifie van alle dokumentasie rakende die aansoek en die
goedkeuring deur die Agentskap uitgereik en enige hernuwing daarvan behou so
lank die advertensie opgerig is of vertoon word, en moet dit op versoek toon aan
enige persoon wat deur die Agentskap gemagtig is. Die ecienaar van die
advertensie, as dit nie ook die eienaar van die grond is nie, moet die eienaar van
die grond voorsien van gewaarmerkte afskrifte van alle tersaaklike dokumentasie.

| (15) Goedkeunngs wat deur die Agentskap ingevolge die Wet of hierdie regulasies
verleen is, is bykomend by mstcmnung of goedkemng wat by enige ander wet
~ vereis word, en nie ter vervanging daarvan nie. o

(16) Waar hzerdxe regulasies bepaal dat die goedkeunng van ehe Agentskap vereis

: word vir die oprigting of vertoon van 'n advertensie, in afwesigheid van ander
spesificke maatstawwe, moet die Agentskap waar toepaslik in elke geval
oorweging skenk aan -

(a)  die aangeleenthede in regulasne 6 mteengesu en padvexhgheldsoomegmgs
is die belangnkste en mrheersende faktor, ' :

(b) I enige ander aan geleenthede in hlerdle regulasws ulteengesu

() = omgewingsoorwegings, wat ~  estetiese, ekologiesc en
: verkeersveﬂlgheldsaspekte moet insluit; - : g

(d) *  die visuele inhoud van die advertensle, met betrekkmg tot lettergroottes en
: lengte van boodskappe, kleure, nnpak ens.; :

E (¢)  of die adveitensie voldoen aan die Wet en hierdie regulasws en aan die
vereistes en standaarde van die Agentskap; _

(@ vereistes en riglyne gepubliseer deur die . Gesagsliggaam vir
' Reklamestandaarde van Suid-Afrika of soortgelyke regulerende liggame
wat deur die bedryf ingestel is.

(17) D1e Agentskap kan enige goedkeurmg wat kragtens hlerd:le regulasle verleen is,
intrek waar die tersaaklike advertensie nie aan hierdie regulasws voldoen nie of
ophou om daaraan te voldoen, of waar 'n voorwaarde Wat in'sodanige goedkeuring
gestel is, nie nagekom word nie. -

(18) Die Agentskap kan gelde bepaal as deel van die aansoekgelde, wat in trust gehou
sal word vir die tydperk van die goedkeuring, en kan sodanige bedrag gebruik om
enige uitgawes te bestry wat hy aangaan as gevolg van die nie-nakoming van die
voorwaardes van die goedkeuring en hierdie regulasies. Indien dit nie aldus
gebruik word nie, moet die Agentskap die bedrag, of wat daarvan oorbly, aan die
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houer van die goedkeuring terugbetaal by betindiging van die tydperk van die
goedkeuring. LA

Oorgangsbepalings

‘Behoudens artikel 50 van die Wet moet enige advertensie wat op die datum van

inwerkingtreding van hierdie regulasies opgerig of vertoon is en wat by hierdie

. -regulasies verbied word en wat nie 'n advertensie is waarvoor die Agentskap
- goedkeuring kan verleen nie, verwyder word binne 90 dae na sodanige datum van

@)

inwerkingtreding. S
Waar 'n advertensie op die datum van inwerkingtreding van hierdie regulasies

- -opgerig of vertoon is, wat ingevolge hierdie regulasies nie sonder die goedkeuring

van die Agentskap of 'n ander owerheid aldus opgerig of vertoon mag word nie,

- moet die eienaar van die advertensie binne 90 -daec mna sodanige datum van

inwerkingtreding by die Agentskap of die ander owerheid, na gelang van die

.geval, aansoek doen vir sodanige  goedkeuring, by versuim waarvan die

©)]

42.

advertensie onverwyld verwyder moet word. Geen'sodanige aansoek mag gedoen
word nie ten opsigte van 'n advertensie in subregulasie (1) bedoel.

Indien goedkeuring vir 'n advertensie in subregulasie (2) bedoel geweier is, moet
die eienaar dit binne 30 dae na ontvangs van 'm kennisgewing van sodanige
weiering verwyder. Waar sodanige kennisgewing per. geregistreerde pos gepos is,
word die eienaar geag dit te ontvang het agt dae nadat dit gepos is.

Kort titel

Hierdie regﬁlasi&s heet die Regulasies opAdvertenng Op of Sigbaér Vanaf Nasionale
Paaie, 2000. = - A . . e e
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AANHANGSEL A: AANSOEKVORM VIR GOEDKEUR]NG VAN 'N
ADVERTENSIE 2

DIE WET OP DIE SUID-AFRIKAANSE NASIONALE PADAGENTSKAP
 BEPERK EN OP NASIONALE PAAIE, 1998 (WET NO.7 VAN 1998)

AANSOEK VIR GOEDKEURING VAN 'N ADVERTENSIE INGEVOLGE DIE
~ REGULASIES OP ADVERTERING OP OF SIGBAAR VAN AF NASIONALE
PAAIE 2000

(D Hlerdle aansoek moet vergesel gaan van aansoekgelde wai dle Agentskap van tyd
. tot tyd bepaal. 3
(2) . Die Agentskap kan. weier om die aansoek te oorweeg md.len hlerche vorm nie
.. behoorlik ingevul of die aansoekgeld nie betaal is nie. - i
(3)  Aansoeke moet gerig word aan dxe adres of adresse wat van tyd tot tyd in die
. . Staatskoerant gepubliseer word. -
(4)  'n Afsonderlike aansoek moet vir: elke advertensne mgedlen word 'n Aansoekgcld
moet vir elke sodamge aansoek betaal word

Tnligti 'véafu! 8 'id" S

Kantoorwaariﬁgedién: S onmmacnd ....... ik
Roetenommer " .._f. ............... Seksnmommw Afstand in kllometer ......
Advertensm is geleé aan dle kant van dw pad waamp verkeer in ngtmg ...... ....... s

(N,O, W, S) beweeg.

Bg_ onderhede van M&

Beskrywing  van eiendom waarop die advertensic geled sal  wees:

.................... T R i e e R R S R L R Rl

Verwysmgsnommer van regu]asue mgevolge waarvan die goedkeuring verlang word

ooooooooooooooooooooo

Beskrywing vm'katcgoﬁe advertensie: ................ SO

Vplledige beskrywmgvan goedkeunng verlang: .........occoiviiiiniiiieciieiin _
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Naam van verteenwoordiger van agent: ........ ...... . W AR O YN g :
Identifikasienommer van verteenwoordiger: ....... ST AR avine
Naam van agent of maatskappy, kbrporasie of ander regspersooh: ................. |
Voorname van agent:

Identiteitsnommer / Registrasienommer / ander identiﬁkasienonnner_van AEENE: .iinvinss

Straatadres en kode: ....... Cerereereteie et e e a e enas S S T S R
Posadres e KodeY covoveavisanivsssinsenssssass T eenean
Telefoonnommer(s): ..............ceeeuen..... eerrreereeena ST S — —
Faksnommer: ........... s e eere e eee e e e raerra——— R — ——
BAOSAIES: 1.1 rervevvvvevseesereneeeees e e eeeseeee e oo N
Handtekening van verteenwoordiger van agent ....... R —
DB ..o on conmempe oo hibiins:

Aansoeker (eienaar van advertensiestruktuur)

Naam_vanvqrteenwoo:digeri(anaa_nsoeker: SRR G - N
Identifikasienommer van verteenwoordiger: ........
Naam van aansoeker of maatskappy, korporasie of ander regspersoon: .........
VOOTBANIE VRO IOGOSKBET  vvsusivussmmssns sminison i siassols tonmannnmens .

Identiteitsnommer / Registrasienommer /. ander identifikasienommer van aansoeker:

- Handelsnaam (indien van toepassing): ............. ervana s nrinmasnen s ereeeeseeeensannses
J 1P DBSIEIEUIE v cmmensmummmmmmmasmsemmslananenssraase n—— I i

Straatadres en kode: .......... T R R T W A bemere smrmemcacmenck eeranes
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Posadres en kode: ........ooeuvvuniiinennee e R e e s e
Telefoonmommer(s): ........ RODUIRR SRR SRR o . RS O . 1 T Il

Faksnommer: ..... e ST kel beba i TN

Handtekening van verteenwoordiger van aansoeker: ..........c..ooouuns MR i 0 .

Datum: .............. S e

Grondeienaar (indien nie dieselfde as aansoeker nie)
Naam van verteenwoordiger van grondeienaar: .........o.ceevveenireennnnsn

Identifikasienommer van verteenwoordiger: ......cc.oovieivrvriiiisnnens reeerenean

Naam van grondeienaar of maatskappy, korporasie of ander regspersoon:

Voorname van grondeienaat: .......... IO W " o e S R TS BT

Identiteitsnommer / Registrasienommer / ander identifikasienommer van aansoeker:

Strastadros o K0do: ....vrerern e ————————
Posadres en kode: .......... S .......
Telefoonnommer(s): ............... ICPIPRRSESTE e ¢ e e NI S (S O R
Faksnommer: ..........
E-posadres: ......cccoovenvnnnn. T Bdsvisied dlieveisesrisle
Handtekening van verteenwoordiger van grondeienaar: BT TR L s "

.
D111 111 O ————
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Plaaslike owerheid of munisig_ aliteit

Naam van verteenwoordiger van plaaslike owerheid of - Mmunisipaliteit:

Identifikasienommer van verteenwoordiger; ........... v s sav sy s W T—
Naam van plaaslike owerheid of munisipaliteit: ....................oveeveemmeeoo.

Posadres en Kode: .........iiiviniineeiiiee e, R

Naam van plaaslike verordening'wat oor advertensies handel: .......................

Gebzedsbeskrywmg deur plaashke owerheid (nie toegelaat nie, natuurgebled 1andel1ke
gebied, stedelike gebied van maksimum beheer, stedelike gebied van gedeeltellke beheer
of stedelike gebied van minimum beheer):

e R

Onmerkmg Brief van goedkeunng deur die plaaslike owerheid of mums:gahtent :
moet ingedien word wanneer die Agentskap dit versoek.

Advertensiest'rﬁktuurfw

Gedetallleerde inligting rakende die grootte, hoogte, breedte en vry hoogte van die
advertensie, asook van oppervlaktes wat verlig of geanimeer gaan word. : .

Sketsplan van terrein

'n Sketsplan van die terrein waarop die advertensie opgerig of vertoon gaan word:
geteken volgens 'n skaal van ongeveer 1:500 en vir 'n afstand van minstens 100 m
stroomop en stroomaf van die advertensie, wat alle natuurkenmerke en ook geboue en
strukture toon wat sigafstand, paaie en strate, die nasionale padreserwegrens, straatname,
roete- en seksienommers, kilometerafstande langs die nasionale pad kan beinvloed, alle
bestaande advertensies in die gebied, padverkeerstekens en verkeerseine, die benaderde
-omvang van die visuele sone, en die dimensionele posisie van die advertensie waarvoor
aansoek gedoen word.
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Elevasieplan of foto's |

Elevasies van die voorgestelde advertensie op 'n skaal van minstens 1:500, of foto's van
'n grootte nie kleiner nie as 200 x 250 mm, geneem van punte op die padreserwe van
waar die advertensie sigbaar sal wees, op afstande van 50 meter langs die mees
linkerhandse laan van die deurpad oor 'n afstand van 500 meter stroomop van die
advertensie, met die voorgestelde advertensie daarop gesuperponeer. Elevasieplanne of
foto's word net vir groot en klein elektroniese reklameborde, groot en klein
reklameborde, toringstrukture, produkreplikas en driedimensionele advertensies,
advertensies onder 'm balkon of sonskerm, voorhofadvertensies, toring- en
masadvertensies en lugadvertensies vereis. Besonderhede van die posisie van waar 'n
elevasieplan verskaf word of 'n foto geneem is, die afstand van die advertensie, die
posisie van die advertensie en sy struktuur met betrekking tot sy omgewing en die
nasionale pad moet verskaf word, asook enige ander inligting wat later deur die
Agentskap vereis word.

Bxkomende inligting wat op versoek verstrek moet word

Indien nodig, sal die Agentskap die aansoeker versoek -om die enige van of al die
volgende bykomende inligting voor te le :

Uitlegplan

'n Uitlegplan, geteken op 'n skaal van minstens 1:2 000 en wat 'n afstand van minstens
500 m stroomop en stroomaf toon van die voorgestelde terrein van die advertensie
waarvoor aansoek gedoen word. Hierdie plan moet al die. inligting wat vir die
terreinsketsplan vereis word, die posisies van waar ‘elevasies of foto's verskaf word,
horisontale draaiposisi&s padgradiénte, spoedheperkings, straat- en padlamppale akkuraat
toon, asook enige ander inligting wat die Agentskap vereis wat 'n gcdetallleerde evaluame
van enige faktor wat padveiligheid kan beinvloed, moontlik sal maak. -

Sulke uitlegplanne kan opgestel word deur gebruik te maak van 1:2 000
opmetingstekeninge wat van die Agentskap verkry kan word wanneer dit beskikbaar is.

Sertifikaat van elektriese ingenieur

Wanneer elektrisiteit gebruik word, moet 'n elektriese sertifikaat geteken deur 'm
gelisensieerde elektriese ingenieur of deur 'n inspekteur behoorlik gemagtig deur 'n
munisipaliteit ingedien word, wat verklaar dat die advertensie aan die vereistes van
hierdie regulasies asook enige ander regulasies en vereistes rakende die gebruik van
elektrisiteit sal voldoen. Die sertifikaat moet ook die ingenieur se naam,
registrasienommer, posadres, telefoonnommer, faksnommer en e-posadres toon.
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Sertifikaat van strukturele in'genieur =

Indien die Agentskap dit vereis, moet bykomende tekeninge, berekeninge en ander
inligting en 'n sertifikaat deur 'n ingenieur wat besonderhede tot die Agentskap se
tevredenheid verstrek, ingedien word om hom in staat te stel om die toereikendheid van
die voorgestelde metodes van hegting, bevestiging of bestutting van die advertensie te
bepaal, om alle laste en kragte waaraan die advertensie blootgestel kan word te weerstaan
en die toereikendheid van die veiligheidsmarge teen onklaarraking om te voldoen aan die
bepalings van die nasionale bouregulasies bedoel in artikel 17 van die Wet op Nasionale
Bouregulasies en Boustandaarde, 1977 (Wet No. 103 van 1977). Die sertifikaat moet ook
die ingenieur se naam, registrasienommer, posadres, telefoonnommer, faksnommer en e-
posadres toon.

Bykomende inligting oor inhoud van advertensie

Indien nodig, sal die Agentskap die aansoeker versoek om 'n tekening of foto op 'n
geskikte skaal van die advertensie in te dien, wat alle besonderhede van die inhoud van
die advertensie toon, insluitende woorde, syfers, simbole, kleure, grafika, verligting en
animasie,

Die Agentskap kan die aansoeker ook versoek om 'n elektroniese foto van die opgerigte
advertensie in te dien wat die advertensiestruktuur asook die inhoud van die advertensie
toon.

Brief van goedkeuring deur plaaslike owerheid of munisipaliteit

'n Brief van goedkeuring van die struktuur en inhoud van die advertensie deur die
plaaslike owerheid of munisipaliteit moet ingedien word wanneer die Agentskap dit

versoek.

Ander inligting
Die Agentskap kan u versoek om bykomende inligting of dokumente in te dien.
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No. R. 1403 y s 22 December 2000

THE SOUTH AFRICAN NATIONAL ROADS AGENCY LIMITED AND
NATIONAL ROADS ACT, 1998 (ACT NO. 7 OF 1998) .

DETERMINATION OF ADDRESSES AND FEES: AI_’PLICATIONS
UNDER REGULATION 40 OF THE REGULATIONS ON ADVERTISING ON
OR VISIBLE FROM NATIONAL ROADS, 2000

In accordance with the Regulations on Advertising on or visible from National Roads,
promulgated under section 50 of the South African National Roads Agency Limited and
National Roads Act, 1998 (Act no. 7 of 1998), it is hereby made known that ;

a)  applications for consent to erect outdoor advertising facing National Roads should
be submitted at the following addresses;

(i) For advertisements in the Eastern Cape Province;

Arcus Gibb (Pty) Ltd
Valley Road :
PORT ELIZABETH
6001

Tel 041 582 1680
Fax 041 582 1693

(ii)  For advertisements in the Northern, North West, Gauteng -and Mpumalanga
Provinces; ¢ o g & :

Innovative Traffic Solutions
79 Watermeyer Street

Val de Grace -

Pretoria '

0184

Tel 012 804 5623
Fax 012 804 1147
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(iii)

For advertisements in KwaZulu Natal and the Free State Provinces;

Arcus Gibb (Pty) Ltd
1st Floor -
22 Church Road
WESTVILLE

3630

Tel 031 266 5226
Fax 031 266 3310

(iv)

For advertisements in the Westem Cape and Northern Cape Provinces;

Ekcon Engineefs and Project Managers
12 Victoria Road
BELLVILLE

7535

Tel 021 949 7660
Fax 021 949 7664 -

b)
0

d)

applications shall be accompanied by a non-refundable application fee of R2000.00
(two thousand Rand) for each site being applied for.

a fee of R100.00 (One hundred Rand) per square metre of area of advertisement
shall be payable, on demand, before consent to erect an advertisement is given by

the Agency.

an application fee of R1000.00 (one thousand Rand) shall be payable to the Agency
upon submission of each proposed change of advertisement face.
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No. R. 1403 AP | .. . . . . . 22Desember 2000

DIE WET OP DIE SUID-AFRIKAANSE NASIONALE PADAGENTSKAP-
BEPERK EN OP NASIONALE PAAIE, 1998 (WET NO. 7 VAN _1998)'

BEPALING VAN ADRESSE EN GELDE: AANSOEKE INGEVOLGE
REGULASIE 40 VAN DIE REGULASIES OP ADVERTERING OP OF SIGBAAR
VANAF NASIONALE PAAIE, 2000 |

Ingevolge die Regulasies op Advertenng Op of Sigbaar Vanaf Nasnonale Paaie,
afgekondig ingevolge artikel 50 van die Wet op die Suid-Afrikaanse Nasionale
Padagentskap Beperk en op Nasionale Paaie, 1998 (Wet No. ? van 1998) word daar
hierby bekend gemaak dat - ;

a) aansoeke vir toestemming om buitemuurse advertensies teenoor nasionale paaie
op te rig, aan die volgende adresse voorgelé moet word:

(i) Vir advertensies in die provinsie Oos-Kaap:

Arcus Gibb (Edms) Bpk
Valleyweg

"PORT ELIZABETH
6001

Tel: 041 582 1680
Faks: 041 582 1693

(i)  Vir advertensies in die Noordehke Provmsw en dle provanLes Noordwes
' “Gauteng en Mpumalanga : _

Innovative Traffic Solutions
Watermeyerstraat 79

Val de Grace

Pretoria

0184

Tel: 012 804 5623
Faks: 012 804 1147
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(i)  Vir advertensies in die provinsies KwaZulu-Natal en die Vrystaat:

Arcus Gibb (Edms) Bpk o
1ste vioer s
Kerkstraat 22

WESTVILLE

3630

Tel: 031 266 5226
- Faks: 031 266 3310

'(iv') Vir _édverteps_ies in die provinsies_Wés—Kaap en Noord—Ka_ap:

Ekcon Ingenieurs en Prcuekbestuurders

Victoriaweg 12
BELLVILLE
7935

Tel: 021 949 7660
Faks: 021 949 7664

b)  aansoeke vergesel _mdet gaan _vaﬁ 'n nie-terugbetaalbare aansoekgeld van
R2000,00 (twee duisend rand) vir elke perseel waarvoor aansoek gedoen word,;

c) 'n bedrag van R100,00 (een honderd rand) per vierkante meter van advertensie-
oppervlakte op versoek betaalbaar is voordat die Agentskap toestemming sal
verleen om 'n advertensie op te rig;

d)  'naansoekgeld van R1000,00 (een duisend rand) aan die Agentskap betaalbaar is
by voorlegging van elke voorgestelde verandering van advertensievoorkant.
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No. R. 1404 I .. _us . s - .. .. 22December 2000

THE SOUTH AFRICAN NATIONAL ROADS AGENCY LIMITED AND
NATIONAL ROADS ACT, 1998 (ACT NO. 7 OF 1998)

EXPLANATORY NOTICE; REGULATIONS PUBLISHED - FOR
INFORMATION AND INTENDED ONLY TO INDICATE THE
DIFFERENCES BETWEEN THE REGULATIONS WHICH WERE
PUBLISHED IN GOVERNMENT GAZETTE NUMBER 21352 ON 13 JULY
2000 AND SUBSEQUENTLY REPEALED, AND THE NEW REGULATIONS
ON ADVERTISING ON OR VISIBLE FROM NATIONAL ROADS,
PROMULGATED IN TERMS OF SECTION 50, READ WITH SECTION 58
OF THE SOUTH AFRICAN NATIONAL ROADS AGENCY LIMITED AND
NATIONAL ROADS ACT, 1998 (ACT NO. 7 OF 1998) N :

- For the purposes of this notice;

& | 1” Words in bold type in square brackets indicate omission from - -
existing enactments.

. = ~ “Words underlined with a solid line indicate inser'_tion’fs_.'iii existing
ST S | _ s o : _

SCHEDULE
Contents

PART A: INTRODUCTORY PROVISIONS
Definitions

Scope of these regulations

Areas in relation to categories of advertisements
Designation of areas

Regulations not applicable in some municipal urban areas

s R e

PART B: PROVISIONS APPLICABLE TO ALL ADVERTISEMENTS

6. Road safety and traffic considerations
s Amenity and decency

8. Advertisements to be concise

9. Design and construction

10. Glass
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- 11.  Electrical
12. Maintenance
13.  Position of advertisements
14,  Illumination and electronic advertlsements
15.  Floodlighting ' o e

PART C: TYPES OF ADVERTISEMENTS AND REGULATION AND CONTROL
‘OF THEIR ERECTION OR DISPLAY -

16. [Large] elect‘romc billboards

17.  Large billboards

18.  Small billboards and tower structures

19.  Large posters and advertising on strset furniture

20. [Banners and] flags

21.  Suburban advertisements

22.  Estate agents’ boards - :

23.  Advertisements for sale of goods or livestock

24.  Sidewalk posters and notices

25.  Project boards

26.  Street name advertisements

27.  Security advertisements

28.  Product replicas and three-dimensional advemsements
29. Balcony and under awning advertisements

30. Forecourt advertisements

31. Residential or community advertisements

32.  On-premises business advertisement

33.  Tower, bridge and pylon advertisements

34.  Construction site advertisements

35.  Advertisements for sponsored road traffic pro_]ects

36.  Service facility advertisements .

37. [Tourism advertisements] Banners - il

38.  [Functional public advertlsementleevelonment advertlsements
39.  Aerial advertisements :

PART D: GENERAL PROVISIONS *
40. Approval by Agency
41. = Transitional provisions
42.  Short title

o -—000000—
PART A: INTRODUCTORY PROVISIONS
1. Definitions

In these regulations, a ‘meaning that has been assigned to a word or expression in the
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- Act shall bear that meaning and, unless the context indicates otherwise—

“advertisement for sale of goods or livestock” means an advertisement announcing
such a sale on land or premises not normally used for commercial purposes and may
include an advertisement announcing auctions of household goods on residential
properties, or livestock or game on farms;

“advertisement for sponsored road traffic projects” means an advertisement relating to
the sponsoring of a specific project aimed at the provision of road services, the
promotion of road safety or the management and conservatlon of roadmde
environments;

“advertising structure” means any physmal structure . erected to display an
advertlsement

“advertiser” means the person or organisation whose product or service is being
advertised, or whose name or image is mentioned or promoted in an advertisement;

“aerial advertisement” means an advertisement painted on, attached to or produced by
an aircraft, including a captive balloon, kite, unmanned free balloon, moored airship,
parasailing craft, hang glider, model or radio controlled aircraft, an aircraft towed
behind a vehicle or sailing vessel for the purpose of flight, and an aircraft towing
banners or producing smoke signals; _

“animated” means that the visibility or message of an advertisement is enhanced by
means of moving units, flashing lights or similar devices, or that an advertlsement
contains a vanable message; - :

“area of advertlsement means the area in square metres of the smallest rectangle that
will encompass the extreme limits of the advertisement or combined advertisement,

together with any material or colour forming an integral part of the background of the
advertisement or used to dlfferenttate the advertisement from the structure or building

against which it is placed;

“areas of maximum control” means natural areas, rural areas and urban areas of
maximum control; '

“balcony or under awning advertisement” means an advertisement—

(a) affixed flat onto or painted on a parapet wall, balustrade or railing;

(b) affixed flat onto or painted on a fascia;

() affixed flat or painted on the fascia of a roof structure without walls;

(d) affixed to or painted on a pillar, column or post supporting a roof
structure without walls;

(¢) painted or printed on the fabric of a blind;

[“banners and flags” includes flags attached to a single flagstaff projecting
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- vertically, horizontally or at an angle from street furniture, and excludes—

(a) natidnal ﬂag's' that do not carry any advertisement or subject matter
additional to the design of the flag or flagstaff, and
(b)  banners and flags carried as part of a procession;]

“banner” means a piece of cloth (or similar material) upon which an advertisement is

displayed in such a manner as to be fully legible in windless conditions, attached to
one or more ropes, poles or flagstaffs projecting vertically, horizontally or at an angle,
or attached to bmldmgs or to special structures. but excludes banners carried as part of

a QI'OGGSSIOll,

“billboard” means any advertisement supported by a free-standing structure or affixed
to an external wall of a building, or painted to an external wall or roof of a building
used for commercial, office, industrial or entertainment purposes, also known as a
"custom-made billboards" or "spectaculars" which may be paper-posted, sign written,
posted with vinyl or covered, posted or written by a combination of such methods and
may feature special effects such as internal illumination, specialist character cut-outs
or three-dimensional presentations and may include variable messages. The main
function of a billboard is to display advertisements;

“bit” means the basic unit for measuring the length of advertising messages and may
consist of letters, digits, symbols, logos, graphics or abbreviations. For the purposes of
these regulations bit values shall be calculated as follows:

Words of up to eight letters, inclusive 1,0 bit
Words of more than eight letters ' 2,0 bit
Numbers of up to four digits, inclusive: 0,5 bit
Numbers of five to eight digits: 1,0 bit
Symbol or abbreviation: 0,5 bit
Large logos and graphics 2,0 bit

“candela” means a unit of luminance as detennmed from time to time by the
International Commission on Illumination;

“centre of economic activity” means an enterprise or a group of enterprises outside
of urban areas and which may include farm stalls, service facilities,

accommodation facilities, food services, industries and cottage industries, as well
as shops and other commercial facilities;

"clear height" means the minimum vertical distance from the ground, road or surface
level, as the case may be,_ to the [lowest point of an] advertisement;

“combination advertisement” means an advertisement comprising a number of
smaller, individual advertisements, usually displaying different products or services,
placed next to each other on a single structure specially designed to accommodate
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- more than one advertisement;

“construction site advertisement” means an advertisement affixed flat against or on
top of a fence or wall forming the boundary of a construction site; '

“development advertisement” means an advertisement c-leséﬁbin' including a
pictorial representation of) the type of development being carried out on a
construction site; . | - ) .

“electronic billboard” means a billboard which has an eleétfi:nicaﬂy controlled,
illuminated display surface which allows all or a portion of the advertisement to be
.changed, animated or illuminated in different ways;

“engineer” means an engineei' registeréd in terms of the Engineering Profession of
South Africa Act, 1990 (Act No. 114 of 1990); '

“entertainment area” means an area the main purpose of which is to be used as a park,
sports field, barbecue area or for other recreational purposes; o

“erf” means an erf, stand, lot, plot, agric;ulturalt holding or _'”similarl land entity
registcredin a deeds registry; W

“estate agents’ board” means an advertisement that are temporarily displayed to
advertise the fact that land, premises, development or other forms of fixed property
are for sale o to let; -

“flag” means a piece of cloth (or similar material) upon which an advertisement is

e e e

displayed and which is attached to a ¢ single rope, pole or flagstaff projecting vertically

in such a way that its contents are normally not readable in windless conditions. Flags
exclude:

a) national flags that do not carry any advertisement in addition to the desi
~ ofthe flag or flagstaff.and =~ = 2 g
b) flags carried as part of a procession;

“forecourt” means an outdoor area forming a functional part of a building housing an
enterprise, and may include the area of a filling station where the pumps are situated,
or a terrace in front of a restaurant, -enclosing fences, walls, screens or similar
structures, excluding sidewalk areas in front of business premises intended for
pedestrian circulation; v BT 5 -'

“forecourt advertisement” means an advertisement on a forecourt of business
premises, being an advertisement displayed in such forecourt to draw attention to
commercial services, goods for sale or other services available at the premises, but
does not include a combination advertisement at a filling station or roadside service
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- “freeway” means a national road that has been designated as a freeway by an
appropriate road traffic sign in terms of the National Road Traffic Act;

“functional public advertisement” means an advertisement displayed only for
announcement or direction of the functions of municipalities or parastatal bodies that
cannot be displayed under any other class of advertisement; ' "

“gore” means the area immediately beyond the divergence of two roadways, bounded
by the edges of those roadways;

“height” means the maximum vertical distance from the ground, road surface. or

surface level to the top of the advertisement:

“illuminated” in relation to an advertisement means that it has been installed with
electricdl or other power for the purpose of illuminating it, either continuously or
intermittently; : : '

“large billboard” means any billboard [an advertisement] larger than 18 square
metres in area of advertisement. [,also known as a “custom-made billboard” or
“spectacular” which may be paper-posted, sign written, posted with vinyl or
covered, posted or written by a combination of such methods and may feature
special effects such as internal illumination, specialist character cut-outs or
three-dimensional presentations and may include variable or animated
messages;]

“large electronic billboard” means an advertisement that is an electronic billboard
larger than 18 square metres in area of advertisement;

“large poster” means an advertisement that is a self-supporting poster of between 1,5
and 2,2 square metres in area of advertisement:

“light not intended for illumination" means a flashing, flickering or continuous light
source, beam of light or a number of such sources or beams, aimed or moved in such a
manner as to-attract attention, without being primarily for the purpose of illuminating
an area or object; ' ' '

“locality-bound” means an advertisement displayed on a specific erf or premises and
referring to an activity, product, service or attraction located, rendered or provided on
that erf or those premises or inside that building; o

“m” means metre;

“mm” means millimetre;

‘Naﬁonal Ro'gd. Traffic Act” means the National Road Tréfﬁc Act, 1996 (Act 93 of
1996); ' . .
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. “patural area” means an area of the rural or non-urban environment which is in an
unspoilt natural state or is of high scenic value, and includes, but is not limited to,
national parks, game reserves, nature reserves, marine reserves, wilderness areas,
areas of extensive agriculture and scenic areas; '

“on-premises business advertisement” means an advertisement aimed at identifying
and locating business enterprises and industries, and excludes a residential or
community advertisement; . B EE i : oy

“owner” in relation to an advertisement means the person who owns the advertising
structure, or will own the structure once it has been erected, or any person who has a

right to or share in the ownership of the advertising structure.

“poster” is any placard announcing or attracting public attention to any meeting,
event, function, activity or undertaking or to the candidature of any person nominated
for election to parliament, local government or any similar body or to a referendum, or
any placard advertising any product or service or announcing the sale of any goods,
livestock or property, - L ' o

‘.‘pro_dﬁqt rephca or three-dunensxonal advertisement” is a replica or device used for
advertising that may be free-standing or attached to a structure, and includes an
inflatable object that is not an aerial advertisement; - e e e

“project board” means an advertisement displaying the involvement of a conﬁactof or
consultant in a construction project [or an advertisement describing the type of
development being carried out on a site]; " ' '

“relevant municipality” means the municipality in whose area of jurisdiction an
advertisement is erected or displayed, and in the case of Category B and C
municipalities contemplated in section 155(1)(b) and (c) of the Constitution of the -
Republic of South Africa, 1996 (Act No. 108 of 1996), both such municipalities; =

“residential or community advertisements” includes a variety of small notices and
advertisements displayed on premises used for residential-orientated purposes and for
community services, and include advertisements in yrban areas and also on places of
residence in natural and rural areas, but are limited to— . = =~

" (a) identification, direction and warning signs with regard to residences, for
plo  warming signs with reg s 1

(i)  names of houses, flat complexes, farms and smallhcf)ldfiﬁg's;' A

(i) signs such as “beware of the dog”, “no parking” and “close the
gt ._ Sy R - s R

(ifi) signs indicating the nature of or main activity on farms and
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(b)  signs showing the name or nature of the business, practice or enterprise
or the owners or practitioners on small businesses, enterprises and
practices in urban residential premises and buildings constructed or used

. for community. purposes. or premises. on wurban, but not rural,

- smallholdings; P b 0

(c)  signs showing the name and nature of the facility or of the proprietor or
+.. partners, on small scale accommodation facilities; Y oo

(d) signs showing the name and nature of the institution, the names of
practitioners and nature and extent of services on community services
and institutions, such as religious, cultural, educational and recreational

. institutions and medical institutions related to those purposes;. :

“road island”..'meahs;.. an area &emarc%_;ted-; on 'a_”r_bac_l_way---by means of painted _liﬁés,-
stones, kerbs or by other means with the intention of preventing vehicles from
standing or being operated in that area; '

“road median” means the area separatmgtrafﬁc lanes on a_roadwéy;-

“road reserve" means the full width of a national road, and includes roadways,
shoulders and sidewalks and the air space above such roadways, shoulders and

sidewalks and all other areas within the road reserve boundary;

"road reserve boundary" means the.proclalimedl boulidaxy forming the outer edge of
the road reserve; : i 1 e

“roadside service area” mieans an area with ;difect_acces's from a national road in which
facilities and services such as petrol and diesel sales, restaurants, fast food outlets,

toilets, playgrounds and picnic spots may be provided for motorists;
[“Road Traffic Act” means the Road Traffic Act, 1989 (Act No. 29 of 1989);]

“road traffic sign” means a road traffic sign as defined in the National Road Traffic
Act;

“roadway” means a roadway as déﬁiled m the Na't:'i'oné]' R{_:;ad Trafﬁc .Adt as it relates. .
to a national road; ‘ '

“ﬁ_lrai area” rmeé;iz_s' an _-ar-éa fénning?'a : u*ansmon betweenurbanareas and uﬁspoilt :
natural areas and includes intensive agriculture, subsistence agriculture and peri-urban
smallholdings of a predominantly rural nature and with relatively low population
densities;. RIS RS ke M e oo B B =i Y .

g

“security advertisement” means an outdoor advertisement for neighbourhood watch,
farm watch and similar schemes, and an advertisement containing the name, address
and. telephone number of a security. company. contracted to protect the premises on:
which the advertisement is displayed;:. . BTAES B e M 0 Y e sl
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- “service facility advertisement” means an [combinat:on] advertrsement at a filling
station or roadside rest and service area, - .

“should > means the shoulder of a natlonal road as deﬁned in the National Road
Trafﬁc Act

. “sulewalk” means a srdewalk of a natlonal road as deﬁned in the Natrona 1 Road
Trafﬁc Act; ;

“srdewalk poster or notlee” means a temporary advertlsement attached to an electrical
light standard within a road reserve to advertise public and charitable events,
functions, occasions, meetings or campaigns of a religious, educational, cultural,
political, social, sporting or recreat:lonal nature, and mcludes a poster dlsplayed for an
electton or referendurn campaign;

“small billboard” means a billboard [an advertisement] that i isa billboard smaller
than 18 square metres in area of advertisement;

“street furniture” means public facilities and structures whlch are not mtended
primarily for advertising and includes seating benches, planters, sidewalk litter bins,
pole mounted bins, bus shelters, sidewalk clocks and drinking fountains, but excludes
road traﬁic S1gns, traffic lights, street hghts or any other road-related structures;

“street name advertlsement” means a pole-mounted advertisement that may be
illuminated, that is displayed in combmauon wrth a street name sign;

“streetscaping” or “streetscape” means the coherence between street furniture and
other features on a national road; - :

“suburban advertisement” means a: pole' mounted location advertisement at the
entrance to a town or suburb that carries an advertrsmg srgn beneath the road trafﬁc
sign bearing the name of the town or suburb; :

“the Act” means the South African Natlonal Roads Ageney Lumted and Nat:lonal
Roads Act, 1998 (Act No. 7 of 1998), "

“tourism sign” means a road traffic sign havmg a trapezordal shape and white on
brown colour, the main obJecuVe of whlch 1s to mfcmn and gtude tounsts m the final
stages of therr Joumeys, A e

“tower, bridge and pylon advertlsement” means [an advertisement] a billboard
affixed to or pamted on a tower, bndge or pylon that rs not used pnmanly for
advertlsmg purposes, ey

“tower structure” means 4 structure used for advertlsmg ln a parkmg area of a
shopping centre and at an important transport node such as an airport, railway station
or bus or taxi station; . ’
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“traffic sign” means a road traffic sign or signal contemplated in the National Road
Traffic Act or a rail traffic sign or signal; i e : Natior

“urban areas of maximum control”, subject to regulation 4(1)(b), include, but are not
limited to, natural open spaces and urban conservation areas, interface of natural
landscape with built-up areas, bodies of water, rivers, ridges, forests, open recreational
areas, characteristic vistas, heritage sites or buildings, special tourist areas, skylines,
residential areas of lower density, and visual zones along freeways in urban areas,
unless the Agency after obtaining a strategic environmental assessment designates

areas along such freeways as urban areas of partial or minimum control;

“urban areas of [minimal] minimum control”, subject to regulation 4(1)(b), are areas
which require [minimal] minimum control such as areas of concentrated economic
activity 'where business is the main focus, commercial districts, central shopping
centres, central office precincts, commercial enclaves and shopping centres in
industrial areas and industrial parks, entertainment districts or complexes and
prominent transport nodes excluding nodes of an exceptional historical or architectural
value. - , T ; .

“urban areas of partial control”, subject to regulation 4(1)(b), are areas characterised
by a greater degree of integration and complexity of land use which require a lesser
degree of control, such as high density mixed residential areas, medium density areas
in transition and residential areas where office and commercial encroachment has
taken place and low density suburbs, small commercial enclaves in residential areas,
suburban shopping centres and office parks, ribbon development along main streets,
educational institutions, sports fields or stadia, commercialised squares, government
enclaves and smallholdings of an urban nature with a higher population density than

rural smallholdings;

“vehicle” means a motor vé.hi'éle as deﬁned in the N?ﬁOnal_Road Ti'afﬁc; Act;

"visual zdne"_ means the road reserve of Iq national road and any area that is visible
from any spot on such road reserve, but does not include an area situated at a distance
of more than 250 metres from the road reserve boundary of a freeway in an urban

2. Scope of these regulations

(1 These regulat:ions are demgned to. negulateadverusmgon orvmble from
~ national roads, within the scope of section 50. of tt e Act, and apply only to
national roads, as defined in the Act, including freeways. ;

(2)  Unless these regulations provide specifically that the approval of the Agency is
- required for a particular advertisement, such approval is not required, but all of
the conditions of these regulations applicable to that type of advertisement

must be complied with. ' ; s o
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3.  Areas in relation to categories of 'advertiseménis |

(1) For the purpose of determining the places where advertisements may be
dlsplayed, the Agency may de31gnate areas in which natlonal roads are situated
in accordance with the categories descnbed in regulatlon 4, sub_]eet to sub-
regulation (4) of this regulatlon ' .

(2)  For the purpose of determining the nature, content and size of advemsements
they are divided into the oategones deﬁned in regulatlons 16 to 39.

(3) The advertlsements which may be chsplayed on or so as to be visible from
national roads in the various categones of areas, are regulated in regulatlons 16
to 39, subject to the general provrslons in Part B.

(4) These regulations shall not apply to areas outside of visual zones.

(5) Despite these regulations, the Agency may, by notice in the Govemment
Gazette, designate areas along national roads, either individually or in respect
of a class or type of such roads, where the erection or display of advertisements
shall not be permitted. =~ o

4. Designation of areas

(1) The ‘Agency may, subject to sub-regulauon (2) of this regulation and sub-=
regulations (4) and (5) of regulatlon 3—-

(a)  designate areas outside of urban areas in whleh natlonal roads are
situated as either natural areas or rural areas; !
(b)  in urban areas, in consultation with relevant mumc1paht1es desrgnate
areas in which national roads are situated as—
(i)  urban areas of maximum control;
(i) urban areas of partlal control;
(iii) urban areas of [minimal ] minimum m1n1mum control

prowded that where a relevant mumcrpahty has already designated an area as
~one of such categories, the Agency must des:gnate 1t as such

2) Where a national road falls within an area which has not been de31gnated intoa
particular category under sub-reguiatxon (1), the area in theh it falls shall be
deemed to be an area of maximum eontrol ;

(3) The Agency must make details of a deslgna'uon under sub-regulatlon (l), with
appropriate maps or diagrams, available for inspection by the public during the
Agency’s office hours at the Head Ofﬁce and the rclevant regronal ofﬁce of the
Agency.



108 No. 21924 GOVERNMENT GAZETTE, 22 DECEMBER 2000

-5,

¢))

@)

Regulations not applicable in some municipal urban areas

Subject to sub-regulation (2) and in [the spirit] terms of section 156, read with
Part B of Schedule 5, and Chapter 3 of the Constitution of the Republic of
South Africa Act 108 of 1996, these regulations shall not apply in an urban
area where the relevant municipality has promulgated a by-law—

(@)  dealing substantially with the matters covered by these regulations, and
(b)  thatis applicable to national roads in that area,

or in any urban area [where the relevant municipality and the Agency have
so and notice of such agreement, with a description of the area, has been

agreed, published] which the Minister has declared these Regulations not
applicable by notice in the Government Gazette. _

Where in terms of sub-regulation (1) these regulations do not apply, the
municipality, when considering any application for an advertisement larger
than six square metres which will face a national road, must make its approval
conditional upon the applicant also obtaining the approval of the Agency, and
the Agency in considering such an application must consider only road traffic,
road traffic sign and safety considerations. '

PART B: PROVISIONS APPLICABLE TO ALL ADVERTISEMENTS

6.

(1)

Road safety and traffic considerations
Despite the other provisions of these regulations, no advertisement may—

(@)  constitute a danger to persons or property;

(b)  be so placed as to distract, or contain an element which distracts, the
attention of drivers of vehicles in a manner likely to lead to unsafe
driving conditions; ' _

()  be illuminated to the extent that it causes discomfort to or inhibits the
vision of approaching pedestrians or drivers of vehicles; |

(d) be attached to road traffic signs, combined with road traffic signs
(unless specifically authorised by the National Road Traffic Act),
obscure road traffic signs, create confusion with road traffic signs,
interfere with the functioning of road traffic signs or create road safety
hazards; ' _

(¢)  obscure the view of pedestrians or drivers, or obscure road or rail
vehicles and road, railway or sidewalk features such as junctions, bends
and changes in width;

(f)  project over pedestrian or cycle circulation routes, unless the clear
height of the advertisement exceeds 2,4 metres;

(g)  obstruct fire escapes or the means of egress to fire escapes;
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(h)  be placed closer than the minimum clearance w1th regard to overhead
power lines as prescribed by any law;

(i)  be erected in the vicinity of a signalised intersections which display the
colours red, yellow or green 1f such colours will constltute a road safety
hazard; :

()  have light sources that are visible to vehicles travelling in either
direction; '

(k)  be erected without approval where such approval is required by the Act
or these regulations or any other law.

(2) In considering applications for approval for advertisements that will face a
national road, the Agency must evaluate whether, according to road traffic sign
standards published under applicable road traffic legislation, prevailing traffic
conditions and the roadside environment—

(a) the size of the advertisement, together with other advertisements in the
area, if any, will affect the conspicuousness of road traffic signs by
virtue of potential visual clutter;

(b) the size of the advertisement, or any portion thereof by way of its colour,
letter size, symbol, logo, graphics or illumination, will result in the
advertisement having a distracting effect on the attention of drivers of
vehicles to the task of driving and lead to unsafe driving conditions;

() the number of road traffic signs and advertisements in any area

| constitute a driving hazard, due to the attention of drivers of vehicles
being deviated from the task of driving and leading to unsafe driving
conditions;

(d) the colour, or combination of colours, contained in the advertisement
correspond with the colours or combinations of colours specified for
road traffic signs in the regulat:tons promulgated under the National
Road Traffic Act;

(e) the speed limit, and the measure of the traffic's adherence thereto, the
traffic volume, the average following headway and accident history of
the road demand more stringent control of outdoor advertising;

()  the amount of information contained in the advertisement, measured in
bits, is within prescribed limits;

(g) the advertisement is suitably positioned and onentated

(h) the position of the advertisement will negatively affect the visibility of
sight distance to or efficiency of any road traffic sign, or series of such
signs;

(i)  the advertisement could be mistaken to represent a road traffic sign;

()  the illumination of advertisements is likely to distract drivers’ attention
from road traffic signs which are not illuminated,;

(k)  the position of an advertisement would disrupt the flow of information
from road traffic signs to drivers who encounter a series of road traffic
signs intended for traffic regulation, wamning or guidance, in cases
where the applicable speed limit on the road exceeds 60 km per hour;

()  the position of any advertisement would potentially distract drivers'
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attention at places where traffic turns, negotiates curves, merges or
diverges, or in the area of intersections or interchanges, or where
drivers’ uninterrupted attention to the driving task is important for road
safety; '

‘the distance of any advertisement before any road traffic sign, an

advertisement's position in between road traffic signs or an
advertisement's distance behind any road traffic sign is of such a nature
as to distract a driver's attention from any road traffic sign.

The Agency may increase the minimum spacing between

advertisements, or place further restrictions on the position, size and content of
_ any advertisement it considers necessary, in the interests of road safety.

(4)  No advertisement will be allowed that emits a noise, sound, smoke, smell or

odour.

7. Amenity and decency

Despite the other provisions of these regulations, no advertisement may—

@

(b)

o

be detrimental to the environment or to the amenity of a human living
environment by reason of size, colour, texture, intensity of illumination,
quality of design or materials or for any other reason;

be in its content objectionable, indecent, offensive or suggestive of
indecency or prejudicial to public morals or be in conflict with the
guidelines or standards laid down from time to time by the South
African Outdoor Advertising Association; -

obscure, partially or wholly, an advertisement owned by another person
that has been erected previously and legally displayed.

8.  Advertisement to be concise |

An advertisement positioned on or next to a national road and visible from a national
road must be concise and legible and comply with the following requirements:

(@
(®)

(©)

@

(©

No advertisement displayiﬁg a single ‘message may exceed six bits of
information in a visual zone and 10 bits on a road other than a freeway;
No combination sign, or any other advertisement displaying more than

~one advertisement or message, may contain more than six bits of

information per enterprise, service or property, or per individual

- advertisement or message displayed on a combination sign;

Numbers longer than eight digits are not allowed;

A street number indicating specific premises must have a minimum size
of 150 millimetres and a maximum size of 350 millimetres;

No message may be spread across more than one advertisement.
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Design and construction

Any advertisement must—

* (a) ‘be neatly and properly constmcted accordmg tO generally accepted

~ design and construction standards;

"~ (b) not be detrimental to or have a negative aesthetlc ‘impact on the

streetscape or character of the surrounding area by way of the design of
the structure or device;

| _(c)_ have a neat appearance and consist of durable materials suited to the

* function, nature and permanence of the advertisement, and materials
~ such as cloth, canvas, cardboard, paper or synthetic cardboard may be
used only when essentlal to the nature and function of a particular
advertisement;
(d) have a neat appearance in terms of advertisement content and sign
writing, and may not contain untidy handwritten messages; - '
(e)  not deface building facades with electrical services provisions and other
accessories;
()  berigidly and securely attached, supported or anchored in a safe manner
so that unwanted movement in any direction is prevented;

' (g) be capable of effectively securing, supporting and maintaining not less

No dd\}ertisenient may-—'-' _

than twice its mass with the addition of any foroe to which the
advertisement may be subjected, including wind pressure;

~(h)  wherever necessary in accordance with the nature of the advertisement

~and when attached to brickwork, masonry or concrete, be securely and
effectively attached thereto by means of bolts securely embedded in
“such brickwork, masonry or concrete or passmg through the same and
- secured on the opposite side;
(i) not be secured by water soluble adhesive, adhesive tape or similar
material to display the advertisement;
() have all exposed metalwork painted or otherwise treated to prevent
corrosion and all timber treated to prevent decay;

N have measures taken to prevent entry of water into and the accumulation

* of ‘water or moisture on or in ‘the advertisement or any part of its
_ supporting framework, brackets or other members.

(a) “'obstruct any wmdow or opening prowded for the ventilation of a

"‘bmldmg or obstruct any stairway or doorway or other means of exit
from a butldmg or prevent the movement of persons from one part of a
roof to another part;

“ ) " be pamted on any fence or boundary wall m an area "of maximum

__'oontrol
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@

11.

Glass

All glass used in an advertisethent, other than glass tubing used in a neon and
similar advertisement, must be safety glass at least three millimetres thick.

Glass panels used in an advertisement must not exceed 0,9 square metres in
area, each panel being securely fixed in the body of the advertisement, structure
or device independently of all other panels.

'Electrical '

Every illuminated advertlsement and every advertlsement in which electricity is used,
must—

12.

(D

@

130

(a) have power cablcs and conduit containing electrical conductors
positioned and fixed so that they are not unsightly;

(b)  be constructed of material that is not combustible;

()  be provided with an external switch in an accessible position and at a
height of at least three metres from the ground whereby the electricity

- supply to the advertisement may be switched off:

(d be wired and constructed in.accordance with and subject to the
provisions of all applicable laws. -

Maintenance
An advertisement must—

(a) be located at a height that dlscourages vandahsm

(b)  be serviced on a regular basis;

(c) .be mamtamed in good repair and in a safe condition.

Any person who dlsplays an advertisement or permlts it to be displayed shall
be responsible for the maintenance in a safe and proper condition of the

- advertisement and the repainting thereof, and be liable for the consequences of

not doing so, and must undertake at least one annual inspection of the
advertisement with a view to satisfying himself or herself of the safety thereof.

Position of advertisements

An advertisement shall not, except where spec:ﬁcally authorised by these
regulatlons—— :

(@) cause any obstruction to a motorist’s view of the roadway or its
approaches, regardless of the direction the motorist is travelling;

(b)  be positioned on a road island or road modlan

(c) be suspended across a natlonal road .
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(d) be erected within or suspended above a visual zone;
(¢)  be permitted at urban street corners.
14. Tllumination and electronic advertisement
(1) Ilumination is permitted on an _adi‘z_értisenieﬁt only if it does not lead to unsafe
' driving conditions and where it is specifically not prohibited.
(2)  The luminance level on any advertisement where illumination is permitted, and

where the applicable speed limit on the national road is higher than 60 km per
hour, shall not exceed the following:

Illuminated area Maximum luminance

Less than 0,5 square metres 1000 candela per square metre
0,5 to 2,0 square metres B | 800 candela per square metre
2,0 to 10 square metres ' 600 candela per square metre
10 or more square metres in visual zones 350 candela per square metre
10 or more square metres in other areas 400 candela per square metre

(3) Inavisual zone an advertisement may not be illuminated unless the freeway, or
other national road if the speed limit applicable thereto exceeds 80 km per
hour, is lit by overhead lighting over the full distance within which the
advertisement is visible from the freeway or such national road and the source
of the illumination is concealed from oncoming traffic.

(4) A variable or animated message shall not exceed the following frame update
limits:

Speed limit 60 km per hour or less Full video
Speed limit more than 60 km per hour. | One single complete frame that changes every
30 seconds as a maximum

__(_5) An electronic advertlsement may not mhlblt the v1_ew of a dnver or pedestrian
- or bei in the dlrect lme of 51ght of a t:rafﬁc hght.

(6) " An electronic advertisement may not have subliminal ﬂashes i 25,

(7)  Light not intended for illumination may only be utlhsed 1f 1t is allowed for in
the environmental plans of the relevant municipality. : -

(8)  No person may display light not meant for illumination in a visual zone, orina
natural area, or in an urban area of max1mum control if. 1t will be. VlSlble from a
natlonal road

9 No person may dlsplay llght not meant for 1llum1nat10n in a rural area of
economic activity visible from a national road, or in an urban area of partial or
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15.

o8

minimum control v131ble from a natlonal road, Wlthout the wntten approval of

“the Agency

No light beam may be moved or directed in such a manner as to dtstract the
attention of drivers of vehicles from the task of dnvmg '

No light source or beam of light not meant for illumination may be posntloned
or aimed so as to shine directly onto, or at, a national road.

Floodlighting

Subject to regulation 14, a light source for an advertisement must be positioned

. to ensure effectlve dlmlbutlon and mmlmxse hght wastage or “splll” '

@

Any llght source for an advemsement must not be visible to traffic travelling in

elther dlrectlon

PART C: TYPES OF ADVERTISEMENTS AND REGULATION OF THEIR
ERECTION OR DISPLAY

16.

[Large] Electronic billboards

‘No person may erect [a large] an electronic billboard in a visual zone and
~facing a national road without first obtaining the written approval of the

Agency. In deciding whether to grant or refuse such approval the Agency

~ - must have regard to—

(a) the matters set out in regulatlon 6;

- (b)  whether it is allowed for in envuonmental plans of the relevant

- municipality; -

(c) aesthetic and ecologlcal aspects;

(d) the nature of the proposed messages

(e)- - other factors specified in the Act or thése regulatlons or that the Agency

)

€)

(4)

regards as relevant.

A large electronic billboard must be displayed perpendicular to oncoming
traffic.

No large electronic billboard may be erected closer than five kilometres to
another large electronic billboard on the same side of a national road, unless

this is allowed for in the environmental plans of the relevant municipality.
[allows for this.]

[A large] An electronic billboard may not be erected within a radius of 50
metres from the centre of an intersection on a national road where the speed
limit on the national road is less than or equal to 60 kilometres per hour, or
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within a radius of 100 metres from the centre of an intersection or from a ramp
gore at an interchange on a national road where the speed limit exceeds 60
kilometres per hour but does not exceed 100 kilometres per hour, or within a

_radius of 200m from the centre of any intersection or from any ramp gore at an
interchange on any portion of a freeway where the speed limit exceeds 100
kilometres per hour.

(5). The aﬁproval contemplated in sub-regulation (1) must be granted for a
specified period.

(6) No electronic billboard 18 square metres or smaller in area of advertisement
may be erected closer than 1.5 kilometres to another electronic billboard or
large electronic billboard on a national road, unless this is allowed for in the

- environmental plans of the relevant municipality.

(7) No one may erect an electronic billboard or large electronic billboard in a
visual zone in an area other than an urban area of partial or minimum control.

17.  Large billboards

(1) No person may erect a large billboard [that exceeds 36 square metres in area)
1in a visual zone, or facing a national road [where the applicable speed limit
exceeds 80 km per hour,] without first obtaining the written approval of the
Agency. In deciding whether to grant or refuse such approval, the Agency
must have regard to—

~(a)  the matters set outin these [regulation 6] regulations; :
(b) whether it is allowed for in environmental plans of the relevant
municipality;
(c)  aesthetic and ecological aspects;
(d)  other factors specified in the Act or these regulatlons or that the Agency
regards as relevant

(2)  The clear height of a large billboard shall be not less tﬁan.2,4_ xﬁetres.

(3) Large billboards must be spaced as follows:
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(6)

18.

(1)

@)

On a national road where a speed | At least 250 metres apart and at least 250 metres from
limit of more than 80 km/hour|any product replica or three dimensional advertisement
has been imposed when in view of each other or of such product replica or
LR three dimensional advertisement and on the same side
of the national road, and at least 200m from any road

traffic sign,
On a national road where a speed | At least 200 metres apart and at least 200 metres from
limit of more than 60 and up to|any product replica or three dimensional advertisement
80 km/hour has been imposed | when in view of each other or of such product replica or
: _ three dimensional advertisement and on the same side
of the national road, and at least 100m from any road

traffic sign.
On a national road where a speed | At least 120 metres apart and at least 120 metres from
limit of 60 km/hour or less has|any product replica or three dimensional advertisement
been imposed when in view of each other or of such product replica or
s three dimensional advertisement and on the same side
of the national road, and at least 50m from any road

traffic sign

A large billboard may not be erected within a radius of 50 metres from the
centre of an intersection on a national road where the speed limit on the
national road is less than or equal to 60 kilometres per hour, or within a radius
of 100 metres from the centre of an intersection or from a ramp gore at an
interchange on a national road where the speed limit exceeds 60 kilometres per
hour but does not exceed 100 kilometres per hour, or within a radius of 200m
from the centre of any intersection or from any ramp gore at an interchange on
any portion of a freeway where the speed limit exceeds 100 kilometres per

- hour.

The approval contemplated in sub—rcgulatlon (1) must be granted for a

- specified period.

No person may erect a large billboard in a visual zone in an area other than an

- urban area of partial or minimum control. .

Small billboards and tower structures

Small billboards may not exceed 18 squaré metres in area of advertisement and

[3,5m] 10m in height, and must have a clear height of not less than [1,5m.]
2.4m. [They] Tower structures may be pole-mounted units of not more than

- four panels. No panel or board on a tower structure may exceed 4,5 square

metres: The clear height of a tower structure may not be less than 2,4m, while
the maximum height shall not exceed five metres.

No person may erect a small billboard or tower structure in a visual zone in an
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area other than an urban area of partial and [minimal ] minimum control.

(3)  No one may erect a small billboard or tower structure on or visible from a
national road, [where the applicable speed limit exceeds 80 km per hour,]
without first obtaining the written approval of the Agency. In deciding whether
to grant or refuse such approval, the Agency must have regard to—

(a)- the matters set out in these regulatlons [6];
(b)  aesthetic and ecological aspects;
© (c) the consideration that tower mounted advertisements must be “mtemally
' “oriented” and not be aimed at road users outside the shoppmg centre or
transport node;
(d) the consideration that tower structures must be of a high visual standard
and harmonize with buildings and streetscapes;
(¢)  other factors specified in the Act or these regulations or that the Agency
regards as relevant.

(4) The approval contemplated in sub-regulation (3) must be granted for a
specified period.

19. Large posters and other advertismg on street furmture '

(1) A large poster, other than a bus or taxi shelter mcorporatmg posters [that are
1,2x1,8 metres in size or smaller] —

(@) isnot allowed in a natural and rural area;

(b)) may not be used for the primary purpose of dlrectmg or gu:dmg
travellers;

(c) isnotallowed on ornexttoa freeway;

(d) may not be closer than 1800 millimetres from the edge ofa roadway and

~ not less than 300 mm from the edge of a cycle path; and

‘(¢)  may not be closer than 120m to another large poster;

(f)  may not be placed so as to obstruct pedestrian movement on a natxonal
road

2 Thc [side] size of a large postcr and other advertlsmg on straet ﬁ.lrmture facmg
in any one direction may not exceed 2,2 square metres in area of advertisement.
[A poster structure and] Street furniture carrymg an advertisement shall not
exceed three metres in height, except that a maximum height of four metres
will be allowed where the structure serves as a v1sua1 focal pomt and is of a

- high visual quallty : :

(3) A large poster and advertising on street fumlture shall not be tllummated or
¥ ‘animated in an urban area of maximum control, but may be illuminated but not
for] animated in an urban area of partial or [minimal | minimum control.
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(4)

)

20.

)

)
(€)

@
®

©

A large poster advertising on street furniture may be displayed on the road

reserve, but not on a road median or island.

No person may erect a large poster or advertise on street furniture without first

 obtaining the written approval of the relevant municipality.

Banners and flags

A banner or flag may be used only for—

(@) locality-bound advertising of functions or events conducted for

religious, educational, social, welfare, animal welfare, sporting, civic
or cultural purposes or functions or events relating to municipal,

* provincial or parliamentary elections or referenda;

(b) locality-bound displaying of the name, corporate symbol and nature
of enterprises;

(¢)  streetscaping urban areas such as pedestrian malls and gateways.

A banner or flag is not permitted in a natural area.

No one may display a banner or flag in a rural area or an urban area of
maximum or partial control without first obtaining the written approval of

the Agency.

‘No banner or flag niay bé larger than five square metres in a rural area or

urban area of maximum control and six square metres in an urban area of

' partial or minimal control. The total area of the advertisement per event,

function or enterprise may not exceed ten square metres in a rural area
and an urban area of maximum control and 15 square metres in an urban
area of partial and minimal control.

A banne'r or flag must be attached to or supported between poles or other
supports on the site or against the building where the function or event is
to be held or where the enterprise is located.

”-A'banner or flag may not be attached in such a manner as to interfere with

or constitute a danger to passing pedestrians or traffic.]

20.  Flags

(M

A flag may be used only for—

a) locality-bound advertising_of functions or events conducted for

religious, educational, social, welfare, animal welfare, sporting, civic or
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or parliamentary elections or referenda, o ey w _
b) locality-bound ad advertisements dlsplay}ng of the name, oogpgrate symbol
and nature of enterprises;
¢) streetscaping urban areas such as pedestrian malls and gateways,
d) non-locality bound advertrsements of campaigns supported by

government.

(2) A flag is not permitted in a natural area.

(3) No-one may chsglav a flag larger than five square metres in a rural area or

urban area of maximum control and six square metres in an urban area of
artial or minimum control w1thout obtainin the aj val of the Agency.

4) : A ﬂag must be attached to or suonorted by noles or other supports on the site,
or against the building where me funotlon or event is to be held, or where the

enterprise is located.

(5) A flag may not be attached in such a manner as to mtetfgre with or constitute a
danger to passing p e_destrians' or traffic.

(6) A large poster advertising on street furniture may be dlsplaycd on tho road
" reserve, but not on a road median or 1sland

________\,_,,..___......_-..—-—-—..-_——--—-

21. Suburban advertisements

1 A suburban advernsement shall be permltted only inan urban area where the
-applicable speed limit on the road in questron does not exceed 80 km per hour,
- but noton or next to a freeway. sl : :

(2) Subject to sub-regulatlon (1), no person may eroct a suburban advernsement
- facing a national road.without ﬁrst obtalmng the wntten approval of the
-{Agency] relevant munlolpaht}g : it

(3) A suburban advertlsement must be rectangular and must be not more than 0,4
- metres in height and not wider than the suburb name 31gn It must be less
consplcuous than the suburb name sign. T (i

(4) A suburban advertisement may not bear colours that may cause oonfusmn wnth
road traffic signs and may not be illuminated or ammated ;

(5) Suburban advertisements must comply w1th the req ements of the
- suburb name GL2 sign as prescrlbed in the National Road Trafﬁc Act.




120 No. 21924 GOVERNMENT GAZETTE, _22 DECEMBER 2000

' 22.

@

3)

@

©)

(6)

®)

©)
(10)

23.

)

Estate agents’ boards

An estate agents’ boar& may not contain information other than the words “for
sale”, “to let” or “sold” and the name, logo, and telephone number of the
selling or letting agent.

An estate agents” board is permissible in any area, but not more than one such

- board per estate agent may be erected on any erf and not more than three agents

may display their boards simultaneously on the same erf,

An estate agents’ board may only be a single board or two duplicate boards
Jjoined together.

~ The maximum size of an,estété agent’s board shall be—

Natural and rural areas:; 2,0 square metres for single boards or 2,3 square metres
in total for two joined boards

Urban areas of maximum or (0,55 square metres for single boards or a total area of

partial control 0,65 square metres for two joined boards
Urban areas of [minimal]|2,8 square metres for single boards or 3,2 square metres
minimum control for two j_oined_ boards i

An estate agents’ board must be attached to the boundary fence of the property
concerned or displayed within the boundaries of premises,[ but not on a fence

~along a road reserve boundary. |

An estate agents’ board must be removed not later than 14 days after

- conclusion of a contract of sale or lease for the property in question.

@

Not more than 10 direction boards indicating the position of a property (known
as “trail ‘blazer boards”), are permitted per erf, if allowed by the relevant
municipality, but not on or along freeways, and such boards may not show

more than direction arrows and the name and logo of the estate agent

Estate agents” boards may not be displayed on the road reserve, or road reserve
boundaries of freeways

The size of estate agents’ trailblazer boards may not exceed 0,65 square metres

and a height of tht_ree metres. )

No illumination or animation of estate agents’ boards is allowed.

Advertisements for sale of goods or livestock

Only one advertisement for sale of goods or livestock per sale shall be allowed
facing a national road.
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(2) The size of such an advertisement may not exceed two square metres in a
natural or rural area or an urban area of maximum or partial control, and 2,8
square metres in an urban area of [minimal] minimum control, and no part of

" the advertisement shall be higher than three metres above the ground. -

(3)  Such an advertisement may be displayed only on ‘the premises or property
‘where the advertised sale is to take place, or be attached to the boundary fence
of such a property or premises, [but may not be attached to a road reserve
fence or wall on a freeway.] ~ = E x '

(4)  No illumination or animation of such an advertisement shall be allowed.
(5)  Such an advertisement may be erected no earlier than one day before the sale in
question and must be removed not later than one day after such sale, and

advertisements of a permanent nature are not allowed.

(6)  Advertisements for the sale of goods or livestock may not be displayed on the
road reserve or road reserve boundary of freeways. PR .

24, Sidewalk posters and notices

(1) A sidewalk poster or notice may be displayed only in an urban area of partial or
_[minimal] minimum control. =~ : :

(2) No person may erect a sidewalk jioster or ndtic__e. without first obtaihing the
written approval of the relevant municipality. o

(3) A sidewalk poster or notice may be displayed only on an electric light standard
or other structure which is provided for the express purpose of pasting or
affixing the poster or notice, and may not be attached or affixed to a road traffic
sign or a signal, wall, column or post of a veranda or balcony, electricity box,
tree or bridge. " - T -

4 A sidewalk poster or notice J‘may not cover mumc1pal markings or painted
stripes on lampposts. - .. o : .

(5) A sidewalk poster or notice may not be illuminated or animated.

©6) A sidewalk poster or notice must be fixed by means of suitable cords
acceptable to the relevant municipality, and metal ‘clamps or wire may not be
used. e e s e e

(7)  No person may advertise commercial products, services or events by means of
asidewalk posterornotice. . .. .., ..ot e Loyt

(8) ~ Only one sidewalk notice or poster may be displayed per post or standard,
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25.

1

except that in the case of election or referendum campaigns, not more than
three posters per post or standard shall be allowed.

The name of the institution, body_ or organisation, the date of the function or
event and the venue thereof must appear on each sidewalk notice or poster in
letters not smaller than 50 millimetres in height.

A sidewalk poster or notice may not exceed 0,55 square metres in area’ of
advertisement and must be at least two metres below any light fixture.

A sidewalk poster or notice, except for an election or referendum poster, may

- not be erected more than 14 days before the relevant event and must be
removed not later than seven days thereafter.

A parliamentary, provincial or municipal election or referendum poster may not
be erected before the date on which the notice or proclamation in the
Government Gazette or provincial gazette announcing the election or
referendum is published and must be removed not later than 14 days after the

. date of the election or referendum,

A sidewalk poster or notice, c)tcept for an election or referendum poster, must
bear an official stamp or sticker from the relevant municipality which displays
the expiry date prominently, and may not be displayed without such a stamp or
sticker. - _ , . S

Sidewalk poste'rs. and ndticés may: hot be displayed on the road. re.servel or road

reserve boundaries of freeways. _ “ :

Project boards

A project board must be approved by the relevant developer or employer, and

may display only—

(@)  a description of the building or structure being erected or other work or
activity being carried out; -

(b).  the names and the company symbols or logos of the contractors or
consultants; o P

(c)  the branches of their industry or profession;
(d) - a description of the development being carried out; - aeWE Oy
(e) here relevant, details of the type of accommodation being provided,
floor space available and the name, address and telephone number of the
:developer or the agent of the developer. e BE
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- [2) In a natural area—

(a) no person may erect a project board without first obtaining the
written approval of the Agency; : o

(b) only one advertisement.per consultant or contractor per project
shall be allowed. - C v e -

(3) Only one advertisement describing the type of development shall be
allowed.] : : o -

~(2) Only one [advertisement per contractor or consultantﬁ] combined project
board listing contractors and consultants shall be [permitted] allowed per
street front of a site.

(3) A project board shall not exceed 1,5 square metres in area of advertisement per
consultant or contractor, and may not exceed a total area of 9 square metres, [in
the case of a combined board, may not advertise more than six contractors
or consultants. Where more than one consultant or contractor is involved,
a combined board must be erected, unless a board has already been
erected when the consultant or contractor was appointed.]

[(6) An advertisement describing a type of development may not exceed three
metres in height. It may not exceed 4,5 square metres in area in an area of
maximum control and six square metres in another area.]

(4) A project board may be erected on a road reserve, but not on a freeway, and

only if there is insufficient space on the development site, but a board
concerning road construction may be positioned in any road reserve.

(5) A project board may not be illuminated or animated.

6 A projebt board may be displayed only while the relevant works are actually
taking place on the site. - : :

26. Street name advertisements

(1) A street name advertisement shall be permitted only in an urban area on a road
other than a freeway. | Bt :

(2) A strect name advertisement which omits the street name shall not be .

(3) No one may erect a street name advertisement without first obtaining the
written approval of the relevant municipality. :
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The advertising and street name sections of a street name advertisement must

- both be rectangular in shape. The street name section must be below the

advertising section but not closer than 200 millimetres to it and not closer than
2,1 metres to the ground. The advertising section of the advertisement may not
exceed 1,64 square metres in area.

Where illuminéted, the illuminated portion of the advertisement must be above
the level of standard pole-mounted traffic lights and may not extend over the
road surface.

A street name advertisement may be erected only at an intersection and may be
erected on a road reserve or road median. -

Illumination on a street name advertisement must be static and the degree of
illumination of the advertising section may equal, but may not exceed, the
street name section. The advertisement may not be animated and may not flash.
The colour of the street name and background must be determined by the
relevant municipality..

Any street name on the advertising space of a street name advertisement must
be smaller and less conspicuous than the actual street name on the street name
panel, and the layout must be such that there is no confusion with the street
name on the street name panel.

Only two_street name advertisements will be permitted per intersection, and such

advertisements may not be placed on the same side_ of any of a national road.

The street name advertisément.shall comply with the regm' irements for the street
name GL1 sign as prescribed in the National Road Traffic Act.

Security advertisements

A security advertisement must refer only to the existence and operation of a
commercial security service, burglar alarm system, neighbourhood watch, farm
watch or similar system or scheme. "

A security advertisement may not exceed 0,35 square metres in area of
advertisement, except a farm advertisement, which may exceed that area but
not exceed 1,5 metres in area_of advertisement. All such advertisements may
not be more than three metres above ground level. .
In an urban area in a visual zone only one security advertisement per street
boundary of the premises may be erected and must be firmly affixed to the
building, boundary wall, fence or gate on the street frontage or within the
boundaries of the erf. | ' | '

A security advertisement on a farm must be {;Iis‘playcd at the intersection of a
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national road and private access road or at the entrance to the property. Only
one advertisement per farm or holding shall be allowed. The advertisement
may be erected within a road reserve other than a freeway, but not on a road
1sland or median.

A security advertisement may not be illuminated or animated.
Product replicas and three-dimensional advertisements

A product replica or three-dimensional advertisement is allowed only in an
urban area of partial or [minimal] minimum control and then only in a
shopping centre or other commercial area or in an entertainment or industrial
area. It shall be allowed only if the prior written approval of the Agency has
been obtained.

The highest point of a free-standing prodﬁct replica or three-dimensional
advertisement above ground level shall not exceed three metres in an urban
area of partial control and four metres in an urban area of [mlmmal] minimum
control.

A product replica or three-dimensional advertisement aimed at road users must
be spaced at the following minimum distances when in view of another such
replica or advertlsement or of any large blllboard and on the same side of a

national road:

On a national road where a|At least 250 metres from any other product replica, three
speed limit of more than 80 |dimensional advertisement or large billboard

km/hour has been imposed . ;
On a national road where a|At least 200 metres from any other product replica, three
speed limit of more than 60 and | dimensional advertisement or large billboard :
up to 80 km/hour has been : : : '
imposed

speed limit of 60 km/hour o | dimensional advertisement or large billboard
less has been imposed. = - T ;i

Balcony or under awning advertlsements

A balcony or under awning advertlsement may be erected only on premises
used for commercial, office, industrial or entertainment purposes.

In the case of an advertisement contemplated in paragraph (a), (b) or (c) of the
definition of “balcony or under awning advertisement™—

(a)  no advertisement may project at any point more than 100 millimetres

On a national road where a|At least 120 metres from any other product replica, three |
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_ from tho surface to Wh]ch itis afﬁxed :
(b) no advertisement may exceed a vertical dimension of 750 mm and a
horizontal dimension of 2400 mm;

'(o) no advertisement may extend above or below or beyond any extremity

_ of a parapet wall, balustrade, railing, beam or fascia;

(d) not more than one advertisement per facade per enterprise shall be
allowed, unless the facade exceeds 20m in length, where more than one
advertisement is allowed if they are spaced at a minimum of 6m

. intervals and the total horizontal advertisement length does not exceed
4000 mm.

In the case of an advertisement contemplated in paragraph (d) of the definition
of “balcony or under awning advertisement”—

(a)  the advertisement must be painted on or affixed flat onto the supportmg
column, pillar or post;

(b)  a projecting advertisement may be affixed only to a column, pillar or
post supporting a roof over fuel pumps at a filling station or roadside
service area, and may not exceed one square metre per sign face or two
square metres in total area of advertisement;

| (c) an advertisement affixed flat onto a supporting column, pillar or post

may not project more than 50 mm from the surface to which it is
affixed;

(d)  no advertisement may extend beyond any extremity of the column, pillar

. or post;
(¢)  an advertisement afﬂxed flat onto a non-rectangu]ar supporting structure
must be curved to fit the form of such a structure;
(f)  only one advertisement per column, pillar or post is allowed,;
(g) no poster or placard may be pasted onto a supporting column pillar or
post 2

A balcony or undor awning advertisement may be suspended al:-ove a sidewalk
or road reserve.

No illuminated advertisement or advertisement designed to reflect light may be
attached to or displayed on a splayed or rounded corner of a balcony at a street
intersection, unless the bottom of the advertisement is at least six metres above
the street immediately bolow it.

Forecourt advertisements

A forecourt: advortié_emenf may bo displayed only in an urban area. In any
other area, it may only be displayed in a centre of economic activity.

- An 111d1v1dua1 free standmg forecourt advertlsement may not exceed 1, 7 square

metres in area_of advertisement for smgle sided advertisement and 3,4 square
metres for a double-mded advertlsement



STAATSKOERANT, 22 DESEMBER 2000 No.21924 127

(3)  The total area_of advertisement of all free»-standmg forecourt advertisements

~*  may not exceed 5,0 square metres on each forecourt frontage except in the case

of filling stations and roadside service areas, where it may not exceed 8, 0

square metres. In the case of filling stations and roadside service areas,

additional non-free standing advertisements with a maximum area of 0,15

- square metres per advertisement shall be allowed if attached to fuel pumps,
vending machines and other non-advertising structures.

(4) A forecourt advertisement must be free-standing, except for an advertisement
attached to a fuel pump, vending machine or other non-advertising structure in
a filling station or roadside service area. '

(5) A forecourt advertisement may not be displayed in a road reserve and may not
interfere with pedestrian circulation.

6) A forecourt advertisement may not be animated.
31. Residentlal or commumty adverusements

1H A res1dent1a1 or community advert;sement may be afﬁxed flat or painted on a
~ gate or wall, or on a pole mounted advertisement or an advertisement with
“supporting structures forming a visual structure around the s1gn panel.

(2) - ‘A direction or warning sign may not exceed 0,5 square metres in total area_of
- advertisement per premises, except where there is more than one entrance to
the same premises on different road frontages, where a total sign area of 1,0

square metre and 0 5 square metres per frontage is penmtted

(3) ' Inthe case of an advernsement showmg the name and nature of an enterpnse or
place of residence or the name of a proprietor or practitioner, one advertisement
per premises is allowed, that may not exceed 1,5 square metres in area_of
advertisement per premises, but where there is more than one entrance to the

* same premises on different road frontages, two advertisements with a total sign
area of 1 5 square metres each may be drsplayed each ona dlfferent frontage

4) -Desplte sub-regulatlons (2) ‘and (3), where - the advertrsement has a sohd
' supporting ' structure”‘other than a fra;nework the maxnnum area per
advertisement maybe 3,0 square metres. -

(5) Where more than one enterprise or property is ‘involved, a combination
advertisement must be prowded w1th not more than ]0 square metre per
. "‘premwes or per property R t e

(6) The hlghest point of a free standmg advertlsement may not exceed g 0 metres
- " above ground level, except for a combination'sign,’ where the hlghest pomt of
-+ the-sign shall not exceed 4,0 metres above ground level
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In the case of a residential or community advertisement, a name or logo of a
sponsor of the advertisement may not be displayed except on the name of a

- farm or smallholding. The sponsor advertisement may not exceed more than

one-third of the total- advertlsement area

A residential or community advertisement may be dlsplayod only on the
premises to which it refers, or on the boundary wall, fence or gate of such
premises.

A farm or smal']hold'ing name sigh must be displayed next to the entrance of the

- access road thereto or affixed to the gate at the entrance of such access road.

Where more than [ome farm] two farms or smallholdings share an
unnumbered or private access road, a [collective board or combination sign
must be erected in place of separate signs, except that separate signs
indicating only property numbers shall be allowed. However, such a sign
will not be allowed where a road traffic sign is displayed at the entrance

concerned.] direction road traffic sign must be used to indicate the access

road.

A free standing remdentlal or commumty advertxsement is allowod only where
it is not aesthetically or practically acceptable to attach a sign to a building or
boundary wall, fence or gate, and may not be erected in a road reserve.

A residential or commumty advertlsement may not be animated, and may be
illuminated only in an urban area, It must harmonise with the buildings and
other structures on the premises as to matenals colour, texture, form, style and

: character

On-premises business advertlsements

An on-prennses busmess advertlsement must be locahty bound and may

- provide information only of the name and nature of the enterprise, the nature of

goods sold or services provided and the name of the proprietor(s) or
pract:ltloner(s),and may be erected as a free-standmg advertisement.

An on~pr.emlses busmess advertlsement may not be dlsplayed unless-—

(@ the bulldmg housmg the entelpnse is s:tuated in relatlon to thc road
which it faces such that passing pedestrians or motorists may have
d1fﬁcu1ty noticing advertisements affixed to the building;

(b) it is not structurally possible or vnsually feasnblc to affix appropriate

- advertisements to abmldmg, ,

(c)  the advertisement is needed to locate thc entranoe to business premises
or the private access road to a business; -

(d) there are no tourism road trafﬁc signs reduculg the noed for such
advertisements. s L o e G, o
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“ (3) - No one may erect or display an on-premises business advertisement facing a
- national road without first obtaining the written approval of the Agency. In
deciding whether to grant or refuse such approval, the Agency must have
~regard to the manner and type of illumination of the advertisement, if
applicable, and the eonsideration that—

(a) a proliferation of ‘advertisements - must be prevented and that
combination advertisements must be promoted. '
(b) the design of combination advertisements must harmonise with the
~ architecture of shopping centres or other buildings or structures;
(©) messages on individual panels of combination advertlsements must be
3  concise and legible;
~ (d)  advertisements at access roads to farms and smallholdings must be co-
©+ ' ordinated with residential and commumty advertrsements to fonn
' combination advertisements; ' -
" (¢) - combination advertlsements must be hannomous in terms of form, letter
- types and colour.

(4) Only one on-premises business advertisement shall be allowed per enterprise,
' unless there is more than one entrance on dlfferent road ﬁ:ontages, where two
will be allowed one per frontage '

[(5) On-premlses busmess advertisements affixed to non-advertising structures
~~ may not occupy more than 50% of the vertical area of such structure and
may not extend above or beyond any extremity of such structure.

(6) An on-premises business advertisement in a natural or rural area or urban
area of maximum control shall be limited to the following areas:

(a) An advertisement at a farm stall or access road to a smallholdmg
" 'may not- exceed 2,0 square ‘metres, but where a self-standing
“structure is used, the max:mum area may be 4,0 square metres,
- subject to sub-regulation (5);
(b) Where an - advertisement contemplated in paragraph (a) is
*incorporated in a combination advertisement at an access road, the
area of any one advertisement may not exceed 1,5 square metres;
(c) All other advertisements may not exceed 4,5 square metres, subject
' to sub-regulation (5), but where a self-standing structure is used, the
- area of the advert:sement may not exceed 9 0 square metres, subject
to sub-regulatlon 5); ' o
“(d) ~ Where an- ‘advertisement contemplated in paragraph (c) is
incorporated in a combination advertisement at an access road, the
" area of the advertisement forming a portion of the combination
_ advertlsement may not exceed 3 0 square metres. _

(7) An on-premlses_ business _advertlsement in an urban area of partial and
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minimal control is limited to the following sizes:-

(a)  No advertisement may exceed 6,0 square metres in area, subject to

sub-regulation (5), but where a self-standing structure is used, the
 maximum area may be 12 0 square metres, subject to sub-regulatlon

3).

~(b) Where an advertlsement contemplated in paragraph (a) is

- incorporated . in a combination advertisement, the area of the
advertisement forming a portion of the combination advertisement
may not exceed 4,5 square metres per pauel

: In a natural or rural area and an urban area of maximum control an on-

premises business advertisement at a farm stall or farm access road may
not exceed 3,0 metres in height above ground level in the case of a single,
free-standing advertisement, and 4,0 metres in the case of a combination

+ advertisement. In an urban area of partial or minimal control, all such

- advertisements may not exceed 4,0 metres in height in the case of single,

®
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free standing advertisement, and 10 metres in the case of combmatlon

advertlsement ]

An on-premises business advertisement in areas of maximum control shall

* be limited to a size not exceedmg 6 square metres and a height of 7m. In an
' urban area of partlal or muumum _control, the advertlsemcnt w111 be lmuted

In the case of an on-premises busmess advertlsement [situated at a farm or
smallholding access], the name or logo of the sponsor of the advertisement
may be displayed, but may not occupy more than one third of the total area of

_the advertisement.

: An on-premlses busmess advertlsement may not have letters figures or
* symbols or similar features that exceed 0,35m in height in a natural or rural

area and an urban area of maximum control, and 0,75m in an urban area of
partial or [minimal] minimum control. . - : : .

. An on-premises business advertisement [indicatmg a roadside enterpnse that
~ has direct access to a national road,] may not be closer than ﬁve metres from

the road reserve bounda.ry

An on-premises business advertisement ‘may , be illuminated, subject to
regulation 14, but may not be animated. . LGS e ds D

An on-premlses business advertisement may refer only to the name and nature
of the business on the premises, the brand name and nature of goods for sale or
produced or the nature of the service provided and the name of the person(s) or
firm(s) who own the business or provide the goods or services.
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33. Tower, bridge and pylon advertisements

(1) ~ No person may erect or display a tower, bridge or pylon advertisement in a

-~ . visual zone in a natural or rural area, or an urban area of maximum control, or
over a freeway in any area. No one may erect or display such an advertisement
in an urban area of partial or [minimal] minimum control without first
obtaining the written approval of the Agency, which must consider the matters
set out in regulation 40(16) and whether such advertisements are allowed for in
the environmental plans of the relevant municipality.

(2) [Not more than two advertisements per tower, bridge or pylon may be

erected and] the maximum area of advertisement of tower bridge and pylon
[such] advertisements per structure shall not exceed 36 square metres. -

(3) - [Advertisements may not be affixed or painted on pylons unless the pylon,
excluding the advertisement, is such that the entire assembly can be wholly
contained within a notional, vertical, cylindrical figure with a diameter of
six metres and a height of 12,0m. No protruding part] The clear height of a
pylon advertisement may not be less than 2,4m. [above the highest point of
the existing ground level immediately below the pylon or advertisement].

(4) No person may erect o’r.display a tewer, bridge or pylon advertisement that is
- illuminated or animated except in an urban area of [minimal] minimum or
partial control, subject to regulatlon 14, and then only 1f

(a)  itis not a safety hazard;
(b) it does not cause undue dlstmbance ‘and
(¢)  the source of the 1llummat10n is concealed from oncommg trafﬁ

(5) No person may attach an advertisement to a pylon unless the pylon is
independently supported without the aid of guys, stays, brackets or other
restraining devwes and is properly secured to an adequate foundatlon in the

ground
34.  Construction site advertisements

(1)  No person may erect or display a construction site advertisement without first
obtaining the written approval of the Agency, unless the advertisement does not
exceed 6,0 square metres in size.

(2) Construction site advertisements may be erected only for the durat:lon of the
relevant construction works.

(3)  Construction site. advertisements may not exceed a vertical dlmensmn of 3,0
metres and a total area of advertisement of 18 square metres.
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4)  Construction site advertisements will not be allowed along or on freeways.

(5)  Construction site advertisements may be illuminated but not animated.

(6) Construction site 'edvertiSements may not exceed a vertical dimension of 3,0
metres and a total area of 18 square metres.

35. Advertisements for sponsored road traffic projects

(D) 'Aix advertiseioent may not be combined with or attached to a road traffic
sign.

(2) No road traffic sign, or symbol used in any road traffic sign, may be used
- inan advertis_ement. 3

(3)  An advertisement for sponsored road traffic projects may be displayed in
aroad reserve, but noton a road island

(3) An advertisement for - sponsored road traffic projects may not be
animated.]

(1) The Agencz may approve eondmonallv or uncondltlonallv or reiect proposals
' for sponsored road traffic p:_q]ects at its discretion.

(2) The Agency, when considering whether to f_xporo\%e or _reject proposals for
sponsored road traffic projects, must consider - ;

a) the environmental plans of the relevant mumcmahtv or mumcmahtles
b)  the benefits to be gained in respect of road services provision, the

promotion of road safety, the management and conserving of road
~ environments, or the obtammg of additional fund for national roads:
c)  road safety.

(3) The Agency may approve a_tdvertl_gemen’gs for §ponsored road traffic projects -

@) in natural and rural areas and urban areas of maximum control, provided
- _that the area of advertlsement of any advertisement does not exceed 0.5
square metres;
b)  covered by regulations 16 to 19, 26, 28, 33 and 36 in urban areas of
' partlal and nummum control

(4) In addition to 'ar;ly other pérmissible' contents in terms of these regulations, an
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advertisement for a sponsored road traffic project may also contain the name -
- of, or details of the project and the name, message or logo of the sponsor.

(5 No advertisement for a sponsored a road traffic project may be combined with
or be attached to a road traffic sign. | .

(6) No road traffic sign, or symbol used in any road traffic mm may be used in an
advertisement for a sponsored road trafﬁe pre]ect o

(7) An advertisement for a sponsored road traffic project may be dlgglayed in a

road reserve, but not on a road island.

(8)  An advertisement for a sponsored 1_'ead traffic project may not be animated.
36. Service facility advertisements B

(1) A service facility advertisement may refer only to the 1 name or logo of a
business providing a service, and the type of service provided. :

(2) A service faeihty advertisement must be locality- bound and’ may be erected or

displayed only in service facilities adjacent to and directly accessible from a

~ national road at which the advertisement is directed. Only one such
“advertisement per direction of traffic flow will be allowed. o '

3) : No one may erect or display a service facility advertisement without first
obtaining the written approval of the Agency. An applicant for such approval
must submit with the application a location plan detailed drawings of the
advertisement and a certificate issued by an engineer venfymg that 1t was

deSIgned by such engmeer
(4) [Each] No service facility advertxsement [-panel] may [not] exceed the
following dimensions: _
Natural areas and urban |6 square metres -
freeways - : ; ;
Otlier urban areas | 4,5 square metres;

Rural areas 18 square metres
[(5) Not more than eight panels shall be allowed per service facility

~ advertisement, with only one enterprise allowed to advertise per panel. No
~ combination advertlsement may exceed the following dimensmns ]

- | Natural areas and urban freeways 10m in height and 3m in w1dth
Other urban areas 7m in height and 2m in width . .

Rural areas . 20m in height and 6m in width
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The Agency may, in the approval referred to in sub-regulation (3), stlpulate
requirements for the positioning of the advertisement.

A service facility advertisement may not be animated, and illumination is
allowed only while the services concerned are being provided.

No advertisement shall be allowed in a roadside service area except a service
facility advertisement permitted under this regulation, or a tourism .
advertisement permitted under regulation 37, unless used for internal direction
and orientated and aimed at motorists within the facility.

No person may erect a service facility advertisement in the road medlan or on

" an 1sland.

Tourism- Signs

No person may erect or display a tourism sign unless it is approved by the
Agency. - . . .

A tourism sign may be erected only in a road reserve and must be designed
in accordance with Schedule 3 of the Road Traffic Regulations prescribed
in terms of the Road Traffic Act.

In deciding whether to grant or refuse such approval, the Agency must
have regard to the following: .

(a) Tourism signs should be promoted to alleviate the need for other less
appropriate or less acceptable sign types, to achieve a less complex and
more functional system of information transfer;

(b) The standard and quality of tourist facilities and services should be
considered. e 8 F8; :

- If approved, a tourism sngn must be erected by the Agency, unless the'

Agency authorises another person in writing to erect it.

Regulation 23 shall not prevent the display of tourism signs indicating

- temporary events that are otherwise permissible.]

Banners

A banner may be used only for—

a)  locality-bound advertising of functions or events conducted for
 religious, educational, social, welfare, animal welfare, sporting, civic or .
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cultural purposes or functions or events relating to municipal, provincial

or parliamentary elections or referenda; =
b) locality-bound advertisement displaying of ﬂMcMratesmbgl
_ andnatureofentegmses, S g Cre - el e :

(2) A banner is not permitted in a natural area.

(3). - No one may display a banner in a natural or rural area or an urban area of
maximum or partial control without first obtaining the written approval of the
Agency.

4)  No banner may be lg_ljger than five square metree in a rural or urban area of
maximum control and six square metres in an urban area of partml or minimum
control. N ~

(5) The total area of the advertisement per event, -function or enterprise may not
<~ exceed ten square metres in a rural area or an urban area of maximum control
and 15 square metres in an urban area of partial and minimum control.

"(6) - A banner must be attached to or:supported between poles or other supports on
i+ the site or against the building where the ﬁmct:on or event is to be held or

where the enterprise is located.

| (7) A _banner may not be attached in such a manner as to mterfere w1th or
constitute a danger to passing pedestrians or trafﬁc ' s W

[38. Functlonal pnblic advertlsements

(1) " No. person may- erect or display a functional publlc advertisement for
commercial or competitive advertismg : @i

(2) ' A functional public advertisement may not exceed 0,55 square metres in
area, but a larger advertisement may be allowed with the prior written
consent of tl1e relevant mumelpality

(3) A fnnctional publlc advertisement may be displayed ina road reserve, but
not on a freeway.]

38. Development Advertisements

1Hn A develgment advertlsement board must bc app_roved b\{ the relevant
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a) a description of the building or structure being erected or other work or
activity being carried out; - _ .. _ ,

b)  adescription of the development being carried out:

c) where relevant, details of the type of accommodation being provided,

floor space available and the name, address and telephone number of the
developer or the agent of the developer. | :

Only one advertisement describing the type of dex}elopment shall be allowed.

No person may erect such an advertrsement without first obtammg the written

An advertisement des'cribing a 'tmg of derelgpn{ent mex not_exceed three

‘metres in height. It may not exceed 6.0 square metres in area of advertisement

m an area of maximum control and 12 square metres in any other area.

(2)
- approval of the Agency.
( 3)
4

Develo ment advertlsements ma be 1llum1nated but not ammated

5) A development advertisement may be chsp ayed onlv while the relevant works

39.
(1)

are actuallv taking place on the site.

Aerial advertisements

No persons may dlsplay an aenal adverusement ina natural or a rural area. In
an urban area, no one may do soina v1sua1 zone [In a rural area, an aerial
advertisement may not be displayed where the apphcable speed limit on

~ the road concerned exceeds 80 km per hour,] mthout the written approval

[(2)]

@)

of the Agency. [having been obtained ]

[Where an aerial advertisement is towed behind an arrcraft, the aircraft
may not take off or land ona national road ] : :

*'An aerial advertisement may not be 111ummated or ammated except that an

- airship may be 1llum1nated

G3)

With the exception of a moored airship, an aerial advertisement may be

displayed only in daylight hours.

PART D: GENERAL PROVISIONS

40.

(1

_Approval by Ageney

' Any application for approval requlred by these regulatlons must be made by

completing the application form prescribed in Annexure A and lodging the

- completed form with the application fee determined by the Agency from time

to time.
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(2) The Agency may refuse to consider an application where the relevant form has
- not been completed properly or the relevant fee has not been paid. '

(3)  An application in tcnns of sub-regulatmn (1) must be mgned by the owner of

~ the proposed [advertisement] advertising structure or devise upon which the
advertisement will be displayed and by the owner of the land on which it is to
be erected or displayed, or by the agent of such persons authorised in writing,
and must be accompamed by [— - e :

(@ a ) block plan of the site on which the advertisement is to be erected
or displayed, drawn to a scale of not less than 1:500, showing all
buildings on the site and the dimensional position of the
advertisement in relation to the boundaries’ of the site and the

' location of the streets abutting the site; ;

(b) elevations to a scale of not less than 1:500 showing the position of
the proposed advertisement and its relationship to any architectural
or natural features, as well as any existing advertisements on the site
within 250 metres, in all directions, of the proposed advertisement,
alternatively photographs showing both traffic directions of not less
than 200 x. 250 mm with the proposed advertisement superimposed
thereon approximately to scale;

(¢) if required by the Agency, an electrical certificate signed by a
licensed electrical engineer or by an inspector duly authorised by a

‘municipality stating that the wiring of the advertisement will be
~ done according to generally accepted standards;

(d) . if required by the Agency, additional drawings, calculations and

" other information and a certificate by an engineer giving details to
the Agency’s satisfaction to enable it to establish the adequacy of the
~ proposed means of securing, fixing or supporting the advertisement,
to resist all loads and forces to which the advertisement may be
exposed and the sufficiency of the margin of safety against failure to
comply with the provisions of the national building regulations
contemplated in section 17 of the National Building Regulatlons and

Building Standards Act, 1977 (Act No. 103 of 1977); .

(e)] any additional information or documents requested by the Agency.

(4)  The Agency may, in respect of road safety considerations and before granting
approval, require the applicant to submit letter sizes and length of the proposed
message, and may impose the condition that the message may not be changed
without the prior approval of the Agency. '

(5 The Agency, when granting approval for any advertisement or structure upon

~ which an advertisement is to be displayed in an urban area, must make its

~ approval conditional on the apphcant also. obtalmng the approval of the
o relevantmumclpahty e el - Iy
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- (6)

(™)

The Agency may refuse to consider an application for approval unless or until a
strategic environmental management plan has been prepared by the relevant

- municipality, and is available.

The Agency may grant approval sub_}ect to COI'ldlthl'lS wh1ch must be comphed
with by the owner of the advertisement, the owner of the structure upon which

an advertisement is to be displayed, the person or persons who erect or display
it, the owner of the land on which it is displayed or erected and any occupler or

- other person in charge of such land.

®)
©)

0

1)

The Agency may invite applications for approval to erect non Iocellty-bound

- advertisements on or visible from a particular national road or portion thereof,

by public notice within a perlod specified in the notice, and hold all

~ applications received in respect of such road or portion in abeyance until expiry

of that period.

Where the Agency has granted approval for the erection or. display of an

advertisement, the advertisement may not be moved or re-erected nor shall any
alteration be made to the electric wiring system thereof, except for the purpose
of renovation or maintenance,” without ﬁrst obtaining ' the further written
approval of the Agency

The Agency must reglster every advertlsement approved by it and allocate to it
a registration number, which must be displayed on the advertisement in a
clearly visible position by the owner of the advertisement, and, if so directed by

- the Agency, in more than one place on the advertisement, in a manner so
__d:rected and in a manner which will ensure that the number is not removed or
obscured. The name and address of the advertiser must also appear on the

advertisement in the manner directed by the Agency, in letters that conform
with the s1zes stlpulated by the Agency. W . .

Approvals granted in terms of. these regulatlons may be renewed after explry of
the period for which the approval was granted by— . _

" (a)_"' makmg apphcatlon for such renewal to the Agency on the form

provided by the Agency, and;

- (b) | - lodging the completed fonn Wlth the renewal fee determmed by the

(12)
(13)

(14)

Agency (wh1ch may include an mspectlon fee). .

The Agency may reject an application for renewal of an approval that does not
comply with sub-regulation (11). : :

Where an approval has so lapsed, apphcatlen may be made aﬁesh on

_ comphance Wlth sub- regulatlons (l) (2) and (3).

The owner of the land on whlch an advertxsement is erected or dlsplayed in
terms of an approval obtained under this regulation, must retam cerl:lﬁed coples
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of all documentation relating to the application and the approval issued by the
Agency and any renewal thereof for as long as the advertisement is erected or
displayed, and must present it to any person authorised by the Agency on
request. The owner of the advertisement, if not also the owner of the land, must
provide the owner of the land w1th certified copies of all relevant
documentation. _

(15) Approvals granted by the Agency in terms of the Act or these regulations shall
be additional to, and not in substltutlon of, consent or approval required by any
other law.

(16) Where these regulations provide that the approval of the Agency will be
required for the erection or display of an advertisement, in the absence of other
specific criteria provided, the Agency must consider, where applicable in each
case— .

(a)  the matters set out in regulation 6, road safety considerations being the
~ most important and overriding factor; _
(b)  the matters set out in these regulations [7]; :
(¢) environmental considerations, which must mclude aesthetlc ecological
and traffic safety aspects;
(d) the visual content of the advertisement, w1th regard to letter sizes and
length of messages, colours, impact etc.; ' '
(e) = whether the advertisement complies wnth the Act and these :egulatlons
and with the requirements and standards of the Agency;
(f)  requirements and guidelines published by the South African Advertising
. Standards Authonty or similar regulatory bodaes cstabllshed by the
industry.

(17) The Agency may withdraw aﬁy approval given under thls régul‘ation where the
" relevant advertisement does not or ceases to comply with these regulations, ora
condition imposed in such approval has not been comphed w:th '

(18) The Agency may set a fee as portion of the apphcatxon fee which wﬂl be held
in trust for the period of the approval and may use this amount to defray any
expenses it may incur as a result of the conditions of the approval, and these
regulations, not being complied with. - If not 'so used, the Agency must return
the amount, or what is left thereof, to the holder of the approval on termination

of the period of the approva]

41. Transitional prov:smns '

(1)  Subject to section 50 of the Act, any advertlsement that was erected or
displayed on the date of commencement of these regulations that is prohibited
by these regulations, and is not an advertisement for which the Agency may

~ grant approval, must be removed w1thm 90 days of such date of
commencement.
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@

3)

42.

Where an advertisement has been erected or displayed on the date of
commencement of these regulations, which, in terms of these regulations, may
not be so erected or displayed without the approval of the Agency or another
authority, the owner of the advertisement must apply to the Agency or the other
authority, as the case may be, for such approval, within 90 days of such date of
commencement, failing which the advertisement must be removed forthwith.
No such application may be made in respect of an advertisement contemplated
in sub-regulation (1).

If approval for an advertisement contemplated in sub-regulation (2) has been
refused, the owner must remove it within 30 days of receipt of notification of
such refusal. Where such a notification has been posted by registered post, the
owner will be deemed to have received it eight days after posting thereof.

Short title

These regulations shall be known as the Regulations on Advertising On or Visible
From National Roads, 2000. - '
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- Type of business

ANNEXURE A: APPLICATION FORM FOR APPROVAL OF AN ADVERTISEMENT

THE SOUTH AFRICAN NATIONAL ROADS AGENCY LIMITED

AN D NATIONAL ROADS ACT, 1998 (ACT NO. 7 OF 1998)

[APPLICATION FOR APPROVAL OF AN ADVERTISEMENT IN TERMS OF
TI-IE REGULATIONS ON ADVERTISING ON OR VISIBLE FROM
: NATIONAL ROADS, 2000

[Note: 1. This application must be accompanied by an application fee in the amount determined by
the Agency from time to time.
2, The Agency may refuse to consider the application if this form has not been completed

properly or if the application fee has not been paid.]

Surname of applicant/name of company, corporation or other juristic person

First names (not more than 3)

Identity/registration number/other identification number of applicant

Trade name (if applicable)

Postal address and code

Street address (if different from postal address)

Telephone number(s)

Fax no. (if any)

E-Mail address (if any)

Representative (if any): If someone is representing you, supply his or her name, address and telephone no.

Full description of approval required

Reference number of reguIation in terms of which the approval is required ..

Description of property on which advertisement will be situated ..

Description of advertisement '

Signed at . on

Signature of owner of proposed advertisement

. Signature of owner of land on -ivhich the advertisement will be erected or displayed or the agent of such
owner

[Note: This application must be accompanied by the following (see regulation 40(3) of the Regulations):
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.. (@)

" a block plan of the site on which the advertisement is to be erected or displayed, drawn

to a scale oif not less than 1:500, showing all buildings on the site'and the dimensional

. position of the advertisement in relation to the boundaries of the site and the location of

m

.

the streets abutting the site; .

elevations to a scale of not less than Iim__shoﬁﬁg the bosltion of’ .the proposed

-advertisement and its relationship to any architectural or natural features, as well as any

existing advertisements on, the site within 250 metres, in all directions, of the proposed
advertisement, alternatively photographs showing both traffic directions of not less than

200 x 250 mm with the proposed advertisement superimposed thereon approximately to
BB e e we ae 0 g, 0 0 £ Hey 2, O AN

I reqﬁired by the Agency, j;oﬁ w:llberequested .'td"-sut-omit "the' 'fbl]oﬁing (see regﬁlation 40(3) of the

Regulations):

©

@)

()

ANNE

an electrical certificate signed by a licensed electrical engineer or by an inspector duly
authorised by a municipality stating that the wiring of the advertisement will be done
according to generally accepted standards; . ;! 5

additional drawings, calculations and other information and a certificate by an engineer
giving details to the Agency’s satisfaction to enable it to establish the adequacy of the
proposed means of securing, fixing or supporting the advertisement, to resist all. loads
and forces to which the advertisement may be exposed and the sufficiency of the margin

of safety against failure to comply with the provisions of the national building
-regulations contemplated in section 17 of the National Building Regulations and Building

Standards Act, 1977 (Act No. 103 of 1977);

any additional information or documents requested by the Agency.]

E A: APPLICATION FORM FOR APPROVAL OF AN ADVERTISEMENT

'THE SOUTH AFRICAN NATIONAL ROADS AGENCY LIMITED AND NATIONAL

ROADS ACT. 1998 (ACT NO. 7 OF 1998)

- APPLICATION FOR APPROVAL OF AN ADVERTISEMENT IN TERMS OF THE

- REGULATIONS ON ADVERTISING ON OR VISIBLE FROM NATIONAL ROADS,

o i 12000

Advertisement identifying information
Region Office to which i d g

Reference nu

Description of pro on which adve; isement will be situated.................... e

Advertisement category description ... .oeeesriieiessseesisissinns s T e s s b st e

Full description of approval required ......... i e G A R LK " o
Agent of applicant (if applicable & el ; S

First names of agent . ,.............

Identity/registration number/other identification number of 3gent .....o.....ceereeerreeesssersrens "
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ostal essandcode i i
s Telophone molE) . s it s s s s ; s

Faxm S e e S A T

Applicant ner of advertisement structur o e Y . P ;

fr sentam;e of a
ification number b iy

gﬁmhcantorcomnanv. comoratl_nmgthermgs__pemg. ssirnsilacirers Soudsisie e gins Sionngsvenctne dafihai skanee
; E;Q names of applicant .......oircnicienecnsines: ST N SO
- Identity/registration nu :/otherldenuﬁcatmnnumbetof li cesbesssuinissosssran

Trade name (if applicable).........c.co..... T

Type of BUSINess .....iunicinmsiisic winss alisiaasassaved st it ;

S_uggt___gmis_andcode..... R sssrsnns
Postal address and code ......vniiceciennrnnivennenee. S S SR R Y A A :

[

. Telephone no (s} . seapissessini ikt g i

Faxno...... e e e

a - SR A drssssias sisssans : cx SMdsssesasviainsnra s s s sansans

Land owner if difl’erent m a licant

First names of 1and OWIET ...t ivissnseisecsnsissnessssssesanses e N
Identity/registration ggmber/omg ldentlﬁcatlon number of aupllcam_ wienish v
Street addressandcode ....ovieieieeniennes I : ”

Postal address and code ...coovenevirinene - sereroenssi ssasbassssninessspuionsanitssnscionsensasotiones -

Telephone no (s) .. i fupssenseicensd ' sty Gt buneses v s satisans

E-Mail address ............ s ; A TR

Faxno ......oceemniiinsenss s e T




v
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A iti-ona'l info_rlhat‘on to be submitted when requeste

Structural [ 2 _ tificate

er telephone no_ fax no and e-mail ad,

Additional information on advertlsm ent contents
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Dog ate your Gazette?
.. read it online

bazeltes.co.za

L EEEE SRR R R RN ESEREESS N

A new information Portal keeping you up to date with news, legislation,
the Parliamentary programme and which is the largest pool of SA Gazette
. information available on the Web.

+ Easily accessible through the www! _
- Government Gazettes - from January 1993 _
- Compilations of all iIndexes pertaining to the past week's Government Gazettes
- All Provincial Gazettes - from September 1995
- Parliamentary Bills - as of January 1999
* Available in full-text, with keyword searching
« SABINET Online scans, formats, edits and organize information for you. Diagrams and forms
included as images. '
* No stacks of printed gazettes - all on computer. Think of the storage space you save.

For easy electronic access to full-text gazette info, subscribe to the SA Gazettes from
SABINET Online. Please visit us at www.sagazettes.co.za

Tel: (012) 663-4954, Fax: {012) 663-3543, Toll free: 0800 11 11 73, e-mail: info@sabinet.co.za, www: http://www.sabinet.co.za
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The National leraly of SA has theml

Let us make your day with the lnformatlgn you nced

National Library of SA, Pretoria Division -
PO Box 397 &
0001 PRETORIA

Tel.:(012) 321 8931 Fax: (012) 325 5984
E-mail: infodesk@nlsa.ac.za ‘s

 Sestete
%% %

3adaum/zap4eewadc@mk
Sfadd/zamdmﬂaaamle(amnie?

Die Nasionale Biblioteek \vahSA het hUlIe'!

Met ons hoef u nie te sukkel om inligting te bekom nie ..

Nasionale Biblioteek van SA, Pretoria Divisie -
Posbus 397

0001 PRETORIA

Tel.:(012) 321-8931, Faks: (012) 325 5984
E-pos: infodesk@nlsa.ac.za |




148 No. 21924 GOVERNMENT GAZETTE, 22 DECEMBER 2000

T Where is the largest amoum of
| meteorological information in the
_| whole of Som‘h Afrzca avazlable |

Waar IS dze meeste weerkundz e '
mlzgtmg in die hele Smd-Afrzka
. beskzkbaar7

Department of Environmental Affairs and Tourism
Departement van Omgewingsake en Toerisme
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LEEF IN HARMONIE MET DIE NATUUR

Fi 4 ¥ a
Vi

OMGEWINGSAKE EN TOERISME
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' DIE WEERBURO HELP BOERE O AN . s
HULLE OES TE BEPLAN N ¥/
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l ™ -

BOONTJIE- J

.| DIE WEERBURQ: DEPARTEMENT VAN OMGEWINGSAKE EN TOEHISME :
THE WEATHER BUREAU: DEPARTMENT OF ENVIRONMENTAL AFFAIRS & TOURISM

’ Y )
REENMETER.
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